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60+ New Articles Every Month,
Included in Your Subscription!

Written by Metro staff, not Al, with no byline needed.

Edit or localize these copyright-free features any way you like!

Download these new June features, and many more, today-

Low=-cost summer The ultimate
entertaining guide to Dads’
Here are some strategies DGY d*ning

for budget-friendly

-y As families prepare to honor
summer entertaining.

their dads this year, they can
consider a ronge of places to
take Dad out tor a special meal.

The purrfect guide
to helping cats
adjust to a new home

Understanding the scope of cat
ownership and how to help cats
adjust to a new home is the key
to a new home transition.

Celebrate the
start of summer

People can commemorate the
start of summer in many different
ways, including these fun ideas.

Notable World
Cup records

Fans may be curious about
which countries ond players
hove etched their names in
World Cup history since the
event began in 1930

FIFA World
Cup trivia

As fans anxiously await the
action, they can test their
knowledge of World Cup
history with some fun trivia.

>> Click here to access all June articles
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Tips to
strengthen your
short game

The following strategies
can help novices ond
experienced golfers shore
up their short garme.

Festive locales to
celebrate Canada Day

As Canadians prepare to
commemorate the creation
of Canada, they can look to
these locales for sorme festive

celebrations.

e
-/.." e =
g
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y a4
A checklist to

help narrow down
reception venue
options

Here is a checklist of what to
consider in a wedding venue.

.
et

All eyes on the moon:
Understanding the
Artemis program

While Artemis Il was not a space
shuttle the mission generated

a great deal of excitement
surreunding space exploration.

Notable men's
health issues

liness can impact men's
longevity, and certain health
conditions are prevalent
amaong men across the globe.

Should you say,
‘I do’ to a first look?

Here are some reasons to
say, “l do” to this evolving
tradition, and some reasons
why some couples adhere
to the more traditional
approach.
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Group your Metro editorial features
to create themed sections or pages.

These masthead designs coordinate with
some of the latest available editorial topics!

Mastheads - Build themed pages or directory layouts, in print or online
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How to make the
most of a weekend
trip to the shore

lakeshore or oceanfront
community are a
summertime tradition for
millions of families.
Lasting memories are
made by the water each
summer, when families
descend upon waterfront
communities to relax,
engage in water sports
and soak in all that
lakefront and coastal
towns have to offer,

The allure of the waterfront makes
lakefront and coastal communities the
place to be each summer, and that enly
underscores the need to plan each trip
carefully. With that in mind, would-be
shore travelers can keep these tips in
mind to make the most of their next
weekend getaway.

« Identity what

you're looking for.

Some people wanl to escape to a
waterfronl community in summer to
escape the hustle and bustle and relax,
while others want to catch some sun
and then hit the town al night. Many
communities that welcome summer
tourists can effectively cater 1o travelers
in both camps, but it's imperative that
travelers identify what they want out of
a weekend getaway, If it's Tamily-friendly
fun and R&R, look for lodging on the
quiet side of town or in @ community
that's not known for nightlife. If you
aspire to be close to a beach and all the
action at night, then find somewhere
within walking distance to the beach but
also restaurants and clubs.

Tab10x13
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* Book early.
Summer hotspots tend to book early, so

travelers are urged to secure
reservations for ladging and even dining
as early as possible. Even if it's just a
weekend getaway, it can be hard to find
a place to stay close to the water and
additional attractions if you wait oo long
to commit.

*Leave a day early

or in the early morning.

The rads leading 10 coastal and
lakefront communities tend to be
especially congested on Fridays
between Memorial Day and Labor Day.
Savvy travelers recognize that leaving on
Thursday instead of Friday can help
them avoid heavy summertime traffic, If
you can't depart on Thursday, then leave
early on Friday moming. Arrange for
early check-in if possible, or simply visit
the beach upen your arrival and check in
after some fun in the sun.

* Take itallin.

Coastal and lakefront communities may
be known for their waterfront attractions,
but many such towns also boast thriving
food and cultural scenes, A little pre-trip
research can be fun and uncover some
hidden gems the locals know about but
tourists may be unaware of. Investigate
the local food scene but also look for
local live music venues of community
events that provide a relaxing way to
spend your nights after a day at the
beach.

Weekend trips to the shore are a staple
of summertime for millions of people. A
little legwork in advance of a trip can
help make such gelaways even more
memarable for all.

Escape to these
coastal locales

There's something special about a coastal
locale featuring sandy shores hugging the
water, sea breezes and brilliant sunshine,
The Mational Oceanic and Atmospheric
Administration’s National Ocean Service
says the United States features roughly
12,380 miles of coastline and Canada
boasts the longest coastline in the world at
approximately 125,567 miles (202,080
kilometers). That means Norh American
shore-seekers have plenty of aptions as
they plan their summer vacation
excursions or quick day irips.

From rugged Atantic harbors 10 sun-
soaked Pacific retreats, these destinations
can offer memaory-making escapes for
travelers who just can’t get enough small-
town appeal and ocean views.

» Carmel-by-the-Sea, California:

As the name implies, this town is right by
the ocean. Known for its storybook
cottages and white sand beaches, Carmel-
by-the-Sea feels like a Ewopean willage
nestled on the Pacific Ocean. Visitors can
check out art galleries, dine at local
hotspots or take in dramatic views during
scenic drives.

« Bar Harbor, Maine:

Bar Harbor is a popular coastal resort town
situated on Frenchman Bay, serving as the
primary gateway to Acadia National Park.
According to VisitBarHarbor.com, the area
boasts boutique hotels, personal and cozy
B&Bs and woodland camping. This offers
the best of both worlds: dramatic coastline
and impressive mountain ranges.

* Florida Keys:

The Florida Keys comprise a stunning arch
of more than 800 coral cay islands that
span 120 milesplus. The Keys extend
southwest from the southern tip of Florida
between the Atlantic Ocean and the Gulf of
Mexico. Renowned as a premier tropical
destination, visitors can stop at any of the
keys along the way, from Key Largo as the
northermmmost spot fo Key West as the
southernmost city in the continental U.S,
From sport fishing to guiet retreats to
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vibrant restaurants and party spots, the
Keys have itall,

* Gulf Shores, Alabama:

This area is known for its 32 miles of
sugar-white sand beaches and a family-
friendly atmosphere. Visitors can enjoy
exploring the 6,500 acres of Gulf State
Park, with miles of hiking and biking. The
Wharf at Orange Beach is a nearby
entertainment district with a 112-foot
Ferris wheel, marina, shopping, and
amphitheater for live concerts,

= Astoria, Oregon:

Astoria sits on the Columbia River at the
Washington border and is very close 1o the
Pacific Ocean. It is the oldest permanent
American settiement west of the Rocky
Mountains. Fans of the 1985 film “The
Goonies™ may remember the mavie was
filmed in Astoria, o in addition to enjoying
the coastal sights and parks, visitors can
check out spots featured in the maowie,
such as Flavel House Museum.

* Tofino, Canada:

Located on Vancouver Island, Tofino is a
paradise for outdoor enthusiasts. It is
surrounded by rainforest and ocean, andis
particularly famous for wildlife viewing,
surfing and unspoiled natural areas.
TourismTofing.com says Tofing offers the
best of Vancouver Island’s rugged west
coast where people also can enjoy
Indigenous culture and experiences.

« Myrtle Beach, South Carelina:

Myrtle Beach is known as the “Grand
Strand” because it offers 60 miles of
continuous coastline with a wide range of
vacation options. There's something for
famihes or couples, and individuals can
stroll the Myrtle Beach Boardwalk one day
and hit nearby links the next.

Coastal cities and towns are all over Nerth
America, beckoning wisitors throughout the
year, but most especially during spring and

S MMImeT.



When the FIFA World Cup 2026™ begins on June 11, billions of viewers across

the globe might be watching. According to the FIFA Annual Report 2025, the
international governing body of football {soccer in the United States) estimates that
the World Cup could reach a global audience of six billion people across various
viewing platforms in 2026. In early 2026, FIFA announced agreements with YouTube
and TikTok, which will feature certain parts of the World Cup broadcasts live.

The FIFA Weorld Cup is an

intermational soccer
competition held every four
years. Commenty referred ta as
the Warld Cup, the event
attracts fans from all over the
globe in a testament to the
popularity of soccer (which is
called “football® threughout
much of the world).

The FIFA Werld Cup 2026™
begins on June 11 and will be
joimtly hosted by sixteen cities
across the United States,
Mexico and Canada. Billions of
pecple across the globe are
expected to watch the games
in person and/for tune in to see
the action on television. As this
beloved and highly anticipated
global tournament begins, fans

Notable World Cup records

may be curisus aboul which
countries and players have
eiched their names In World
Cup history since the event
began in 1930.

+ Country with the mest
World Cup tities: Brazil.

The Brazilian team has five
Waorld Cup titles to its credit,
having won its mast recent
tourmarment in 2002

- Country with tha most
World Cup Final appearances
without a win:

The Hetherlands.

The Netherlands has played in
the World Cup Final three
times in 1974, 1978 and 2010,
but lost all three games.

« Country with the most Warld
Cup Final losses: Germany.
While the Netherlands has
lost three World Cup finals and
never won, Germany has lost
four such games in the history
of the tournament. Howewver,
Germany has won the Waorld
Cup four times, eaming the
nabon's most recent gold
medal in 2014,

Players to watch at
the 2026 FIFA World Cup

The FIFA Waorld Cup 2026™ will
attract fans from all over the
glabe when the competition
kicks off on June 11. Sicteen
citles across Canada, Mexice
and the United States will
welcome players and fans for
the truly global sporting event
this June

The action s always
unprediciable at the World Cup,
bt one thing fans can count on
is an opportunity 1o see the
world’s best players compete at
@ hugh level. When the games
begin this June, these are some
of the more notable players
fanz will have their eyes on.

