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60+ New Articles Every Month,
Included in Your Subscription!

Written by Metro staff, not Al, with no byline needed.
Edit or localize these copyright-free features any way you like!

Download these new July features, and many more, today:
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Plunging into Plants that can Pool installation Popular backyard
the various types deter insects projects 101 games and
of P"DOIS Clnd W"d Iife A poo] 50 gigniﬁcqn[ investment ﬂcti\ﬂ“es
Homeowners can choose among Some strategic choices of money ond time, and These games can make
various types of pools, weighing regarding plants can greatly homeowners can (o take note outdoor entertaining
the pros and cons of each before reduce the risk that insects and of these important variables spaces more fun.
settling on a decision, wildlife show up uninvited. as they consider if installing

a pool is right for them.
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Weather-resistant Tips to steer clear of Conserving fuel Affordable summer
materials for outdoor traffic on your next as prices rise entertainment options
spaces summer road trip Drivers are increasingly that may be a short
These outdoor furniture materials With so many vacationers ilntelms::dtintw::fl to -;:ohnsawa drive from home
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mitigate rising gas prices. options for active daily or overnight

0 SNSHDESIMIIE Sanghnitte adventures when the mercury rises,

help motarists steer clear of traffic.
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Day trips that How to tell bees, Summertime Food and wine
can make for fun hornets and hydration pairing pointers
memories wdasps apa rt strateg ies Those who are interested in honing
Day trips can make for on ideal Bees, wosps and hornets are There are myriad ways to avoid :::::T;Zﬁ::gg;ﬂ":e?z: :;:;"
getaway when travelers have distinguished by their behavior, dehydration once the hot & Wineg; Winem c:hlzar and ;‘;‘e Wine
a day free. The next time such waist and body texture. weather kicks in.

i ¢
a scenario unfolds, drivers can Cellar Group

consider these fun day trip ideas.

>> Click here to access all July articles
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Family-friendly activities

for a weekend trip

to the shore

Weekend excursions to a shoreline are a
summertime tradilion in many families,
Oceans and lakes are sights to behold at all
times of the year, but the warm air of
summertime makes the months of July and
August a particularly popular and fun time to
spend a weekend by the water.

Swimming is a go-to activity when spending
tirme by the water in summertime. Swimming
alsa is family-friendly, making a dip in a lake
of pcean an ideal way to pass the time during
a weekend trip to the shore. But oceanfront
and lakeside communities offer a wide range
of other family-friendly activities that parents
and children can enjoy during their next
weekend getaway.

= Fishing boat excursion; Renting a boat or
booking a fishing trip through a commercial
vessel can make for a unique and fun way 10
spend a summer day or night. Seasoned
boaters can rent their own boat, while those
with little or no experience can leave the
boating to the captain of a commercial
vessel While there's no guarantee averyone
aboard will catch a fish, many commercial
fishermen will do their best to ensure
everyone goes home having caught a fish,

The term “road trip” tends to be used o
characterize langthy excursions to faraway
places. But the phrase also can be applied
to shorter day trips to local attractions.

Day trips can make for an ideal getaway
when travelers have a day free. The next
time such a scenario unfolds, drivers can
consider these fun day trip ideas.

Tab10x13
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= Water sports: Families that love to getout
and abaut can look 1o an assortrment of water
spoarts 10 stay enterfained during their next
trip 1o the share. Jet skis, kayaks, canoes,
paddleboards, and even surfing sessions can
be booked at many waterfrom destinations in
the summertime. Rentals tend 1o be available
far anyone without their own gear, but book
early 10 ensure you wom't miss out on a
chance to navigate the waters in style.

= Mini golf: Perhaps no summertime activity
is more family-friendly than mini golf.
Families need not be near the water to enjoy
mini golf, but courses are staples of lakeside
and eceanfront communities.

= Whale watching: This aclivity is exclusive
1o travelers visiting oceanfront locales, but
whale watching ventures are wildly popular
and a great way for families 1o get a sense of
the scale of nature. Many whale watching
excursions are between two and three hours
in length, and vessels will transport
passengers well aut off the shoreline. Whalas
might be the focal point of these trips, but it's
possible passengers will see additional
marine life, including dolphing, on such
eXCUrsions.

There’s no shortage of family-friendly
activities to enjoy when spending a summer
weekend at a lakeside or oceanfront
destination.

Explore the various
vacation rental options

When the weather heats up, the desire 10
take a trip away fram home may grow. Ruby
Home Luxury Real Estate estimates that the
United States vacation rental market is 569
billion. It is forecas! to grow at a rate of 7.4
percent between 2025 and 2030

Individuals and familics have various
options 1o consider when seeking
accommodations  for  their getaways.
Widening a search for accommodations
may increase comfort and help travelers
siretch their vacation dollars furthes.

Hotels

Timeshares may be a good fit for people
who travel frequently. Chase Bank says a
timeshare is a contractual commitment 1o
paying for a vacation property al certain
times of the year Many timeshares are
located in hotel properties. People who will
not use their timeshare slots for the year
may be allowed to sublet them to another,
enabling vacationers o Wy oul
accommodations in an alternate property,

Apartments and condos

Typically located in urban areas or resort
compounds, these properties are perfect for
couples or small families seeking rooms
outside of motels and hotels that still offer
shared amenities like pools and fitness
centers, Renting a condo for a vacation may
be more cost-intuitive than booking a hatel
and provide slightly more square footage.

Single-family homes

Detached rental homes offer maximum
privacy, space and amenities for larger
groups or families, These are great options
when pooling resources with multiple
vacationers, as some hemes boast four or
more bedrooms and can serve as the
primary gathering spot for groups.
Depending on the vacation home, it may
have a poal or ather recreational features.

Willas or beach/lake homes

Coastal hotel properties or those clese to
tourist hotspots can command top prices.
Instead, renting a comparable villa or beach
house might be a better option. These
options typically offer unparalleled access 1o
sights and amenities while still allowing
renters 10 cook some of their meais at the
property, saving on dining oul costs.

Unigue stays

Vacationers also can turn te some
alternative accommodations. Houseboats
are floating homes that offer living right on
the water, Mature-focused accommeodations
like yurts ar campsites, as well as culural
properties like farmsteads or castlies, are
spme additional options for people looking
for a unique vacation experience.

