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Holiday Gift Guide
Wraps Up $80K in

Advertising Revenue

My Horry News

Horry County, South Carolina

Winning formula for a successful Holiday Gift Guide puts
local advertisers and events in the spotlight.

CREATE: Last holiday season,

My Horry News customized and
expanded on a Themed Special
Section from Metro to produce

a successful 71-page Holiday

Gift Guide packed with festive
features and local touches. In
addition to Metro editorial features,
their section included upcoming
concerts and community events,

a variety of engaging contests,
and plenty of local advertising.
Contest promotions ran in the print
and digital section, as well as on
social media, driving traffic to the
publication’s website for

online entry.
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SELL: Advertising Director Shari
Harms says the publication
packages their printed Holiday

Gift Guide with holiday contests,
digital products and social media
promotions each year to get people
excited about the holiday season.
The sales team uses the previous
year's gift guide as a selling tool

for new and returning advertisers,
and publishing the section the
week before Thanksgiving gives
them another selling point: Harms
says clients appreciate that their
advertising is not lost among inserts
from the big box stores that come
out the week of Thanksgiving!

My Horry News starts promoting
and selling the section about

two months before publishing. In
addition to running the section as
an insert and online, the publication
delivers at least 10 copies of

the Holiday Gift Guide to every
advertiser for distribution at their
business.

Shari Harms, Advertising Director, My Horry News
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PROFIT: Last year's Holiday Gift
Guide featured over 100 advertisers,
plus contest and event sponsors.
Harms says that readers and
advertisers alike look forward to
receiving the guide each year, and
it typically produces over $80,000
for the publication, including

the print, digital and contest
components. Harms adds, “Metro
content is a great help for our
small publication. We don’'t have a
budget for content curators, so your
templates and content help keep
our Holiday Gift Guide fresh and

up to date.”

Metro’s Holiday
Advertising Service
Includes FOUR THEMED
HOLIDAY SECTIONS!

To learn more, call 800.223.1600,
email service@metro-email.com
or browse Services from
the Learn More tab at
MetroCreativeConnection.com.