= Kylian Mbappe, France: As the
careers of Lionel Messi and
Cristiano Ronalde wind down,
Mbappé, the 27-year-old
forward and French captain,
might be the heir apparent as
the face of global soccer
Mbappé already has made
hiztory in the World Cup,

Tab10x13

scoring three goals in the 2022
FiIFA World Cup Final, a feat
that had not been
accomplished since 1966
Despite his heroics, Mbappé
and his fellow Frenchmen lost
the final to Messi and Argenting
in 2022, and they will surely be
looking to rebound from that
loss this summer

+ Lawtsro Martinez, Argentina:
Speaking of heir apparents,
Martinez might just be the man
to fill that role for defending
Waorld Cup champians
Argentina, who at press lime
were still unsure i Messi was
going to suit up this summer.
While there's no filling Messi's
shoes, the 28-year-old Martinez
is mare than capable of making
his mark. Indeed, Martinez
scared the lone goal, an extra-
time game winner, in the 2024
Copa América Final, seemingly
setting the stage for more
hersics this summer.

+ Country with the most
redals: Germany.

While Brazil has the most Gold
medals, Germany has eamed
12 gold, silver and bronze
medals in the history of the
tournament. Brazil is second
with nine total medals

« Individual with the most World
Cup geals: Mireslav Klose,
Germany.

The German striker Klose
scored his record-breaking
sixteenth and final World Cup
goal in Germany's 2014
semifinal victory.

» Individual with the most World
Cup Final goals; Kylian Mbappe,
France.

Mbappé has four World Cup
Final goals te his credit,
including a 2022 hat trick in
which he became the second
player in history to score three
goals in a single final fixture
(Geoff Hurst of the United
Kingdom scored three in the
1966 World Cup Final). Mbappé
s just 27 years old, so i's
possible the young Frenchman
adds to his record this surmmer,

+ Pedro Gonzalez Lopez, Spain:
Known simply as “Pedn,” this
23-year-old Spanish midfielder
seems poised fo belster his
already impressive reputation
amang soccer fans this
summer in North America.
Krown for his creativity on the
pitch, Pedris dribbling and
passing and undeniable talent
al making plays could make
him the breakoul star at this
summer’s Warld Cup.

« Winicius Junior, Brazil: No
country has won more World
Cup titles than Brazil, and if the
Brazilians are to add a sixth
trophy to their credit this
summer, then the man some
refer to as "Vini Jr” figures to
be in the thick of things
Winiciug will turn 26 on July 12,
and the Brazilian forward
undoubledly hopes 1o make
this year's birthday celebration
one he remembers for
cainciding with Brazil's run 10
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= Individual with the most
goals seored in a single
tournament: Just Fentaine,
France.

The French striker Fontaine
was sUll reughly twe months
shy of turning 25 when he
scoted 13 goals across six
matches in the 1958 FIFA
World Cup

« Individual with the most all-
time World Cup appearances:
Lionel Messi, Argentina.
Messi, who is widely regarded
as ore of the greatest players
in the history of the sport, has
appeared in 26 World Cup
matches throughout his
legendary career. At press
time, Messi, whe will celebrate
his 39th birthday roughly two
weeks after the 2026 Werld
Cup begins, had not decided if
he will play for Asgentina this
SUMMmer,

These are jusi some of the
notable team and individual
records fans can ponder as
they enjoy what promises ta be
anoiher thrilling World Cup in
the summer of 2026.

another Warld Cup Final. The
lightning-guick Vinicius s
ameng the most exciling
players in the world, and his
dribbling is sure to make fans
marvel,

- Alphonsa Davies, Canada: The
mislti-talented 25-year-old
Davies captains the Canadian
squad and has become the
face of the sport in Canada.
Explosiveness characterizes
Davies' game, which opened
eyes during the FIFA World Cup
in Qatar in 2022. A left-back,
winger and wing-back, Davies’
pace is hard 1o match, and his
dribbling and playmaking ability
is sure 1o inspire host-nation
fans acress Canada this
Summer.

What local
establishments
can do to capitalize
on the World Cup

The FIFA Wosld Cup 2026 is likely 1o be among the most
anticipated sporting events across the globe. The FIFA Annual
Report 2025 estimated that the World Cup could reach a
global audience of six billion people across various viewing
platforms in 2026. It seems much of the world will be tuned in
when the world’s best players take to the pitch this summer,
which means there's lots of ways for restaurants and local
bars 1o capitalize on the quadrennial craze

The action begins in Mexico on June 11 and culminates with
the Workd Cup Final in New Jersey on July 19, That offers five
weeks of opportunities for local businesses 1o draw record
crowds, and a few simple steps can help bar and restaurant
owners make ther establishments the go-to place to watch all
the action unfold

= Be sure you have the right breadcast package. The FIFA World
Cup 2026™ will be breadcast on Fex Sperts (English) and
Telemunde [Spanish) in the Uaited States. In Canada, the
action can be seen on TSN and CTV in English and on RDS in
French. Establishment owners are urged to review their
existing 1elevision/streaming packages to confirm they have
the necessary channels

= Upgrade your customers’ viewing experience. Sporls fans
have grown accusiomed to an ultra high definition viewing
experience, and they'll expect the same sharp images they
have at home when venturing out to watch the action this
summer. Establishment owners can set themselves apan
from the competition by upgrading their televisions and sound
systems 1o reflect the latest advancements.

= Make an etfort to entice walk-ins. If an establishment s in a
busy area where restauranis and bars will compete for
cugtomers, then a little effort 1o entice wallk-in customers can
go a long way toward generating revenue. Hang some
outward-facing televisions 5o they're facing the sidewalk
where feol traffic might be heavy

- Offer an outdoor viewing experience. If possible, spruce up
your outdoor seating areas and hang an extra television or two.
The World Cup plays oul over a five-week span between June
and July, a period typically marked by beautiful weather. A
comfortable, well-equipped outdoor viewing area can set a bar
ar restaurant apart frem the competition

= Know your sudience. Establishment owners who operate in
neighborhoods with significant ethnic populations can cater
o those fans when the nations they support are competing on
the pitch. Offer specialized game day menus featuring ethnic
food. For example, if a bar is located in a neighborhood where
many pecple trace their ancestry to Germany, then offer
popular German foods and beverages when Germany is
playing. This approach can be applied 10 any country and fan
base.

= Promote your offerings. Advertise your offerings in the weeks
leading up to the World Cup and throughout the five-week
competition. Add an insent to menus listing what you'll be
doing. and market those offerings on popular social media
platforms as well

The World Cup is a global phenomenon and a great way for
local businesses to generate revenue.
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Have an
empty ad
spot to fill?

Ad Spot Fillers
provide engaging
editorial content as
image files you can
instantly drop into
unsold ad spots.

Find them under the
Image Category filter
of your Metro site.

Marty cities around e warkd abe known fof Being wegding hot spats.
But no cily ks mone popular for getting hitched than Las Yegas, Nevada
Business Insides raports that Las Viegas hosted
more than 75,000 marriage ceremonies in 2024.
S0 mnany pecpie get marmed n Las Viegas that the city has been desmed “The
Murringe Capital of the World ™ Las Viegas is renawned for the velume of s wedding
chapels and its eagy licenging process, which faciiates spontansous weddings

Did You Know?

Data from Zola and The Knot says the

average wedding guest list typically
ranges from 100 to 150 guests.

But recently thar number has hovered between
105 and 117 guests. The number of people who will be
invited to a wedding will vary based on budget, location
and wedding type. Anything between 75 and 150 glests is
considered standard. Today"s Bride says numbers are
- similar in Canada, with the average size of a
Canadian wedding guest list coming
* inat around 135 people.

"1 *ﬁ

Did you know?

A round of mini golf might be able to help novice
golfers young and old fine-tune some important skills.

Mini goll 1s understandably characterized as a family-friendly
recreational activity But a round of mini gall might be able to help
novice gollers young and old fine-tune some importiant skills that can
be applied on traditional courses. While a round of mini gelf won't help
golfers sharpen their long games and add disance o their drives, it
might help themn balzter their shor games. Mini golf courses can help
golfers learn to analyze the slope and speed of a green and can help
them work on their grip and touch, both of which are very important
for players’ short games. Mint golf also might help golfers learn 1o wark
arcund obstacles 'While golfers are unlikely to encounter any clowns
or windmills on o traditional course, learning 1o strategize when
conlfronting such obstacles on a mini golf course may teach novice
golfers the importance of playing patiently and strateqazing when
confronting obstacles like trees and bunkers ait their local courses

Dld You Know?

When the FIFA World Cup 2026 begins on jJune 1,
billions of viewers across the globe might be
watching. According to the FIFA Annual
Report 2025, the international
governing body of football (soccer in
the United States) estimates that
the World Cup could reach a global
audience of six billion people
across various viewing platforms
in 2026. In early 2026, FIFA
announced agreements with YouTube
and TikTok, which will feature certain
parts of the World Cup broadcasts live.
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Did youw brnou?

Americans will celebrate the 250th
anniversary of the united states in July
2028, and the word

may come up in conversation during
those celebrations.

some people may not be familiar with the term and what it means.

A semigquincentennial is the 250th anniversary of something. It breaks
down to ‘half* of a quincentennial” which is 500 years. Synonyms may
include sestercentennial. bisequicentennial or quartermillennial Each
term refers to a period of 250 years. It's a rather large word for a
simple meaning, but people are bound to hear more of it as 2026 goes
on and independence Day is celebrated on July 4.
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Sell ad sponsorships

with engaging editorial mini features!

Locate them using the Template Type filter
to select Ad Spot Fillers under Editorial Templates.

DID YOU

Many cities around the warld are known for being wedding hot
spots. Bul no city is mare ”ﬂrmhllchldlhn Lu

Vegas, Kevada Business Insider re that Las W,
hosted more than 75,000 & ceremonies g
2024, S50 many people get marnied in Las Vegas that the city has

been desmed “The Mamage Copital of the Woedd " Las Veges i
renownaed fae the volume of its wedding chapels and its easy
ligessing process, which fackitetes sportanesas weddings

Name
Sponsor

1234 Washingion Sreet | Somersvile Heights
DOC-D00-000D | wiww: M Aol & Com

£ 1)

Did You Know?