Vacation rentals may offer more space for
longer stays, multiple bedrooms, laundry
facilities, and kitchens for those who want a
mode inclusive tnp expenence,

Day trips that can make for fun memories

- The big city: Cities offer a wide range of
attractions that may be harder to find in the
suburbs and rural areas. Many cities are
home 1o a wide range of ethnic restaurants,
making a day trip to the city a greal way for
foodies to spend their free time. Cultural
offerings also abound in many cities, which
tend 1o be home te museums, concert halls,
art galleries, and other oplions that provide
a great reason 1o spend a day in a local city,
« Natural attraction: A day fripto a
relatively local natural attraction like a
hiking trail with Instagram-worthy views can
make for an ideal aftermnoon. A day spent

kayaking on a nearby river, lounging on a
beach bes:de a lake or ocean, or mountain
biking your way through trails also makes
for a great day trip.

« Amusement park: Perhaps nothing
makes for a more action-packed day trip
than an excursion 1o an amusement park
within driving distance of home. Thrill
seekers can get their fix on a scream-
inducing roller coaster, soar through the
skies on the swings, and go after one
another in burnper cars all afternoon,

- Festivak: Festivals occur at various poinls
throughout the year and make for a fun and

©2028 Metio Creative Grepnics, Inc. METRO ADVERTISING SERVICE

unique way ta spend a day. Come
summertime, musical acts dominate the
festival landscape, while food- and farm-
based festivals tend to draw crowds in the
fall. Come winter, holiday season festivals
are around to instill the holiday spirit in
locals and out-of-town visitors, Spring is the
season for festivals that highlight local
blooms. Regardiess of what time of year it
may be, day trippers can likely find a festival
to inspire a day-long getaway.

Road trips aren't exclusive to lengthy
vacations, Drvers also can get behind the
wheel for a memorable day trip.



Summer
- Heat

A beautifl backyard oasis may
feature a pool as the centerpiece. A
pool installation project requires
careful planning, and advance
knowledge of what goes into the
OCess can position homeowners 10
manage the undertaking more
successfully

According to the home improvement
experts at Angi, an ineground pool
may cost between $44,499 and
§87 3496, while the price of an above-
ground pool ranges from 51,010 ta
$§5,967, Construction and installation
costs depend on the project and the
locatian, and local professionals can
pravide a beter idea of what a pool
may cast in a given area,

A pool is a significant investment of
money and time, and homeowners
can take note of these important
variables as they consider if installing
a poolis right for them.

« Zoning laws: Starting at the
municipal level is a wise move when
beginning any home improvement
project. A town, city of province may
have strict rules governing where a
pool can be placed. Homes that are in
neighborhoods govemed by
homeowners associations (HOAs)
also may have requlations regarding
pool installations.

* Permits: It's essential to secure all
necessary pemits before beginning a
poal installation project. An in-ground
pool may require more than one
permit because of the scope of
digging involved. However, all poals
will need permits 1o oversee the
correct installation of electrical and
structural work, and ta ensure that the
job comphes with safety regulations.
* Fencing: Pools typically need 1o be
secured in a fenced yard, and may
even require a separate seli-latching
fence directly around the pool to
resinct access.

« Design and planning: Homeowners
should spend time in the yard
assessing where the pool will get
ample sunlight, but also allow for
access to utilities. Soil type, yard
glope and additional factors can
affect mstallation complexity and
cost.

* Type of pool: A choice of above- or
in-ground is not the only choice to
make. While chlonne pools have long
been the norm, many homeowners
have switched to saltwater systems.
The Pool Factory says a saltwater
pool sysiem uses a salt chlonne
generator to convert added salt inta
chlonne wia electrolysis. While it may
lead to kower costs on chemicals over
time, a saltwater system requires a
mare costly initial setup and more
frequent pH manitorng.

* DIY: Some aboveground pools,
particularly the small, soft-sided kits
sold at popular retailers, may be
something a do-t-yourselfer can
handie, Larger pools hkely will require
the help of a professional installer. Of
course, an in-ground pool installation
is not a DIY project and will involve
working with a number of contractors
over the course of eight 10 12 weeks
on average, says Mew Home Sowrce.

A swimming pool can provide years
of backyard recreation for individuals
and families. W's essential that
homeowners do some homework so
they know what 1o expect during a
porcd installation project.

Did you know?

Drinking water is essential for good health,
especially when warm temperatures increase the
sk for dehydration. Many people are familiar with
the general guideline that recommends drinking
eight to 10 full glasses of water and other
beverages a day. But what about hydration and
companion animals? Ensuring a dog, cat or other
pet is geting enough water is complicated. After
all, one cannot force a pet to drink. However, Figo
Pet Insurance says, on average, a healthy adult dog
needs between one-half and one ounce of fresh
water per one pound of body weight, daily.
Therefore, a 50-pound dog will require anywhere
from 25 to 50 ounces of water a day, ar roughly
three to eight cups of water. Cats often require less
water, but still should have constant access to
fresh water. Temperature will impact how much
pets need to drink. In hot weather or after exertion,
pets will need more water to regulate body
temperature. PetMD also says that pets that eat
dry food (kibble) may generally drink more water
than those who eat wel food, as the latter receive
mare moisture from their diet than the former. Pet

Tab10x13
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owners should discuss concerns about water
intake with veterinarians if something seems

amiss. Gently pinching the skin near the pet's

shoulder blades can offer a quick

assessment of proper hydration. The skin

should return to normal immediately. If it
doesn’t, the pet may be dehydrated, Also, pets
who are drinking excessive amounts of water
may have an underlying health issue, which also
should be promptly addressed by a vet.

METRO ADVERTISING SERVICE c20:6 mavo Creative Graphics. Inc
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Summertime
hydration
strategies

Summer is a season 1o spend outdoors seaking up Some sun,
But all that time outdoors can pose some health risks if people
are not careful, The dangers of overexposure to the sun are welk
documented. Sunburn is one such threat that cannot only lead
to discomfort, but also increase a person’s risk for skin cancer.
But sunburn is easily prevented with the use of sunscreen, and
that's not the only summertime threat that's easily avoided.

Dehydration occurs when the body loses more fiuids than it
takes in. Come the dog days of summer, it's easy to lose fluids
when spending time outdoors. Sweating is one way tolase fluid
on a hot day, but there are myriad ways to aveid dehydration
once the hot weather kicks in.

* Don't wait until you're thirsty to drink water. According ta NHS
Inforrn, the national health information service of Scotland, thirst
is typically the brain's way of warming individuals that they are
dehydrated. So it's unwise to wait until you're thirsty to drink
water, A proactive approach can help to prevent dehydration,
especially when spending time outdoors on hot days,

« Take breaks for water. A mid-morning coffee break or a mid
afternoon snack break are part of many people’s daily routines.
You also can incorporate drinking water into your daily routine.
When pouring your moming coffee or tea, pour yourself aglass
of water as well. When reaching for a mid-aftemoon snack, pour
yourself another glass of water.

* Keep a water journal. Documenting your daily water intake is
one way 1o overcome forgetfulness in relation to remaining
hydrated. Smartphone apps like Water Reminder and Plant
Manny can help people remember to drink water throughout the
day. For those who prefer a more traditional approach te
Journaling, keep a small notebook near your desk or in your
pocket when going cutdoors so you can always know when your
most recent water break occurred,

* Look to foods to stay hydrated. Drinking water isn't the only
way 1o ensure you stay hydrated. Various foods are loaded with
water. Henry Ford Health® notes that watermelon, berries, bell
peppers, and grapes are water-nich foods that can help you stay
hydrated.

Dehydration can creep up on hot summer days and put people
in serious jeapardy. That's why it's imperative that people make
a concened effort 1o hydrate and do not wait until they're thirsty
to enjoy a glass of water on a hot summer day.

JULY 2026
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Council, evening rush hours, which is generally considered to

- be between 4 p.m. and 7 p.m. on weeknights, is a dangerous
Ad Spot Fillers time to be on the road due to increased traffic. But drivers
should know that evening rush hour is not the only time when its

- -
Pronde engﬂg I ng dangerous to be on the road, particularly in summer. According 1o the

NSC, fatal crashes peaked between 8 p.m. and 11:59 p.rn. in the spring and

- -
ed |t°rlu‘ contentas summer of 2023. That's something road trippers can keep in mind, particularly if

they're planning lengthy trips and aspining 1o drive as many hours as possible in

imuge fi Ies yau cun the hopes of arriving 1o their destinations as quickly as possible. By avaiding

driving between the hours of 4 p.m. and 11:59 p.m., drivers can steer clear of

instﬂntly dro p into traffic jams and avoid imes of day when driving is most dangerous.
unsold ad spots.

Find them under the @ d

Image Category filter Dl You I(I'IOW’P

Df your Metro S|te Conventional wisdemn has leng suggested adults should drink
eight glosses of water each day, but the Mayeo Clinic notes

daily water consumption recommendations depend on

warichies that are unigue to each individual, For example,

people who engoge in activities thatl make them sweal, ke

@ exgrcise, will need (o consuma extro waler 1o make up for the
loss of Muid. Woter consumption needs alse may changa with
® the seasons, as people are more kely 1o lose Hluid when

temperatures are high ond couse people Lo sweat than they

ore when ten peratures are maoderate o low. The Mayo Chnic
Pools are a highly notes high altitudas can increase the risk for dehydration, which For example, wihe
desirable feature among ay require pecple in high altitude locations to drink maore engage in activitios that
=~ current homeowners woter eoch doy. People dealing with certain medicol conditions, mm':m" like
and buyers in the market ncluding bladder or urinary infections, or linesses that cause :“'d"‘:“m""‘wl i
for a new property. fhuict loss due Lo vomiling or diarihea alse may need 1o mlﬂ":luulp"forl:iHMI of fluid,
consume extra woter each day lo aveid debydration
When considening a pool installation
peoject, homecwners shoukd kncw that
virious factors within their conteol,
including which style of poal they choose

and how well they maintan the podl after
instaliaton, could influence thes retum on
mvestment, According 1o the home rencvation
sgurce Angl, an inground pool can genciate a
considerably greater réturn on investment than an above-ground poal. Angi
netes the range for ROI in regand 10 poois is betwieen 5 peroent and 56
percent, with the lower figure closer 1o the average retumn for an above-ground
pool and the higher one maore reflective of the return e might expect after
investing in an in-ground poal. Installation cost is another vadable to consider,
as above-ground pools may cost homeowners less than $10000 to install
while inground pools can cost closer 1o $100,000. Such costs also do not

Many people are fnrmaliar with the general
reflect the cost of add:onal features, inchuding patios around the pool, But quideline that recommends drinking eght to 10 full glasses of water and other

Beverages a day But what about hydration and companion animals? Ensuning a dog, cat of other pel 15 getting enousgh
wiates i complicated. Alter all one cannot force & pet to doink. However, Figo Pet lnsuranos a5, on average. a healthy adult
ey s birtwen one-Tal! and one sunce of fresl water per one pound of body weght, daly, Therefore o 50- pound dog
will require arprwhere from 25 to 50 cunces of water a day, of roughly three toesght cups of water Cats often requare less
weater, bust stall should have constant sccess (o fresh water Temperature wall impact how much pets need todank. In hat
wenther of after exerion, pets will need more water o teguinte body termnperature. PetMD also says that pets that eat dry
Hood (kibbde) may generally drink micne water than those who st wet food, as the latter receive mote moistute from thei
deet than the former Pet swmers should discuss concerne about warter ttake with vetersnanans i something seems amiss
Gently pinching the skin near the pet's shoulder blades can offer o quick assessment of proper hydration. The skin should
return bo normal immediastely: 1 it doesn, the pet may be deltrydrated. Also, pets who are drinking excessive smounts of
weater may havee an underhying bealth issue. which also should be promptly addressed by a vet

the appeal of pools among home buyers remains high, especially in regions
with chmates that allow more extensive use of the pool

DID YOU
KNOW?