Dntafrnguhdel:eHnotnys the
average wedding guest list typically
ranges from 100 to 150 guests.

- Mnlﬁ?ummwn:m m&ardn:i -
Eﬁﬂ. number invitedtoa
bmm%lwmmmdﬂ& s

inCanada, with the average sizeofa
l:,'.madm mmgpmhmﬂghamm:jm

1234 Washengion Strest | Somersille Heghs
DOD-0D0-0000 | wiwve 1ea ey 2ile oom

0"

Did you
know?

Mana golf 15 undemtazdabiy
characterized a3 o family-friendy
mecreational activity: But a round of
mini golf might be able to help
novice golbers young and old fine-
T some Empsriant skalls that
can be applied on traditonal
eourses. While a round of mini gali
woal help golfers sharpen their
lonig gamies and add distance to
their drives, 8 mighi help them
bolster ther short games. Minigoll e
eourses can help golers learn to
analyze the slope and speed of &
green and enn help them work on
their grap and touch, both of which
are very important for players’
short gumes. Mini golf also might
hitlp golfers learn to work amound
cbstacles While golfers are
wnlkely o encounte: any clowns
of windmalls cn a traditional

course. learning i simiegize when

confronting such cheacks on e

mini golf course may teach novice swmw “ r-;
golless ihe importance of playing

paently and sirategizing when 1234 Washington Strest
confranting obstacles like treesand  Somersvile Heights

bunkers at their local } 000-000-0000
: e — www R amewelsie com

PASS2colx5 #*

Did You Know?

‘When the FIRA World Cup 2076
begins on june 11, billiens of
VIBWErS 3CI05S l.he globe might
be watching. Agcarding to the
FiFA Annual Reporn 2015, the
international goweming body
of foatball (soccer in the
United States) estimates
that the World Cup could
reach a global audience of
six billion people across
warigus viewing platforms in
2026, In early 2026, FIFA
announced agresments with
YouTube and TikTok, which weill
feature certain parts of the World.
Cup broadcasts live,

PASS2colx5 #

PASS 2colx5 &

Name
Sponsor

PASS2colx5 #
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Did
americans will celebrate the 250th anniversary
of the united States in July 2026, and the word

“semiguincentennial® may come up in conversation
during those celebrations.

Some peoile may not be familiar with the term and what it
means, A semquincentennial is the Z0th annlwersary of
something 1t breaks down to *half of & ‘quincente
s 500 years. Synonyms may include sestercentenadal
itenndal or quartermillenndal Each termrefers toa
period of 260 vears. ITS & rather lnrge word for o simple
aning. bt peopke are bound to hear more of It &S 2008 goas
on and independence Day is colebrated on July 4

Name
Sponsor

1234 ‘Washinglon Stres | Somersvile Heights
QOO-CKER000 | woewe namievwebsiie com

on

PASS2colx5 #
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Always find your latest content for this topic under the America@250 tab
at the top of your Metro site - just look for the American flag!

en Amnericans ool ebrate the

250k anabver mey of the United

States throughout H2E, names
likeGeo npe Washin gron, Thomas
Jefferson , Benpamin Franklin, and John
Adans ane boand o come up. While those
fonar e plagyed notable roli in the
cptablishment of the Un ited Smtesof
America, many maré Founding Fathers
Doce signaficant | nfle noe as well,

America’s semiquincentennial
is agreat time to celebrate all
who have helped make the

Founding Fathers who have
not become household names
over the last 250 years.

was appo nted brigadier genaral of
the New Jersey militia. a posdtion
he hedd urgil 17T, when he became
thi Govermor of New Jersy,

Livvi nggston was a tanget of Bratish
forces, whoo e rod a reward for his
capiure, But Livingson remained
Governorol New Jermy until his
death in 1790, and even served as
the New Jersey delegate toche
Constituthonal Convention [n 1787,
when he sl rod the U nited States
Constituthon adopted a that
comeenton,

* William Hooper:

William Hooper was bam Boston
i TR, bt b e his ame as a

Constitation Contes notes Hooper,
Hke Livingston. was asucoessful
attorney, Hoo per was apgainted
Doputy Attornoy Generalof the
North Caralinacolomy in 1T, and
oven supported the Royal

G rs efforts o sappred a

Do armtian of ndependence but
ilmess forced him: to retire from
politics. Hecontinued to support
the war effort, donating nwch of
lhis legal carnings to the colonises’
i, arl weas o e ed By e
Beririsi that b is home was bursed
doven when Wilmlnghon was taken
Ty Crenwn fioroes in 1781

= John Witherspeon:

John Wit herspoon wasborn in
Sootland in IT23and moved towhat
oy b b e £ hie Undt e S2ates in
1763, Witherspoon B unigue among
signatoriesof the Declaration of
Trdepeendencs b sise he s the
anly act ve dlengyman ard theanly

Confederation and suppormed the
watificatanof the lons iution.
Wither poon came to New Jersey
o become president of the College
af New Jersey {now Princoton
University), which educat od miamy
notable figures from the ora,

path forweard for the colondes,

* Roger Shermam

Bom in Newton, Missachusetts, n
73, Roger Sherman was &

mult italerted Founding Father
who began to stucdy kv i the mid-
17505 after working asan suthor,
general foreowner, and sarveyor
amaong other jobs, By 1768,
Sherman was w estabbshed inthe
legal profession that be was
appolrited a fudge ofthe Superior
Courtof Connectiout. Though he
inftially expressed reservations
rogarding colonias” resistance to
the Crown, v ITH heagreedto
serve as o Con e ticut delagate o

i mia Founding Father alter relocatiog 10 colloge president to sign the i First Comtinent al Congress.
country intowhat it is today, Wilmirgron, NogthCaroline, ass doc:g.nm. qunms:niam 5 b |od pred € e CORyET tee to.
and that includessomeof the young, wult. The National signed the Articles of draft the Declarationof

Tndops pudence in msd-1796, and
later represented Connectiouton
the deafiing commitior of the
Artiches of Confedemation.
Sherman also holkds the unigue
distinction obeing theonly person
tosign the Declamation af

Sponsor Name

) % P . .
J@ United States of Presidential
MERICA @250 ZIG ZAG FIN
- —
|’:u T Llele[alelulu]s]e]c] s
- i"..'.? unn'H-_-r.-'i-'i'TT'\i ——
Lesser known Founding Fathers AO000NAROORODNG0 Er 1
& olalealn[ajn]w]s]e]xlclalc]n T———
of the United States apfrfolalulofe [T o] omsmser
I;oo-lmsiuo--:vshu::::';m
- William Livingston: o tably dragged through the st 0 b e s | s e Wi B sponon GisjulsjEjofnly riminialr e lolx ) T
wtrevts by angry rioters. By the mid-  wasprosidont, The Prosbyrterian A0EROONROnNDnaGann
Barn i Alany, New York, 178, yros, Wooper had changed course,  Witherspoon sepported colonial mininlrlelelti]e S N W] wla
! \'-'llhamwlnsimv\'-f o arel was oven among the three Independence for various reamons, alilesla el l=l:Ininirlclsln
e 7 prominent atio mey prior to ) delegates chosen to reprosent i was espec ially opposed ta the -
.\)"‘x"-' wi i outhreak of the American ?.'.nnhe;ullma:'r::nm ::m‘f:-:.m;:'::fppami el L. 10 LAGRESLE L LIL S L] LR LAT42 0]
= Revolutionary War. Thellistorial  Continental Congressin 1774, Prisr  Amserican Anglican bishop, A LALILRLALS LEAS LU L LAk L1 L
Society of the New York Courts 1o that conference, Hooperwrote  speaking out agat ot British B e T e L
notes Livingston movedte toa friend that the clonicswere interfereer incolondal affairsina uiofulrivivialafuivinlilojriofe
Elizabethtown, New Jersey, in [T destined towin independencefrom  sermon titled *The Dominion of s|mfefclelclv[n]als]el*]s[a]r[w
Within twoyears of that move, by C TOAATTS, AL1h A P £t Providenos Ovar the Pasionsof ifelsfafele]afofuli[ale[nfr][1]=
Livingsion became Nirw Jersey's weltimatehy eae ned hims the Men” duringa 776 sermon. Lk
"m""""‘“"'h‘cm!“_wﬂw micknanye the ~ Prophet of H e £, Wit e pe o was
Congress. By June IT76, Livingston | pdependence.” Hooper signed the  convinced in deponderee was the

104 Wishington Strea | Somerwville Height

PASS 3colx 7.5"

Sz United Statesof

MERICA
@250

taxation-related rebellionolNorth  yncjyding James Madison and Indeperdence. the Artices of Ty =
Caratin farmers durimg this Aaron Burr, Al told, 12 memibersofl  Confederation wnd the . -
pivotal period, when he was theContinental Congressstudied  Constimtion,

IOHICOC | e s e b com

[ ) ) # The Uniled Stabes of &
Presidential AHERICA
Films and Shows

E Vel ]n]n Flrleju OE 0

NOGENDE Hl;'-PIShIJ::\.'::F:wma:h

MEChl}ierzlolic.r:::En::;:?:::

oot fan]alalw]ls]|e|n]cijoleln]r] ™=

miwlefolalmiofels]i]ofufa]s]x]y] womrnnms

glolalw]o]s]s|uleln]e|v]e]n]u]z] ™"

elsluls|elolrlv|T|nlnlelrela]lx] ™=

TFTIRRMPHAOUODNI‘I’_mr E ~,
Alulu|Fla]o|T|L|eE|jw|jojm|u|m]ju]ja ool
X|TIHIE|S] I IN|jLlK]I|H|G|FlDfE]A

Flalefwlrlwla o wlelwl v ole]v Two fully templated
Elulnljzix]lclelv|al]m]u|w|x|w]ln - &

STl e[ ety ot atstetut elotu] VR TLa V ou rien special sections
wlolulelr]r]ulaln]i]n] ]| r]o]e AUl 0 shes e, sheould ecnain e besier i e conser extci AVAILABLETO
S|ajojL|OjC|Y|RIAIR|D|F|L|alF W

Tzlsials elxolu] [nlr n]TlT]x T DOWNLOAD NOW:

America@250, Only $95
NEW America@250 for Kids

Limited-Time $25 Add-0On Rate
when bundled with America@250

Sponsor Ad

For details, email
service@metro-email.com
or call us at 800.223.1600,

Broadsheet 8colx 21 | Tab10x 13
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2026 World Soccer Tournament

=

This Week's Match Schedule

Menday, June 00
Country Team vs. Country Team
00:00 x.x. at Stadium Location
Country Team vs. Country Team
00:00 x x. at Stadiem Location
Country Team vs. Country Team
00:00 x.x. at Stadium Location
Country Team wvs. Country Team
00-00 x x. at Stadivm Location

Tuesday, June 00

Country Team vs, Country Team
00:00 x x. a1 Stadwum Location

Country Team vs. Country Team
00:00 x.x. at Stadium Location

Country Team vs. Country Team
0000 x x. at Stadium Location

Country Team vs. Country Team
00:00 x x. at Stadiem Location

Wednesday, June 00

Country Team vs. Country Team
00:00 x_x. 3t Stadwm Location
Country Team vs. Country Team
00:00 x x. at Stadmwm Location
Country Team wvs. Country Team
00:00 x.x. at Stadwm Location
Country Team vs. Country Team
00:00 x.x. a1 Stadwm Location

Thursday, June 00
Country Team vs. Country Team
00:00 x x. at Stadwm Location
Country Team vs. Country Team
0000 x x. a1 Stadwm Location

Country Team vs. Country Team
00:00 x x. at Stadiem Location

Country Team vs. Country Team
00:00 x.x. at Stadwm Location

Friday, June 00
Country Team vs. Country Team
00:00 x x. at Stadwm Location
Country Team vs. Country Team
00:00 x x. a1 $tadium Location
Country Team vs. Country Team
00:00 x.x. a1 Stadim Location
Couniry Team vs. Couniry Team
00:00x x. at Stadium Location

Saturday, June 00
Country Team vs. Country Team
00-00 x x. at Stadim Location
Country Team vs. Country Team
00:00 x x. at Stadwm Location
Country Team vs. Country Team
00:00 = x. at $tadiwm Location
Country Team vs. Country Team
00:00 x x. at Stadwm Location

Sunday, June 00
Country Team vs. Country Team
0000 x x. a1 Stadam Location
Country Team vs. Country Team
00:00 x x. at Stadwum Location
Country Team vs. Country Team
00:00x.x, at Stadim Location
Country Team vs. Country Team
00-00 x.x. a1 Stadium Location

Tab 10 x13 | Broadsheet 6 col x
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Bar/Restaurant

Watch Party
Specials

Bar/Restaurant

Watch Party
Specials

21

¢z2s08@
o
3‘&%0-;

S ——

Catch the action, feel the excitement and cheer on your team
at these fan-favorite soccer bars and local watch parties!

>

F

” o,

l” ‘
Bar/Restaurant
‘ i) Watch Party
= Specials
b:1 :.:
Bar/Restaurant Bar/Restaurant
Watch Party Watch Party
Specials Specials
Bar/Restaurant Bar/Restaurant
Watch Party Watch Party
Specials Specials

Bar/Restaurant Please Note: World Cup™, FIFA
Watch Party World Cup™ and other word
Specials marks, slogans and logos

are owned and protected by
FIFA®. For more information,
refer to FIFA's Intellectual
Property Guidelines from their
website at fifa.com.

©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE



Your Watch Spot

Open early
=y

for every
toumament match!

=) i
’!‘E]FE: 2 , Fill your cup with $5 craft
J E (]
. O] & | draft and drink deals! GET HERE EARLY!
ame 7
1 Breakfast = Doors openat 11a.m.
Schedule & 4
- & burritos & Match Time: 3 p.m.
3rand Beer ).
P - . S sandwiches! PE?( kets After-Party Until 11p.m.

Sports Bar Sports Bar

1234 Washington Street | Somersville Heights O ﬂ 1234 Washington Street | Somersville Heights “ F,:_D
000-000-0000 | www.namewebsite.com E 000-000-0000 | www. namewebsite.com :

PASS 2colx5 #* PASS 2colx5 *

B9 Your Official Fan Shop for World Soccer Kits and Jerseys

Fan Out /

Enjoy the tournament, and
gear up for every game with us!

Yoo Sporting

+ equipment Goods Store

* leamwear 1234 Washington Street | Somersville Heights
* customization 000-000-0000 | www.namewebsite com

PASS 3colx3 #

] Your Official Fan Shop for
World Soccer Kis and Jerseys

Watch Party
"'Sundwl.!ﬂl?

Erjoy the townament, and
gear up lor every gome with us!

b ag # e e L

Social Media Tiles -
Ready-to-post JPG designs

Sporting COm

Goods Store Sports Bar for Facebook or Instqgram,

I3 W rgion Sreet | Sorernv e Heaghts I3 Wanrirton STeet | Somaryville eaghtn TEIA Wt e Saveet | Somwraeide Mghan 0150 QVﬂiIUble as TlF chkgrounds
Web Ads * ©

Rectangle 250 x 300
Leaderboard 728 x 80
Mobile Banner 320 x 50

METRO ADVERTISING SERVICE <2026 meteo Creative Grophics, Inc JUNE 2026 | 13
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World Soccer ‘ Tournament 2026
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Themed Content for TOPics That Sell

Summer Fun!

Create seasonal directories or pages for local retail, octivity and event advertisers.

Soak Up the |

 FUN!

Our summertime roundup
of super-fun facts, shopping

Wave Surfed

86 ft (26.21 m)
MNazaré, Portugal
October 29, 2020

Heaviest
Watermelon

350.5 Lb (159 kg)

Tennessee, USA
October 4, 2013
According o Guinness World Records

Tallest Ice

Cream Cone

10ft 1.26 in (3.08 m)

Kristiansand, Norway
July 26, 2015
According o Guinness World Records

Tallest
Roller Coaster

76 Hot Dogs

g‘ 1'_'0 Hinug’s Falcon's Flight
: athan’s Hot Dog : Six Flags Qiddiya City,
beaches! ¢ Eating Contest Record Saudi Arabia

New York, USA Opened
July 4, 2021 December 31, 2025

......................................

Amusement Deli Sandwiches Qutdoor
Park To Go Restaurant

Tab 10 %13 | Broadsheet 6 col x 21
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- Campgrounds |
. &RVpPgnrks o] ‘\

LSS N
.Eu -l‘,:' f// 4 " T

#

Mastheads - Build themed pages or directory layouts, in print or online

Web Ads » @
Rectangle 250 x 300
Leaderboard 728 x 80
Mobile Banner 320 x 50

| S S
fsanSwmg

Simmes Filb

Is In Full Swing

Boardwalk games & prizes

Coasters & kiddie rides Whisdband Whedhasdogs o
Ice cream & snacks Unlimited Rides
Pizza & restaurants 4-8p.m Ony $35
Air-conditioned arcades Unlimited
i Amusement
Rides 4-8 p.m. Park
Amusement Ouﬂy $35 1234 Washingion Street | Somersville Heights
Park List exclusions or details here , —
1234 Washington Street | Somersvillle Heights Onen Liafe (T Simmigr
000-000-0000 | www.namewebsite.com e e BeaCh Gear S
Souvenirs
PASS3colx4d & Your one-stop shop for  _
coastal treasures and
vacation essentials!
Open 7 Days All Season
. Variety
Beach Gear & Souvenirs .| | soe
¥ 1234 Washington Street
Your one-stop shop for coastal R —

treasures and vacation essentials!

= seashells & souvenirs

* shell jewelry & accessories
» beach chairs & umbrellas
= hats & sunglasses

= snacks & cold drinks

Pre-Loved
Beach Reads
2 for 85

Variety Store

1234 Washington Street | Somersvillle Heights
000-000-0000 | wwwnamewehsite com

PASS 3colxd4 &
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Fishing & Boating Week June 6-14

‘Wishing 11U the finglers a
Great Season!

‘Hooked on fushing?

Enjoy the season and help protect this pastime for
future generations with these safety and conservation
tips from the UsS. Fish & Wildlife Service:

'ﬂways fish with a buddy who can ca'l'l,imr « Always carry out what you brought in, and dispose
or provide help in the event of an emergency. of your trash_m;pohsihly. Never leave behind
« Exercise caution when handling sharp hooks. plastic containers or packaging.
« Don't cast near other people, and alwa « Pick up and recycle fishing line, _
check yuursmwndi:gsmltefm casﬁnl';_ so it doesn't endanger birds and other wildlife.
« Wear a Coast Guard-approved persanal flotation » Never move fish or plants from one water body to another,

device or life vest when wading or in a boat. and never release unused live bait into the water. This
helps protect water from invasive species.

Fish, kayak, boat, float and gear up
for a great day on the water!

rods & reels - bait & tackle - kayaks & inflatables - marine & boat supplies - water safety

RO Sporting Goods
* Live bait shop
- * Rod & reel repair & Ol.ltdOOI'S StOfe
L + Charter boat reservations 1234 Washington Street | Somersville Heights
5 * Fishing licenses 000-000-0000 | www.namewebsite com
/f—’/"—

Web Ads * ©
Gear up for | rectangie 250 x300

agreatday | Leaderboard 728x90
on the water! Mobile Banner 320 x50

- rods & reels - bail & tackle
kayaks & nflatables

"5: : :rnanne& boat supphes
i Mo s Gear up for a great
g . up = Goods
- -f Reserve Rentals = an the water! & ors S
Sporting Goods T
& Ddbns S pebe.d o T Sporting Goods
o st / agreatday  Cog & Outdoors Store
1234 Washington Street | Somersville Heights e 0N ﬂ‘e water! rwevesmisn: 1734 Washington SEeet | Somers vl Ha@e
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Boatgagest

e Storage

=g

Mastheads - Build themed pages or directory layouts, in print or online

Fish life spans vary by species.
The orange roughy

lives more than

" 100 YEARS!