Budget is an impartant variable when hemeswners plan to renavate

an outdeer living space. According o Angl. outdeor living space
consiruction costs vary significantly due to a wide range of variables,
including the size of the space. the materials chosen, and where a
home i located. Angi estimates the average outdoor living
space construction cost is $7,800. However, such a project
can exceed $100.000 depending an the amount of work that needs to
be done and homeowners’ goals and visions for the space. If such price
tags raise an eyebrow [or homaawners' blood pressure). it's important
te note that cutdeor living space renovation projects tend to provide
sizable returns on homeowners' investments. Accarding to a2023
survey frem the National Association of Realtors®, homeowners
reported a cost recovery of 100 percent on outdoor kitchen

investments and 85 percent cost recovery on a new patio. Homeawners
alsa reported grealtly enjoying such features. Homeowners reported a
joy scorelon a scale of one to 10, with 10 being the most joyful] of 8.9
on a néw patio and a 9 on outdoor Kitchens,

; Did you know?

F Although matereycle ridership skews heavily -
-l“r ioward men, women represent a rapidly
growing segmen: of riders. Recent data from
the Motorcycle Industry Council indicates
approximately 19 to 20 percent of motorcycle
owners in the United States are women. This
@ a significant jump from a few decades ago.
The rising numbers are lasgely driven by Millenniai
and Gen X women. The mean age for women riders
s 39, which is younger than the average age of 48 for men.
Motoress®, a resource for woman motorcycle emhusiasts,
found that women prefer cruisers and scooters as their
rides of choice, followed by sport bikes. Fun and recreation,
sense of freedom and HCCess 10 natuse ane the man
reasons women ricde
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Sell ad sponsorships

with engaging editorial mini features!

Locate them by using the Template Type filter to select

Ad Spot Fillers from the Editorial Templates accordion menu.
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ol influsnce thesr returm on done snd homeowners goals and visiors for the space. If sueh priee
; "‘;'Tmm#: hhmnﬂ tags raks on oyebs owlor homoownars biood pressurel, its impartant to
m'"m'" H’h" s Dt That outdoor Bving BPACE Mo v lioh projecs 1end te provide
nvestment than an abow-ground pool Ang notes Fw nalm Sizable FelrT S On MMDO W B eSt ments. According 1o a 2023
regard 1o paoks is between 5 percent and 56 percert, with I’KMFIUH surviry from thir National Association of Reaors®, hemoowners
m‘rﬂm:ﬁr m'zﬂ" %‘3‘5 umf’" reporied acost recovery of 100 percent on outdoor kitchen
ground poal. Irstsbation cost ks varishiy b coreider, a5 pbove- investments and 55 percent cost recovery on a new patio. Home owned s
ground poals may cost hameowners less than § 10,000 1o instal whike also reporied greatly enjoying such feslures. Homeowner s repor bed o
nipound pools can cont closer 1 5100000, Such costs also do not reflect joy seore |on a seale of one to W0, with 10 being the most joyf ulof 8 5 .on
"':" g y&:‘“‘,mﬁlmmuﬁm he .': :";:: o rew patio and a § on cutdaor kitchens
walh chmates than allow mare sxenave s of
Name Name
Sponsor Sponsor
e el W enghls 1234 Washingion Sreel | Somerivilke Heights
E&m m:mmmrﬂ ﬂ r‘: OO0-000-0000 | wew.namewebsite com ot
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Did You Did y u’
Know:
Drinking wwier isessmbial for good health,
Convantional wisdom hos long e pecially when wanm tempeatures
me shondd drink increas e the risk for dehyyd mtion
ghasses of water eoch day,

It the Mayo Qinkc notes daly
WG COnSEMption
recommandations dopend on heany pecple are familior with the
VRIS T N UNegus 10 Sach gerenal guatelne i feaoaamends drinking sght 1o 10 tul glasses of
irativiciual. For o, poopk Wi waber and ofher bevages o doy B whiat sboul hydzatian and compansan
in petivites that @ tharm Swaal, B Fot 9o animals™ Enauning o dog. eatot cther pet is gettingenough water is
dmercisd, will Nssd 10 Conurms o fa wabe Lo paople ' complicoted After all, ene connet fpece o pet 1o drink. Hirweses, Figo Pet
make up for the loss of hed Water L Encuzrance says. oon avernge o healthy adull dog needs betwean one-hall and
consumplion needs dso may change withthe  2NEege R one ounce of resh waler per e pound of body weight, daily Themiore a
OQE0NE, O35 Popk oFe move fkely 1o lose Nuid  @Ctivites that S0-poumd dosg will reguire a e frorm 2510 50 cunces of water a day, oo
whon temperatures are high and cause people  Make them roughly three 1o eight oupe of water Caes often require less wier bt stil
to sweat than are when ternporatures are  Swoat, like ahoudd hive oonstan aocess (o foesh water Temperatuse wall im pact how
modorate o low. The Mayo Clinic notas enercise, much pets needtodrnk in het woather or after exertion, pets will noed
altitudes can increase the risk lor debyd will need 1o maare water o requlae body tempersture. PerdD also says that pers thar e
which may require peopks in high oltitude Conmame exira dry food (kitible) may generally drink mcse waler than those who eat wel
locotions to dnnk more water eoch day. People g0 vte make Yo, B thee | 80eT rRCerve FriOTe FROEE from thisl die thanthe formes, Pet
dealng wAth cortan madcn! Conditiong, or tha lnad cwners should distums conorms aboyt waler intake with veleninariarg if
including tiodder of winary infections, of s ol SOFE1NING Seama sl i Gently pnching (he skin near the peos shoukder
iogases Ihet et Muid loss cue to varnking of fluid. blodes can offer a.quack assewsrment of proper hydration. The skin s hould

oF RIFTTG QE0 MRy P W CONSUTD & = setum o normal i menediately. If it dossnin, the pet maybe dehypdiaied Alsa
water gach day to avoid defydration. pets whe are drinking excessive armcunts of water may have an underlying

healih issue, which u:gwlhmdn bt parcamiply mddeessed by o ver
1234 Washington Street | Somersvile Heights 1:3?@. o Street | Somersvile Heights
000,000,000 ww nameebsite com 0on b phrvrh et b gy on
PASS2colx5 # PASS2colx5
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Whien embarkeng on o rasd Wip, drivers may want i
avoid doing 50 between latle afle noon and ealy
evEning

Bart drivers should know that
edemng fush hout is not the
only time when itk danjerous
o be on the read, particuladly n
Surnne. AcChidang 1o the NSC,
fatal crashes peaked between & pm
B 11259 pon inthe Spong and
surnmer of 2023, That's sormithing road
trippers can keep in mind particularly if
they'ré planning lengthy ips and aspinng to
drive a5 many hours as possible in the hapes of
armiving 1o thelr destinations as quickly as possible
By avoiding driwing between the how s of 4 pm. and
11:59 pom., drivers can steer clear of tmffic jams and
avoed times of day when deiving is most dangerous.