Scientists measure a fish's
age by counting the growth
= rings known as otoliths on
its scales or ear bones.
These rings mark seasonal
changes in fish growth, similar
to the annual rings in tree trunks,

{njoy these reel-y amazing facts aboul fish
from the U.S. National Oceanic and Atmospheric Administration (NOAA)

The world’s smallest
fish is the tiny gohy,
which rarely grows

longer than half an inch.

o

The largest fish
. inthe world is

" the whale shark.
It can grow to be more
than 50 feet long and
may weigh several tons.

Waterfront Dining (i e

While the number
%= of existing fish
species is commonly
estimated to be 20,000,
NOAA reports there
may be as many as

20,000
MORE!

Dock, Dine & Hang Out...
We're More Than Just a Marina!

’ Boat Docking & Storage
o Repair & Maimenance Services H
Fuel Dock - Bait & Tackle Shop ﬂmm &
Bar & Restaurant - Market & Deli Restaurant
- - Game Room Arcade 1234 Washington Street
Somersville Heights
000-000-0000

N st e s s

PASS Bcolx10 « Sponsor Ad: PASS6colx3

www.namewebsite.com /N

Web Ads » @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

Dock Dine - Hang Dul.
W'ty More Than

M et
/ Dock Dine & Hang Out...

Maring
Restaurant |

‘Marina & Maring £
Restaurant & - We're More Than Just a Marina! Restaurant
s wetgen st e veges | Bt BN e ey

METRO ADVERTISING SERVICE <2026 vavo Creative Grophics. Ins
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Themed Content for TOPics That Sell

A Surge in Secondhand Shopping: Secondhand spending grew nearly four times
faster than the broader retail clothing market in 2025, according to ThredUp's 2026
Resale Report conducted by GIobach:ta.

o Shop
Secondhand

Save money:

You can often find like-new or
gently used resale items for a
fraction of the retail price.

Reduce waste:

Secondhand shopping
keeps items out of our landfills.

Help the environment:

Buying used items helps reduce the
pollution and water waste that come
from manufacturing new clothes and
other products.

Benefit the community:

The proceeds from many thrift
shops benefit community causes,
while consignment shops and garage
sales offer local sellers away to earn
some extra income.

Find unique items:

Exploring resale shops and garage
sales can connect you with one-of -
a-kind finds you just won't see
anywhere else!

*
ac

Ull

AL

B Ndhant
/U/' '8 uio

Your local gmde to garage sales and resale shopping

7

{/

WE ASKED OUR READERS:
@U&fﬁﬁﬂw%j@tﬂﬁﬁﬁ&ﬂé&d&fm MWié@M?D

?

Name ﬂrader
OCCEpation or iown

“Ishop for kids" dething.

My kids eutgrow their
chothes quickly, and!
often find like-new
items for alot fess.”

To advertise your garage sale or busines

@

Mame Reader
Dv;\':upalwn of lown
“I keep an eye out

for vintage jewelry and
other accessories like
beles or handbags.”

-

MName Reader
OCCUpation of fown

“t ook for home
improvement items
Ik tools and paint

or even electrical
cords or adapiers ™

Name Reader
ecoupation a7 town

“I"'m always on
the lookout for
furniture and other
iterns | cam repurpose
or restore.”

L 7
ﬂ‘;« Ly
U ing Sal
pcoming Sales ﬂ 1
A
Weekday, Month00  Weekday, Month 00 Weekday, Month 00 Weekday, Month 00
00 a.m.-00 p.m. 00 a.m.-00 p.m. 00 a.m.-00 p.m. 00a.m.-00 p.m.
1234 Washington Street 1234 Washington Strest 1234 Washington Street 1234 Washington Strest
Somersville Heights Samersville Heights Somersville Heights Somersville Heights
Ciesonpt on ol Qarsge saie sy gt of garage wale D soriphion of Qarage b s encriplaon of Qarage sale
merchardae (esorplon of geage  menchandee Oescrplion of garage  memchand e Desoiponol garege merctundas. Desoriobon of
# g morchand e Do s piin ol dabe e chandne [esdripiion of e reschendive D fption of bz marchand pe Descrpton of
parege dale merc handse g e wale eneecha ndise gatage & sie marchondise garage aale ma chandse
Descnipl on o QErags vale Diencr iption of parage sake D soviption of Qarage 5 s Descripton of garage sae
marchandias merchandise. i chandas e rchandse
Weekday, Month00  Weekday, Month 00  Weekday, Month 00  Weekday, Month 00
00 a.m.-00 p.m. 00 a.m.-00 p.m. 00 a.m.-00 p.m. 00a.m.-00 p.m.
1234 Washington Street 1234 Washington Street 1234 Waghington Street 1234 Washington Strect
Somersville Heights Samersville Heights Somersville Heights Somersville Heights
Descmipton o gorage vale Chesn pton 1 gorage vale G scmiption o gafage 5 ol G glon o garage sde
morchardse Description of gatage  menchandise Descrption of gat menchandse Desorigtionaf garage  mwrchandine Descripticnn of gars
sde rmerchand ee [ sori pbion ol sl e chan e Deterigiion sabe recchardive. Dese rgeaon of e merchandse Description of
Oaage saemer hand e g::ubnmm‘lh & 1ale merchandae garnge saie marchandmse.
Cescripton ol garege vale uhnMunl-nl- ption of gavage wak D pton of garage v
e rer cha el rerchandise
Weekday, Month00  Weekday, Month 00  Weekday, Month 00  Weekday, Month 00
00 a.m.-00 p.m. 00 a.m.-00 p.m. 00 a.m.-00 p.m. 00a.m.-00 p.m.
1234 Washinglon Street 1234 Washington Street 1234 Washlnqlon Strest 1234 Washington Street
Somersville Heights Somersville Heights Somersville Heights Somersville Heights
Descriplon o garsge vale Dhescy iption of garage sale D i o o tage u ke whaon ol gaege sée
merctardas Descripton of gasge  memhandias Description ol gatege  mechandss Dessnplonal gan mer chasine Desoriphon of garage
& v SN S ol tn o sal merchand e DNSCARLGN O S5 MR 3L DESrpon of
garnge sale meec hand se Qarape sale meechandise gatage s aie merchandse gerage sae machandme
Dstript on of gatage naile Diemer ption ¢l garage wain D seripgion o1 gasage s s Dwscretion of gatage wee
e retha alad Fherch s e Frer ot e e et e e

s here, call 000.000.0000 or email name@namenewspaper.com!
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Mr#tg Thrills

i p (<] Shoes - Qualty Coohwere
' s \ & Housewares - [in
_— gt R Home Decor « Jews
b [T} R 7
Twofer Tuesda

Buy One Item, Save 0% Off

List details and conditions here

Thrift
Shop

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com 6OE

PASS 2colx5

Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

MriFiy Thrills

Fashion - Home
Vintage - Kidswear

i . ) W
b FON
ONE-0F-A-KIND
ANTIQUE & VINTAGE FINDS

* ANTIQUE FURNTIRLE * VINUAGE (R DYRING » ESTATE JOWLERY
+ FEACREN & 0ot « 1004 & COLLOERES

Open Wed-Sat 10-7, Sun 10-5

Antiques

1234 Washingion Sirest
Somerslle Heights

Shop

METRO ADVERTISING SERVICE <2026 vavo Creative Grophics. In

* ANTLQUE FURNITURE
* VINTAGE CLOTHING
* ESTATE JEWELRY
* KITCREN & ROME
* T0Y5 & COLLECTIBLES

Antiques
Shop

UNE UF A- KIND
ANTIQUE & VINTAGE FINDS

We buy antiques
and vintage!

Call or contact us
online to arrange
an appointment.

Open Wednesday-Saturday 10-7, Sunday 10-5

Connecti with our
ﬁ l'_] socials for new
merch updaies!

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

PASS 2colx5 &

Tbrifig Thrills "'a‘-_' m
' ' e oo Thrift
mnﬁ‘,g Thrills Y S).d e Wi -
USRI
N ONE-DF-A-KIND  [HEER | ow
o ANTIQUE & VINTAGE FINDS | somatme “Smies

T EaaImnn
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Games, Puzzles, Recipes & More

Weekly games & puzzles to keep
your readers focused on the page!

Included in your subscription! Download them from the
Puzzles tab on the mega menu at the top of your Metro site.

| |sUbOKW

B 3 Numbers
316 7 8 | Like puzzles?

Then you'll love

5 7 sudoku. This

— mind-bending

3 puzzle will have

you hooked from

the moment yau

square off, s0

9 sharpen your
pencil and put

6 your sudoku
savvy to the test!