Name

Sponsor

1234 Washington Streat | Somersville Heights
OG-U0C-0000 | www namewebsite com 0

PASS 2colx5 &

Did you know?

Ahhough slews heavily laward men,
women & rapidly growing segment of riders.
Recent data from the Incusiry Council indicates

Tmruuumm-u-mmh
Millennial and Gen X women The
mean sge for women iders is 39,
which is yourger than the average

preber crulbens and scoaters as

their rides af choboe, followed by
spor bikes Fun and recreation,

w0 of feoddom pne booess

10 nature are the main

PEARONN WOITEN rite

PASS2colx5 #
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America’s Semiquincentennial

Find your latest content for this topic under the America@250 tab at the top
of your Metro site through July 4th - just look for the American flag!

Decorating for America’s
250th anniversary

ach yoaron July 4. many Americars

e i a ocleben tory mood asthey
poepare for all the fandare imvalved
winks Ind epenidence Day festivitis, Bt
tncepreradeno Dy 2026 vtarde lo be exlrs
sprec il sbnee it marks Americs’s 2508h
birttday, Towes, citiesand the enlire
onnntry will b plased ng much roee
wndravagant July doelehrations n 2026
Pl w i Wt Lo get in o the Ameres
TOcsn Fay want 1o bagis thinking
about how they are going o make ther
Feorzan sndd bu b v e B alinog,

+ Buwting and banners: Bunting ad
leamn gy asw traclithonal pagsiatic
decomtions. They traditonally are red,
whisn and b snd can be by from
porches. fiences and raslings.

+ American s Many o and

g s e mem a Irwady i spl sy the flag, but
thin is the porfort opportunity toda o foe
those who want toechibit their pridein
Aser|ca. B sy Lo ey at the Sagg with
respect and reviewihe offleial Unied
Srates FlagTode. which tund ates thae

the flagnever toaches theground and is
il rdrted if fown st night, When
hasEng s ind swal | or wiadow, thy
Idiser o o e o e it e oo Dl

+ Spocialty slge Ma oy s S
ane geitheg im om the Amenica 250 action
arelwilorgan o specialty pasaie s and
pariies. Peoplecan check with local
government offlom fo e i lawa signs
will be avak able. 0 wy, thiy cam be
lisgplayed s fruen of howws or retadl
LoTeS.

 Talilescapes Thonand Afmerica 250
tablechot s can be wsed for backyard
partios sl plonion, Contorplesmaf
ruason jurs Fil bed with ol Mgy and

i rtbeday rusmher candles spelli ng out 350
e wmot her fun idea.

= Corzy weve mits: Both hommeowrers and
SRV AN LTS s P LT T Pt £

aenly ke wooders Blocks o2 patrotic
tabde rumrers thiat deiplay the 0706 2026
therae., Throw palows and blankets
foaturing vlars and siripes towod over sn
antigue rocking chair o a porch ernear
anenirywayis e grost way tooffera
toushied Americata

+ Light s Twinklirg beliday lghts inred,
whdte and blue ¢ an be b ng ssoind
wizsdow s and dovrs, or wrsgpeed armand
tres b= Uhe yard for fetive sppesl
Conmimm nitinmay slentify specific
decomting goals, Hkeentioe srvets
Teaturing papsr lnterns, or Americs 250
Plags ontel rphose polo. Resdemscan
participate in machplanswhene possible.
Ameri e W25 0ch bdrthsiday cereainly is
wodt by of golelr tion and ot of patriotis
decorean commemonste this spocial
Lol

WORD
ROUND-UP

S Pow ety worthh o one e

:;_.I 5

ey v wtn,

20AMERICA=

Notable events
in recent American

history

the 50tk ol thy

her a
W‘Unlmﬂ Stabes & the s tner of B0E, they'resuse o
k s

e back o e humble begiemings of the nation end
e Foasneding Fathers who raked everything o gain

imdeperde nee fram Great Britaln.

While it"s important torecognize
and honor the brave individuals

who played integral rolesin the

fion ol of the United St es, more
recent American history also is
werrth noting when the mation
celebrates its 250th bisthday in
W3, Iy only been 26 years, but the
owenty-frstoentury has already
produced some nobewort hy
momentsin American history.

= 2000;

The Suprems Court stops the
Floridarecount. The frst
prosidentialelection after the 190s
provediobea memorable one, as
George W, Bush narrowdy defeated
AlGore ina botly contestedalfair.
weither candidate coneededde feat
oneleetion nightand the Un ited
States Supreme Court whimately
decided the ol ton when the
justices snped a landmark decison
i Bush v, Gowe that stoppead
meopunt in Florida and ssvardedthe
state’s olectoral votes to Bush, who
then became the d3rd president of
the United States.

= 2001:

The 9/11 attack on America
shodks the world. Searty 3,000
Americans and internationsl

i tizens were killed in the terrorist
attacks on the'U nited Stabes on
Septormber 11, 2000, Four abrliners
worne higacked that maming. andthe
ninetern ki mckers few t hree of the
planes into the twin towess of the
World Trade Contor in lower
Manhattan and the Pentzgon iy
Ardington, Vinginia. The fourth
plaps crashed i rurl Pennsylvani
after a passenger reviolt, In the
afternuat b of Eleattarks, which
American governmont offidals soon
bentilied as the work of al-Gaeda
lenderOmma bin Laden, the United
States Biunched & worldwide waron
terror,

Sponsor Ad

Broadsheet6colx 21 | Tab10x13
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= 2008

Barack Obama becomes
America’s first Black
president. lamd Ghama was a
junior senator from Mineks when he
secured the Democmticnomination
for president in June 2008, That
moenina ion was historic, asit
matried the first time an African

A e was destgratedas a major
pokitieal party prostdential nominee
in U5, history. Obamaconti mied
making history during the election,
which proved to be a decisive
victory gver Arizona Senztor John
MoCainon November 4, 2008, With
that victory, Obama became the first
African Amarican president in

Arne rican history.

» 2008:;

Bernie MadofT is arvested for
running a massive Ponzi
scheme. Roughly five weeks after
Obarna won the prosidenzial
election in Nevember 2008,

fi nancier Bernie MadoTwas
arvested in New York City for
rurning o massive Pon g scheme
that he had begun in the carly 19908
Sty five billlon dellarswas.
reportedly missing fromcliont
aocounts at the time of MadofTs
arrest, though much of that was
gains fabricated by Madoff . Later
et irnates suggestod disect losses o
urnikrow ing invesors in Madoffs
schimae titakid ooughly S18 billion,
Less than ayear after his arces,
Madoff pleaded guily o awide
rangeof financlalc imes andwas
wentenced to B0 vearsin prison,
where hedicd in 203,

= 2016

The Chicago Cubs winthe
World Series. A 8 year
champioash ipdrought finally
ended for the Cubs and their Fai thiful
Eans shortly after midnight on
Novernber 3, 2006, Ina theilling,
seven-game World Series, theCubs
defemod the Cleveland Indians 8.7t
seeure the franc hise's first Woeld
Serios tithe sinoe 1908, The game was
widely recognized & an nstant
classdc, asClevelnd outflcdder Rajal
Davishis 2 game-tying. two nin
heanserun in the bottomof the
eighthinning. The gameultimately
ended upgomg inbe extra innings,
and waseven intermaptod lay a brief
rain delay. The Cubs promptly
soored twes mans in the topofthe
wnth inning and srvived another
Cleveland rally in thehomse hatf of
the frameto secure the historic
wiCtory,

©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE

S0AMERICA=

WORD
ROUND-UP

B Y iy e G B
ah oy et S A O

e,

s o o L

Sponsor Name

104 Wishington Streat | Somerwville Height
w CHICHE | e rusmy e bitn.c om

PASS 3 colx 7.5"

e United Statesof

MERICA
@250

AM'"ﬁ‘ﬁ“i‘ tA

Two fully templated

special sections

AVAILABLE TO

DOWNLOAD NOW:
America@250, Only $95

NEW America@250 for Kids
Limited-Time $25 Add-0On Rate
when bundled with America@250

For details, email
service@metro-email.com
or call us at 800.223.1600,
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County Fair & Carnival Season

HORSES DAIRY

POULTRY

SHEEP

Owner Name / Spensor Name

Grand Champion

fo

Owner Name / Sponsor Name

Grmd Chamlun

Dm'erNameISpormrlhm '

Grand Champion

Owner Name / Sponsor Name

Grand Champion

e

Owner Name / Sponsor Name

Reserve Champion

- i_]
Owner Name / Sponsor Name

Reserve Champion
g
S ?
M;ﬁm';wllme

Reserve Champion

R
f} S /R\
Owner Name / Sponsor Name

Resenre C‘I'lamplon
Sk

Ei'v?-ér
muﬁ w%«i

Owner Name / Sponsor Name
Reserve Champion
— *7 L
;r y
Y i
/f
‘a . -
Owner Nam.l' Sponsor Name

Honorable Mention

")

Owner Name / Sponser Name

Honorable Mention

g
P, y

| i e
Owner Name / Sponsor Name

Honorable Mention

&
/ r"! o ﬁ\
Owner Name / Sponsor Name

HmwaHe Mentmn

mﬁ

Owner Name / Spmr Name

Honorable Mention
B S
£ ’ !

Owner Name / Sponsor Name

Honerable Mention

¥

Owner Name / Sponsor Name

Honorable Mention

e ¥l
e ) ’

_Dwn'Er Name / Sponsor Name

Honorable ng.ntiun
(4N

Owner Name / Sponsor Name

I-Iamrahle Mention

Owner Mame / Sp:;mﬂame

Honorable Mention

- -
=r £
4

e

Owner Name / Sponsor Name
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R
Congratul atio ns We'd like to recognize and thank everyone who participated

in this year's fair. Your hard work, dedication and

['O A” '[' hE’ \,Vl NnNers accomplishments make this community proud!

THE .
. 1234 Washington Street | Somersville Heights
wéIHEHBEI_HES Fal r S p 0 n S O r lltlltl-L'rUU -0000 | www.namewebsite.com

PASSBcolx25 &

5 ; Web Ads * @
Congratulations Rectangle 250 x 300
31 N T ' Leaderboard 728 x 90
to All the Winners Ahriis Bt S < B

We'd like to recognize
and thank everyone who
participated in this year's fair,

Fair
Sponsor

Fair e o ; Fair
Sponsor Congr :f:lulat{c_ms sy Rt cope T Sponsor
to All the Winners Qe 1234 Washington Street

1234 Washington Street | Somersville Heights Somersville Heghts

= Orafisé @& Visualg
- Hobbies A Fine Arts

I

Fair = Needle&

Queen - Fiber Arts

Food&
Culinary Arts

Social Media & Email Marketing
Use these ready-to-post JPG designs
for Facebook and Instagram, or select
the “Marketing: Create an E-Card”

] "
ng"c““ure Image Filter to personalize and send a
. formatted e-card to sales prospects
& llveslock using this image.
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Themed Content for TOPics That Sell

National Grilling Month & Outdoor Living

T'S >
COOKOUT " -
SEASON!

Follow these simple tips to add some
extra flavor to grilled foods this summer:

\g

Monitor temperatures with
ameat thermometer.

Overcooking foods cooked over an open
flame is a common mistake. Overcooked
foods tend to taste dried out and fail to offer
that signature juiciness associated with well-
cooked barbecue staples like steak and other

types of red meat. Using a meat thermometer can
ensure foods maintain their juicy flavor profile and do
not dry out. The ideal internal cooking temperature
varies depending on which foods are being cooked, so
be sure to stick to a recipe or look up the appropriate
internal cooking temperature for foods that will be
cooked over an open flame.

\J

orc

Utilize wood chips or chunks.

Another way to add flavor is to grill foods over
wood chips or chunks. Chips or chunks might
be flavored (mesquite is a popylar flavor} or
unflavored. Cooks should know that adding
flavored or unflavored chips or chunks will
impart a smoky flavor to anything cooked on

the Et‘ill. When using a gas grill, cooks can put the chips
unks in a smoker box or wrap them in a foil pouch to

impart extra flavor without adversely affecting the grill.

Tab10x13 | Broadsheet 6 colx 2]
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Dryrub meats.