B
oW o
no

Lavel: Advanced
Here's How It Works:
Sudoku puzzles are formatted as a 9x9 grid, broken down into nine
3x3 boxes. To solve a sudoku, the numbers 1 through 9 must fill each
'| .
CLUES ACROSS row, column and box. Each number can appear only once in each row,
column and box. You can figure out the order in which the numbers will

1, Unst of dry measure 39, More | Spanish) - 5. X =
5. One who defics mrthority 42 Classveom ingplcmmis appear by using the numeric clue; algeady provided in the boxes. The
3, Social media giant 44, Cogrizant of more numbers you name, the easier it gets to sclve the puzzle!
12. Render holy 46, One wha iells
14 “Much _ about nothing™ 47, Free from bondage
15, Computer manufacturer 49, Thick piece of something
16. Creed | 50, Containing two adjacent nitrogen OV @+ 208 cx8X v+t Al P % R 0B
18, Immoral act aloms
19, Mopuntasin pass 21, Removed from the record ABCPEFGHIJKLHHGPGRST““-HXYZ
20, Winged nut 36, Legendary singer Tumer
21, Don't know when yet 57, Broke up the canth
22, Elected officials 58, Hunting cxpedition
23, Corrupt tendencies 54, Contributes
6. Popular adult beverage 60, Unit of work or energy — -
30 Made a mistake 61, Wreckage on the sca bed = (8 Q * OD T o * "
3. Merally correct 62, Alrmative! (slang) Salve the code to discover words related to s i
. pring cleaning.
32. Type of whalc 53. Witncss Each number corr nds to o letter 1
13, Ponable conical temt 64, Scrape (Archaic) " (Hml.eﬁp,oﬂ ) g
34 Native people of the Congo a
L]
>
A. 22 23 15 21 11 25 §
Clue: Storage area =
=
CLUES DOWN 8
1.*__ and fows" 29. Men's fashion aceessory B . 1 5 6 7 20 g 2 1 E 1 1 §
2. Humble request for help 35, American time ~ WA .
3. Apeilion-aFiostenbip: 36, Sound it Clue: Make orderly 0
4. Continent 37. They __ g
5. Adiherent of a particular rehgion 38 Soviel Sociahst Republic 5
6. Thangs thit cun be eaten A0, Pleces to play video games c- 1 7 1 9 21 25 2 9 T 3
7. Seli-governing Netherlands terrtory 41 A sudden astack of ilingss Flon - Pl anins e s susstie b o
K, Long-tailed crow 42, When you hope 1o ammve RIS CIORRRG MG Parteas a
9. Repeated 43, Charges 3
10, Hluish greens 44 Actress Seyfned 2
11, Humanittes 45, A tributary of the Ohio River D. 22 23 1 zn 9 21 11 8
13, Someone who serves in the 47, Omit when speaking by e e
a-l'l'"lill I-UI‘\-'Q‘& "K. hﬂnulud ﬁih e Ill-'mfh!:,' nor }”Eﬂ””"- clearn
17, Labor {Spanish) 49, Reman
24, Zero 2. From a distance
25, Sharcd by mvalving three partics 53, Adveniure story
26, Queens ballplayer 54, Geological times
27, Consumwd 55. Eat dinner

28, Rest here please
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FUZZies, L RS

»* Summer Puzzle Page » »

CLUES ACROSS

1. Egyptian bull-god

5. A young camine

8. Cologne

11, Fictional British 1

13. Midway between northeast and east
14. A place to shop

15, Minneapolis suburb

16. Smgle lens reflex

17. NY Mets great Tommie

18, Informal loan clubs

20. Habitual twitching

21. Holm oak

212, Willing 1o consent or submit
25, In an carly way

30. Made possible

31. Language in Ghana

32, Relating to onc's birth

33, Deep-bodied fishes

CLUES DOWN

I. Bridge building degree

2. Expression of sorrow of pily
3. Large, stocky hzard

4. Turkish leader nile

5. Nag

6. Blank

7. Closely woven cotton fabric
8. A nice shot in golf’

9. Away from wind

10, Evergreen shrub genus

12, Large African antelope

14, Semething you receivie

19. Satisfy

23, Wet dint
24. No longer here

25, Writing utensil

26. Ribonucleic acid

27. Consume food

28, Licensed for Wall Street
29. Alternative forms of a gene

38,

43,
45,
47,
49,
50,
55,
5.

Defunct European currency

. Small Amenican songhird

Ome from LA

Adfter tenth

Hillside

Red decr

Partner to “pohed”
Indian musical pattern
Israeh city __ Awviv

. Golden peas plant
. Breesed through
. Midway between cast and

southcast

. Frameworks

. Danish krone

. Fall back

. Influential Korcan leader

. Buddy

. We all do n

. Chicken

. No seats available

. Yeamed 1o possess

. Ineffeetual

. Explosive

. Turkash title

. Worn near the foot

. Impatient

. Set an example for others

. Aetor Pt

. Instrument of torture

. Swiss river

. Giravish white

. Aoway to print

- Stoned college hoops program
. Midway between south and

southeast

Maze Craze

Can you find your way through the maze?

START

FINISH

1

et Scrambled

Unscramble the words to determine the phrase,

YM INNE VLSIE

WHAT’'S THE DIFFERENCE?

« @ ==
=
e & 4a

e
] E

. z

e e o

Ve Y R @ =

vimldlule =

z

=

DO .

DAt g E e ) s B wivio v g

iy P i Spang iy f P T S PR £
DU 4

Y78 B

Tab 10 x13
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Chablenge yoursell 1o read six néw books this summer. Gnce you finish a beak,
draw a picture about it on one of the book covers here!

s

SPONSOR

-/

JUNE 2026

1
|
]

Jr

7

(__ MAZE FU

'5-'
r 2 e o o ﬁe

L0

Pl

-

=
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This animal sleeps
through roughly 70
percent of its life.

10D damsuy

Math Blocks

Fill in the missing blocks with numbers between 0-20.
The numbers in each row add up 1o the totals on the right.

The numbers in each column odd up to the totals on the botiom.

6 5 |a

5 10 | 26

27 25 27
oL 1L|s
L 8 |z
s 90T

Get Scrambled

Unscramble the words to determine the phrase.

YM INNE VLSIE

HISTORY
1955

The first television
broadcast of
the opening of
Parliament
takes place.

SOAI| BUIU AW Jamsuy

the crying
sound of a cat

-'t_:hal.: T

English: Fur
Spanish: Pelo
Italian: Pelliccia
French: Pelage
German:Fell

Get the i?h
PICTURE?

Most cats are lactose
intolerant and should not be
given milk to drink. This goes
against images that often

:irr‘;vl:rirf;t:‘lilk. aré Can you guess what
R %_‘ the bigger picture is?
\ “E jo2 Buidea)s v [lamsuy

METRO ADVERTISING SERVICE <2026 meteo Creative Grophics, Inc
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Food & Grocery

JENNY s
FoopP TRUCK

‘Taco

PG LAY -

= o
k |
o

FOOD TRUCK
“FESTUALTS e

Ready-to-post JPG designs for
Facebook or Instagram, also
available as TIF backgrounds
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Eexr00DTRUCKSAMPLERG

Our local food truck scene delivers unbeatable flavor, variety and value...Try them all!

7~ FOOD TRUCK NAME HERE

EBrief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.

Menu Highlights
Food Item & Price Info Here
Food Item & Price Info Here
Food Item & Price Info Here

Location Schedule

~  FOOD TRUCK NAME HERE

Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.

Menu Highlights
g Food Item & Price Info Here
‘s 1 Food Item & Price Info Here
Food Item & Price Info Here

Location Schedule

Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m,
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m-00 p.m.
Weekday 00 a.m.-00 p.m.

Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here

Weekday 00 a.m.-00 p.m,
Weekday 00 am.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 am.-00 p.m.
Weekday 00 a.m -00 p.m.
Weekday 00 a.m.-00 p.m.

Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here

0 r,a @namehandlehere

www.namewebsite.com

~  FOOD TRUCK NAME HERE

Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.

~ Menu Highlights
? Food Item & Price Info Here
+" Food Item & Price Info Here
Food Item & Price Info Here

Location Schedule

0 — (@namehandlehere
) www.namewebsite.com

~  FOOD TRUCK NAME HERE

Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.
Brief description of food truck fare or origin story here.

Menu Highlights
Food Item & Price Info Here
Food Item & Price Info Here
Food Item & Price Info Here

Location Schedule

Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.

Weekday 00 a.m.-00 p.m.

Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 pm.

Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here

0 @ {@namehandlehere

www.namewebsite.com

Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m_-00 p.m.
Weekday 00 a.m_-00 p.m.
Weekday 00 a.m.-00 p.m.
Weekday 00 a.m.-00 p.m.

Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here
Location & Address Here

0 r'?J] @namehandlehere

www.namewebsite.com

To advertise here, call 000.000.0000 or email name@namenewspaper.com!
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Success Stories oot revenue-generating ideas from peer publications across North America

Lifestyle Magazine for Older Adults
Offers Local Businesses
High-Impact Advertising

A bimonthly magazine insert incorporates a variety of unique features
to engage readers and connect advertisers with a niche audience.

j I é YEARS AGO
Tl AT H

100 Years Age This Menth:
Histerical events frem April and May 1926

Emmn e e e s At My S o b e e P

All Metro Subscribers
can access “Good to
Know” pages, “100 Years
Ago” features, recipes,
puzzles and more from

Living©0 Plus

Seadon,

o[ G ol

Y

The Decatur Daily
Decatur, AL

CREATE:

The Decatur Daily produces a bimonthly
lifestyle magazine titled Living 50

Plus Decatur Morgan. The magazine
provides targeted lifestyle content for
readers ages 50 and over, who make
up about 45 percent of The Decatur
Daily's readership. In addition to their
own local stories, the publisher utilizes a
number of Metro features to tie in local
advertising. These include a “Good to
know" page providing healthy lifestyle
tips, and a "100 Years Ago This Month”
page that looks back on historical
events. Advertising Assistant Jessica
Powell says features like these engage
readers by holding their attention and
sparking conversation. They also allow
an exclusive page sponsor to reap the
benefits of that focused attention from
readers. The magazine runs as a print
insert and e-edition, and complimentary
copies are also available at area
business locations and The Decatur
Daily office.

the Metro website.

if you have difficulty locating
any of this content, call
800.223.1600 or email service
@metro-email com for fast
and friendly assistance!