Some people marinate grilled foods priorto
cooking, but marinade can drip off when
cooking food and lose much of its value in
regard to adding flavor. Dry rubs are made
from spices, herbs and other seasonings that
won't fall or burn off when foods are cooking.
Dry rubs can add extra flavor when applied hours before
cooking or even shortly before placing foods on the grill.

Slow down.,

"Low and slow” is a motto embraced by people

who love to smoke foods, and that same

approach can be applied to more traditional

grilling as well. Even if you don't have all day to

cook like you would if you choose to smoke

foods, cooking low and slow can ensure foods
are juicy and full of that unique taste that's only possible
when cooking over an open flame. Keep vents open only
on a crack and cook foods at lower temperatures than
you otherwise might. While the foods won't be cooked as
fast, they will boast more of that signature smoky flavor .
grilling enthusiasts love.




Flowers Throw . Weather-
& Plants Pillows Resistant Rugs
. Potter Chair
' & Planters Cushions Umbrellas
' Accent , Floor Painted Lights
Tables or Fence Patio & Solar
or Chairs Stencils Door Lanterns

We have great deals on everything to spruce up
your outdoor space for summer enjoyment.

Hardware & Home Store

1234 Washington Street | Somersville Heights | 000-000-0000 | www.namewebsite.com

PASSEGcolx10 *

Pocal Colot
Photo Contest

\ :x Enter photos of your garden for a R
.'_1\ chance to wina $100 giftcard |

Web Ads « O
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

and have your outdoor oasis & .

r';l N featured in our next ad! TN .r ol ( { (i [
: s iWoys o '~ Photo Contest
' - i g | Share photos of your
+ - farden for a chance to

TO YOUR PATIO wnasooghart

Lo o 71 €
S(antht}.ﬂcnlthyn_.r ,EE’IE Learm More ™ ©

b La
smariphors amerato onter S BOH i _ R
AL your phet by & k|
. Morghid, Hioe mdware "

& Home Store
1234 Wiashinghon Sireet

Sarmr e Mgt Somaryills Heights

Garden Center
1234 Washington Street | Somerswille Heights
CHO0-D00-0CR0) | it Myl S0 GO

PASS2colx5 *
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Themed Content for TOPics That Sell

Summer Staycations... July is Park & Recreation Month

High fuel costs got you down? You don’t have to
travel to enjoy a healthy dose of rest, relaxation and fun.

Follow our tips to uyo’ a memonable bfagemﬁo« NgH here af home!

Give your
home hotel vibes.
Make some upgrades like
new towels or sheets, and
stock up on little treats that

make you happy, whether it's
spa-style beauty products or

your faveorite snacks and

cocktail mixers.

Think like a tourist.
Consider activities like
museums, parks, hiking trails,
tours, and amusement parks,
or just explore a new
neighborhood or day-trip
destination.

Take time off.
Disconnect from
work, turn on your

email’s “out of office”

auto-responder and
mute work-related
phone notifications.

Get ahead
of housework.
Do laundry, cleaning,
grocery shopping
and chores ahead of
time, so you relax
while on staycation.

Make time for
intentional relaxation.
Whether it's a book break

or pool time, make time for
free time, and spend it on
activities that help
you unwind.

Splurge on something.
Make a reservation
at a local restaurant you've
been wanting to try, or
book a relaxing spa day.
You might even consider
booking a local hotel
to enjoy a carefree night
on the town.

Here are some local restaurants, actlwtlas
a and attractions to check out while you're on

Mini Golf Day Spa
B B

Tab 10 x13 | Broadsheet 6 col x 21
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The Best Thmgs in L1fe Are Free...

Enjoy a Day at Our County Parks!

Fresh air, family fun, peaceful relaxation...

our area parks are a community resource
everyone can enjoy. Here a few ideas

to make the most of them:

+ Pack a picnic.

+ Read a book.

- Play a lawn game.

- Fly a kite.

* Make some bubbles.

* Create a scavenger hunt for the kids.

* Bring a board game or deck of cards.

+ Take a sketch pad and do some drawing.
- Practice birdwatching or photography.

« Enjoy yoga or meditation.

Sporting
Goods Store

¥
B wk ™

PASSGcolxll #

SITAY.CATIION

Social Media & Email Marketing

“O “Aaunmumer G <
SITAY.CATIION

Protect our parks!

Please remember to:

= Leash your pets.

> Pick up your trash and pet waste.

= Avoid approaching or feeding wildlife.

> Be mindful of others with music and noise.

> Stay on marked walking trails to protect vegetation.

Thank you for doing your part to keep our
local parks safe and beautiful for everyone to enjoy.

EI 2{8] County Parks Summer Events Schedule
)# Scan the code or visit us online for
O} free outdoor concerts, movies and more!

Toy Store

2 R e
%Iﬂiﬂltﬁ

re O.............

Use these ready-to-post JPG designs for Facebook and Instagram, or
select the “Marketing: Create an E-Card” Image Filter to personalize
and send a formatted e-card to sales prospects using this image.

METRO ADVERTISING SERVICE <2026 meteo Creative Grophics, Inc

Visit Our
Free Name

County Parks!

+ Park Name Here
+ Park Name Here
+ Park Name Here
+ Park Name Here
+ Park Name Here
+ Park Name Here
+ Park Name Here
+ Park Name Here

A

Grocery Store

JULY 2026 | 21
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SUMMER  |\AT|ONAL
Picnic Day

A STAYCAT

SAVE SIL: 3 '
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Themed Content for TOPics That Sell

Back-to-School Time

s &P o e y &
% ~0 a/ ! x Wishing all the students
i = N v . and parents a happy first | .
FlISt Da Py day and a wonderful ogy
- oy school year! fog,
o——~"n
6 T'I.PS School Supply . .
2 Kids' Haircuts
for Taking -
Keepsake
Photos
that document
their journey
* through the
» school years
ol i,
n)) :‘"‘ —=
' g W - Kids' -
s&}f!m Photographer
Getilhe Light Mgkt Have  together. Create a photo shoes. Taking pictures
kids stand in the shade series by ordering a large  as they're getting on or
or with the sun at their tee-shirt printed with off the bus is another
side to minimize their high school option to consider.
squinting and shadows. graduation date, and
take first-day photos Add Video. Record a
Check Your fngle. Avoid  through senior year as video boarding the bus,
photographing from they grow into it. or an interview about
above or below. Crouch what they're looking
to position your camera Capture Candids. If forward to on the first
at their eye level. "smile and say cheese” day. If your morning
feels forced, get more feels rushed, record an
Prep the Props. Use a natural shots by asking after-school recap of
letter board, chalkboard  kids to wave, jump, sing,  their first day instead. Pediatric Dentist Pediatrician
or helium number dance, tell a joke or huga
balloons to mark the sibling. They might Get in the Picture. Don't
new grade. Create a enjoy showing off anew  forget to take a photo
homemade sign, backpack, lunch box, together with your little
pennant or face frame accessory or pair of one each year!