PRAY FOR

SELL:

Sponsored pages in the magazine
give local businesses an opportunity
to attract focused attention from
their target consumers, with no
competition on the page. Powell
notes that it also connects
advertisers to the Living 50 Plus
brand. Sponsored pages are sold

as a six-run contract, allowing an
advertiser to essentially "present” the
content included on that page for
six issues. The publication also uses
Metro editorial features to anchor a
senior services directory, featuring
advertising from several local
businesses. Pages incorporating
Metro recipes and puzzles offer
advertisers additional opportunities
for engagement.

OUR USA

PROFIT:

The most recent issue of Living

50 Plus featured ads from

more than 30 local businesses.
Powell says, “Advertisers have
enjoyed sponsoring pages for our
magazine because it allows them
a message to get behind and
connect to their own branding. It
expands their brand’'s message to
more than just a company logo.”

Jessica Powell

Advertising Assistant

The Decatur Daily
jessica.powell@tnvalleymedia.com
www.decaturdaily.com

>> See Metro's 2026 Themed Special Sections Schedule >> Read More Success Stories
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Customer Requests

Free custom content requests like these
are a benefit of your Metro subscription!

NS,

»> Click here to make a request
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Content Created for Canada

Happy
CANADA DAY

O S

HAPPY

CAN
ADA
DAY

g 2

la terrasse

(YEAH! SCHOOL'S OUT!) (SEE YOU ON THE PATIO) (TODAY 1S YOUR DAY, DAD!) (MAPPY BIRTHDAY, QUEBEC!)
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e
'C.*"q.

CA

Use these elements to
kick off a special section
or run themed pages.
You can find more editorial
features for Canada

Day under the Editorial

tab along the top of our
website. Select Copyright-
Free Editorial Features,
then enter keyword
Canada Day and select the
Exact Match button.

CANADA
&iiDAY“&

wdd YA Y

wne2026 1 wcossesnncs. QTG NEWSPAper

Inside:
Fireworks & events | Fun for kids & families | Recipes & entertain
Additional feature descriptions | Additional feature description

\JW\ S

Get fired up about these fireworks alternatives

Frew oy degerr are o Seloved Canade * Srapperuor capm Compencng o e mes
ICI‘ICF s ol
s & _— mhers o bee, pomier gy oy

of & -nn-n -cn -
e “'ﬂ“: e, Hace e oo wimppm S on e ok Thay ace (RO
i Iﬁbb-’-n F—thhma‘m e n-. REN Moy

:i-b--ull gl o Ewir eaton hars
g e e L — g IH-H- Pl v s .

= P mmr"’z%u.pﬂy...

A | *
oSl g

ol > %

Festive locales to
I i celebrate Canada Day

Notable:nomenls iNthe  eeisems  mceome—
history of Canada Day Ememeiwiive  Sgnwes
Sinmca, Smieeo Smeateen  Smoomo
Tab 10 x13 S EEe S ooahs
EomeeT  banmmseees SmRomar  Smmime
i i e e e T e
Social Media & Email Designs - e TR Eneeem T
Use these ready-to-post JPG o ey T
designs for Facebook and CAN AD A D i Sndmres DERROED smmome Saess
Instagram, or drop them into a - ==Oe s i BRI
sales pitch email. These files are e e -
also available as TIF backgrounds ISEEa eneer,
without text.
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Newspaper Marketing

A,

ENORAT
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Customize this template with any of the milestone anniversary images

provided to promote your publication’s role and history in the community.

HBe a Part of H...

Support Community News!

Thanks to all of the loyal advertisers, subscribers and donors

who strengthen our continued commitment w keeping our
community informed and our elected officials accountable.

We have been proudly delivering quality local journalism for

20 years and counting, and we couldn't do it without your support.

&euc{y fo join a
concerned community
of local news supporters?

= Advertise your business with us,
* Become a community content contributor,

=) :
lE @ o foarn miore, visit us online today at
El nAmenewspaper.com Ssupport or just scan the QR code!

lebratmg 20 Yer

Name Newspaper — so.un

* Support * Donate

ﬂ'("gf(.lr' our
Here are a few of the ways you can "
join us in the fight te proteet the future Commemorative
;f fau;:_nl resc;x_;rch-has{-d news reporting 20-Year Anniversary
y real journalists: &
A N Edition on Sunday,
« Make a financial donation. Month XX!

f Local Nets

000.000.0000 | www.namewebsite.com

PASSGcolx10 &

C{B? (4] "“ﬂlf’! Of‘(“(}!‘“ .
Support Community News!
By i
i b~y I
e o
Name
Newspaper Web Ads * @

1234 Washingion Steeat | Somae vl Haghts

Rectangle 250 x 300
- Leaderboard 728 x 80
oLl -~ R ] Mobile Banner 320 x 50

eotigl W . | WD

W [P Ne
Support Community News! i B bt 5

D g e g
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Themed Content for TOPics That Sell

Entertainment & party planning for graduations & celebrations

"REN
|it:

RTINR
\\\\\\\\i{{%‘-‘-_“%\\\\ \
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%)
® @
o® @
(2 -1 X
L1 1 1 1
PP9OSOC
I X I I X LR
I T I T I DT

22000 G gl 1D
I 1 I la

1% Lab JW o

2. I

Band or Catering
Musician Company

Party Supply Entertainment
Staore Agency

Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 20
Mobile Banner 320 x 50

Beverage
Catering

Restaurant

Service
000-000-0000

Let’s Get Your
PARTY Started

=
Let's Get Your
ARTY Started
Event Space for up to D00 Guests

Event Hall
Venue

1734 Washingion Simsl -
%ﬂwhﬂiﬂu

Venue i
123 Washaagion St | Sometsls Haights
OTO0THO00] | v Aol 20T

Tab 10 x13 | Broadsheet 6 col X 21
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June is Dairy Month!
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Dairy foods are more than just a
delicious cornerstone of nutrition;
they're an |mportant part of our
communities’ and our country’s
prosperity. From farms to processing
plants to transport, the dairy industry

supports millions of jobs and contributes

billions of dollars annually to our
economy. Through market and
environmental challenges, our nation's

dairy farmers continue to persevere and
innovate. Their resilience, hard work and

unwavering commitment to quality and
sustainability inspire us, and we

appreciate their important contributions

to our health and our way of life.

Wholesome dairy foods support bone health,
muscle and immune function, and overall
wellness. Milk products like milk, yogurt and
cheese provide naturally occurring calcium
that can be readily absorbed by the body.
Just one serving

of milk delivers o
25% of daily '
recommended v
calcium intake. 4’ \

One serving of milk provides A -

13 essential nutrients, )
mnchuding calcium, vitamin O,

potassium and high-quality protein

Yogurt delivers nine essential

nutrients, and cheese contains eight

Sowrmi Setond Iaey (el dewd on Dery Jame aion Sadvaal, GEA ivodiee Cevrd

essential nutrients

Dairy

Wholesome dairy foods support

bone health, muscle and immune 4
function, and overall wellness. )

Milk products like milk, yogun

and cheese provide naturally

occurning calcium that can be "
readily absorbed by the body. -4 v
just one serving of milk delivers ’

25% of daily recommended ,‘
calcium intake. |
One serving of milk provides 13 essontial nutrients, \
including calchum, witamin D, polassium and high-quality

protein Yogur delivers ning Esential nutrients, and

P E0eTI8i vk RN widenlial nusrienti

T S Gy L A, dew [reseey

Name

Sponsor

1234 Washinglon St | Sormersvile Hights =
000-00B000D | wew nimewebse. com 0oE

NAME NAME NAME NAME
SPONSOR SPONSOR SPONSOR SPONSOR
NAME NAME NAME
SPONSOR SPONSOR SPONSOR

L

Tab 10 x 13 | Broadsheet & col x 21

PASS 2colx5 *

Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

Don't Forget
v MilK! a@

e

whale Milk e IF

31 pko “-w,. - 't!'

i:f!'"‘j:w'ls

Gro —

Groceny ot MILILIN

pienay s I —
S sy prodicars!

n the MOOd

for Something Delicious

Enjoy %6 Dairy Month

Specials All June!

Cafe

Restaurant

T Wstigion St

St b g

Don't Forget
7= MilK!

WeTe commiTed o providing our communiy

with i Wk o wiOk RO G ARy fo0ds T
e whole farn iy, Thanies to our ipcal dairy
ioduceis Sl your hard work and ot
commament o guality and sustainatdty!

Grocery 0n

Food Market [ m e

Inthe MOOd  mvenes s
for Something geases ™
Delicious? e @ s
- Cafe
E%Wiﬁﬁf - Restaurant
Freeh prut Granola GYogunpatat | L34 Wishegtn Sveu
nnlnr “n"‘"' Homemade lce Cream Sag:dwnchrs mmm:nmm

PASS 3colx25 &

PASS 3colx25 &
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Themed Content for TOPics That Sell

Celebrate dads and grads this June
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*‘l Father’s Day Gifts & Dini r‘/lg

Masthead - Build themed pages or directory layouts, in print or online

BIFT BIJIIJE

$49

Bone-In NY
Steak Dinner

served with soup, salad
and classic sides

Add an Old Fashioned
for Just $10!

Special offer available

through June XX, 200X

Open for Sunday
Champagne Brunch

o™ Restaurant

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

PASS2colx5 #
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nnnummN

Web Ads

Rectangle 250 x 300
Leaderboard 728 x 90

Mobile Banner 320x50 # @

bia
bty

Great O erar Spoocisls
Sunl gy Frseneh Bulies
Rewr, Wine & Cooklally

| Mako & Resarvation |
Restaurant
|I‘.‘Im Bmﬁ H 1 B g W
Eletrrating, Lt
v Dads & G ke & snecntion R0

Social Media Tiles -
Ready-to-post JPG designs for Facebook or
Instagram, also available as TIF backgrounds

Y e, eno. zo. 8
' HAPPY [MH{R'S
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Themed Content for TOPics That Sell

Celebrate the U.S. Semiquincentennial on July 4th!
Find hundreds more images, ads and ideas under
the America@250 tab at the top our website.

July

Independence Day

AMERICA -\
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. STARS STRIPES & (Ftive O) lghts
-

Meet Our Community's Awesome

iiiii

SESQUICENTENNIAL SENIORS 1926

5. BICENTENNIAL Babies THENG Hlow USA

JULY Ry recie

Mastheads - Build themed pages or directory layouts, in print o

G)

@) Semiquincentennial

Al -Imevicdy ﬂ_'?_"_*fiSubscnptlon Special
Home Decorating Ju —

~ Semiquincentennial Q

® Siduvatr Sale *
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Spiritual Content for Churches and Sponso

This is your Mustration and copy for for the first week of June,

%4

L Therefore whar God has joined

Mark 1009 (N1V)

A Covenant of Love

une has long been celebrated as a season of
Jmarn o within many cultures, and this vear will

b Mdlﬂ'ﬂl.'nt While we enjoy the beauty and
festivities of a wedding day, the true heart of
marriage is found in the covenamt, a sacred promise
o walk together through each season of Bfe. Beyvond
this, Scripture presents a picture of marriage that is
miuch deeper than a simple social contract. It is
intended to be a living picture of Christ's relationship
with the Church, Tust as we see the nature of
sacrifice throughout Christs mission, a husband and
wife are called to mirmor that same selfless love as
they grow together. As we celebrate the marriages of
our friends and families this month, we can find joy

together, let no one separate. 99

This is your illustration and copy for the second week of June,

&€ we uill show for joy when you
wre victorious and will Eft up our
banners in the name of our God. 99

Psalm 205 {NIV)

A Banner of Hope

s we look toward Flag Day, it is a timely moment
m m‘uhd ourselves of the meaning behlnd Old
ry. Whilke the flag serves as a poi

symbal ufou: nation'’s history, its colors also mﬂe-:t
timeless values. Traditionally, the red stands for valor,
the white for purity, and the blue for vigilance and
justice. When we honor the flag, we honor these
principles that were cemented through the struggles
and sacrifices of those who came before us. John

s once reminded us that our liberties are best
preserved by a people who remain grounded in
marality and faith. As peaple of faith, we recognize
that the virtues represented on our flag=strength,
integrity, and justice —ukimately find their highest

source in God, In reflecting on this, may we seek to
live aut those virtues in our own communities.

-James Stone

for them as they prepare themschies for a long
journey of kwve, faith, and sacrifice.

=lames Stome

PASS 2colx 7 PASS 2colx7

This 15 your illustration and copy for the third week of June. This is your illustration and copy for the fouth week of June.

“ In and restis
wm iR guietness
and trust is your strength. 99
Isaiah 3005 (NIV)

The Gift of
Summer Stillness

s the summer heat settles in, the long days of late
June invite us to slow down and embrace a more
stful spirit. While most of us can't spend every

day lounging at the beach, we can still find moments to
appreciate in the quiet of a summer sunset or a cool
evening breeze, €N we pause W appreciate these
simple gifts, we do more than just enjoy the season; we
reconnect with the Creator who designed them.
Setting aside time for true relaxation, even amidst a
heetic schedule, is not a sign of idlersess, but an act of
faith. By resting our minds and bodies, we prepare
ourselves (o return to our work with a renewed heart
and a steady spirit

The Strength of
a Steady Hand

n rclehm':ng Father's Day, our thoughts wurn o the men

Iwh& ‘e shaped our lves with their strength, wisdom
iet dedication. Whether reflecting on a father,

grandfather, or mentor, we often find that we only truly
appreciate their impact as we grow older and nwigate our
own responsibalities, A steady hand isa't just about pliysical
puldance; it & about the spintual foundation these men
provide by simply showing up. Their legacy is often buil in
the small, daily acts of faithfulness, such as working hard.
leading with humility, and offering a shoulder to lean on. As
we continue aleng the spiritual joumey of our lives, we can
offer these figures our appreciation for leading us rightly on

this path
~lames Stone =lames Stone
PASS 2colx 7 PASS 2colx7
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CHRISTIAN CAMP
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Themed Backgrounds & Elements

Create event promotion ads or business sponsorship opportunities in
conjuction with Juneteenth, LGBTQ Pride Month and local activism

Tab10x13

PASSBcolx 3

../’T‘\\l

W

”m" 0 =
Do o S
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Themed Backgrounds & Elements

Create ads and pages for gas station perks to offset high fuel costs; marina
slips, services and waterfront dining; and RV sales, services and campsites!
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MCC KEYWORD: ICON SET, MCC KEYWORD: ICON SET,
Fourth of July Summer
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MCC KEYWORD: ICON SET, MCC KEYWORD: ICON SET,
Dairy Fishing
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It's Tournament Time! Use these images to create
ads and pages around match updates, watch parties,

soccer merch and more.

Please Note: World Cup™, FIFA World Cup™ and other word marks, slogans and
logos are owned and protected by FIFA®. For more information, refer to FIFA's
Intellectual Property Guidelines from their website at fifa.com.
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Rising gas prices mean a rise in summer
staycation planning and local recreation.

Use these images to create staycation ads, pages or a section!
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Your Metro subscription

includes unlimited downloads,
so you can present unlimited options to prospects.
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Metro Retro

A collection of more than 4,000
vintage images spanning over 100 years!

Find them by selecting Retro from the Image Category filters of your Metro site.

66 | JUNE 2026 ©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE



JUNE 2026 | 67

METRO ADVERTISING SERVICE <2026 mato Creative Grophics, Inc



Themed Special Sections (TSS) & Websites |t e L

as a supplement to your Metro subscription

Print and online templated sections and directories
to connect your advertisers with niche audiences.

i
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What to do when

inclement weather

strikes during a round Pros and cons
— to walking the

—— golf course

All-Inclusive Pricing Run as a section Marketing Materials Included
means all images, Or page series, Rate Cards, Social Media Posts, and
layouts and cover in print or online Print and Web Promotional Ads to
design are included Target Advertisers and Readers

Mews
T Coordinated

Websites &
HWecldingg Digital Directories

Cost-effectively grow
online revenue with
mobile-responsive
themed sites and
advertiser directories
that are ready to present,
sell and launch, no HTML
knowledge needed!

>> Click here to learn more
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Wizard Spec Ad Library

Link up with the best local nffer's

*This is a bonus subscription product. If you can't access this content by
clicking the page, please email service@metro-email.com or call us at 800.223.1600.

Golf Season

Shoes « Apparel » Clubs « Golf Balls «
Tech « Bags » Carts » Accessories

Tn -Stove Sewdces:
Club Fitting & Repair
Golf Bag Customization

Jein our free loyalty dub
for in-store perks, plus
discount offers on tee
times and more from

on tee times, golf gear and more!
RATE SPECIAL RANGE PACIAGE N —
e e i GOLF SHOP SALE LESSON PACKAGE
SIMULATOR SPECIAL FREE GART RENTAL e o
8.25x10.75

Golf tips

for beginners
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Indoor Putting Green our local golf partners!

Golf
Shop

1234 Washinglon Street
- Somersville Heights 6n
000-000-0000

PASS 3colx b

A rundouwn on

GOLF CLUBS

Some golfers would say you're only as good as your
gear, Perhaps no gear is as important to a golfer’s
performance as his or her clubs. The differences
between each l{peot’ clubmay confuse those

unfamiliar with goif, se a rundown of the various clubs
% inagolfer's bag may help novice s improve their scores,
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Metro Tip
==
M =TR® Images v Ads/Templates v Websites v  Digital

One Subscription [ mpowers Your [ntire Team

s T,
The fastest way to access a

Images« Ads/Templates » Websites~ Digital »  Editoriol v

Sales Features
Caopyright-Free Editorial Features Search All Puzzies
Calendar: Planning & Promotional
. 3 gl Jorwsary Februory Niorch Apnl Moy Sune
Ready-to-Sell Editorial Pages Kids' Corner sty | Auguet - Seplember | DCtober
Novembe: Decembar  Seorch Al Events
Horoscopes Bonus Weokly Deremiond Printable Year-at-g-Glance
Recipes Crosswords TOPics That Sell
Top-umiling ieas to - wtart wakes ond cr
a " for ot mrionth and ol yeor
Ad Spot Fillers Colonng & Activity POges g c i
Themed Section Templates Horoscopes 12 Months of Revenue ideas
Cootdinated content to sl print, dgital and
Themed Websites & Directories * Metro Sudoku acvertining oround new themes of yeor
Got inapared +
Crypto Fun
ChCHHH PrOGOE COnnsct you tead iy to Customize Spec Ads with Wizard *
E] wvery idec, image, od and editaral Parsonaiye and shore pent ond degrdal oda o
GUGSS wm leaturs for teonm sharwg ond soles Protentoteny with odhwrtmers in theos wmps
pretaniabions Try 1 Out =+
Ward Seramble Accoss SearchBooks #
Explore Your Planning Tab Plan Your Special Sections Program
Ward Search Resources for the Year *
Gt 1o bnow s vluoDle Mot 1000 Therad Specsl Dection tlles and pubh atio
Wl‘!ﬂt's Thﬂ D'"mm‘ ond soks BUpport Botures you toe horo Doamiodd Scheduls ¥  Loam Mord »
Wwaotch Video B * Availobhe by seporote purchase
CMS Bot Websites *
Themed Section Templates *

Themed Websites & Directories *

Marketing E-Cards

Web/Mobile Ads emsbot Websites * search All image Types Spec Ad .
Print with Web/Mobile Ads Themed Websites & Directories * Photos Web/Mot
Social Media Images Themed Websites & Directories Login llustrations Editorial
Revenue-Generating Digital & Print Client Gallery social Media Marketine
Event Calendars * '

Auto Photos * Themed :
Wizard - personalize web ods *

Logos & Trademarks * Wizard -
ADS On Demand *

Food & Dining * ADS On D

Metro/Getty Freedom Images *
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v Editorial v Puzzlesv~ ™ America@250 v Planningv Learn More v
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| your Metro site has to offer
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