PASSBcolxl &

|/ TIME
0 i f—ﬂ e o umEs
c'cl-l.-q-lba Social Media & Email Marketing

: ; ‘ ~, Use these ready-to-post JPG designs for Facebook and Instagram,

& or select the "Marketing: Create an E-Card” Image Filter to personalize
= | andsend a formatted e-card to sales prospects using this image.
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Book Your
Frlendshlp Shoot

Frlendshlp Photo Shoot

Web Ads = @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

- W
Special Student Rates
Pitch in Just $25 Each

When Y k i . y

utﬂﬂ&o:;ﬁ:-oipmoiﬁmuum Photmpher ﬁ, Frlendship Photographer
1234 Washington Strect | Somersville Heights i r hoto Shoot sooknows

Photographer ﬁ S ——

Portrait and event photography I p Friendship Photo Shoots Phe

) @namehandichere Learn More I - Schedle s growp phokd pw 155 m&:

0000000000 | vaww namewebsite com & Schedule g 1Y o e i e BOOK NOW > Sormersville Heights

PASS 2colx5 =

Report Card ‘Hewurdn i)

33 Tce Cream for [ —
Straight-A Students £ \ T“"
Show us your current report card Month 00-00, L

and get a free single-scoop cone if you achieved - \\
e S Y
Restaurant or
Ice Cream Shop

1234 Washington Street | Somersville Heights
D00-000-0000 | www.namewebsite.com

PASS3colx3 # SchOO]. Yea.r

el
Meet the School Board

Report Card ‘Bemurda

S il i Gl

TeeCronmfor o~k
. WebAds * @ After-School Programs

Straight-A

Students Rectangle 250 x 300
Leaderboard 728 x 90

Mobile Banner 320 x 50

£ : {208 e Cream for
A s | ms‘?::n

SR e D T O e

Restaurant or
Ice Cream Shop

1234 Washington Street
Somersville Helghts

i [Z559 Tce Cream
. Report Card m,‘u{:ﬂh Remme—
ewm rwperi sand Month O0-0I 1234 Washingion Street | Sormrersville Heights

School Year
Policies &
Curriculum

o
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Games, Puzzles, Recipes & More

Download a variety of games and puzzles
to keep your readers focused on the page!

Included in your subscription: crosswords, word searches, sudoku, scrambles,
coloring pages, mazes and more! Explore individual puzzles and page layouts
from the Puzzles tab of the mega menu at the top of our website.

ATTHEGRILL WORD @ARCH

WORDS

BACKYARD
BARBECUE
BURGER
CHARCOAL
CHICKEN
DELICIOUS
FLAME
FLAREUP
GRATE
HEAT
MARINADE
PROPANE
SAUSAGES
SEAR
SEASONING
SIZZLE
SKEWERS
SMOKE
SPATULA
STEAK
SUMMER
TEMPERATURE
TONGS
VEGETABLES

NIT=Z2mMmMOoOaoaNXOoXooOWwIImEmMm=XuWU =<
ITrraZ<aaNr-cZ2HroIZIm-oxn-
RENCNEPXEPEPUOHEZTVENTE2ECUN
EmMmEAUVNrxx=-SoOo=Z2TTunnoaama3cCcm
< IM>MCD<>MOoOVUNDODOD>DS <231
X< MIO—"SvT=sm@mUoOomMoOor Xuvumm-=—
PrromI>>PCTTPPO0OFFPomMmB>M<<OooMmO
mEXvTUIITM<EE=MMmnoAarYemm:a
- EB2XEICUHLIIOHMIPNARITIHIr-{1oZ
VLA TMEEE2O00TNMION<OTUMNAEII
AOAr--nunro2>ACMTUTP000 =
CEMEArIAMEIZTOOPHCAEREM=M
I ET<ramomHTMEZOMO<<OoOmMmmnM
PEPCCEITNMENoOoOmMO-I-IMXXMAWLVIOD
FEZ2r1TTmMm<HEZ2>90=TMIIOLHD
<M XOrNXCOI=ZXUULHI>MWUI
MEX>D2DPO>PMMNHHXDPONEZ-MNMOZT-LCITE
NOETI<OOrooocCcoxxaxaINZOoOXIMmMmE
CUVMHEEZTDTPTXEXHZUDE2ME2X>2TO >
m<—4UVLUHNNFMZ2OoOO0oOrao@aa2xH4-4r

Find the words hidden vertically, horizontally, diagonally, and backwards.

WHAT’S THE DIFFERENCE!? '
There are bour S%eoes between Pioture A and Poiue B ME %ﬂﬂmm WB %mm
Rearronge the letters to spell Rearrange the latters to spell
semething pertaining 1o parks and recreation something pertaining to retallers.
SSRPOT TCIDRE
.
SUOCS LUy UPBID RS
1 Rearrange the letters o spell Rearrange the letters to spell
something pertaining to grilling. something pertaining to swirmming.
SBNU TEKSOR
a9 4 4 40O BN YO S
s—_— BUNE SOMEUY DDA MUY
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WoRDISCRAwBLE

Bearronge the leiters o spell
somistihing pertaining 1o poarks and fecrsation

S S R P 0 T The hottest time of the year

in the Northern Hemisphere
occurs between July 3 and
August 1. This period aligns

OV a@+20+ x
ABCDEFGH

CRYPT

Sohwe the code to discover words related to parks.
Eoch number corresponds to o letter.

with the rising of Sirius, ine 7=
the "Dog Star.” ‘;“; RIe0
Beoronge the leflers to spell
b e e e A. 23 11 15 26 7 23
s B N U Clue: Rides for kids

1

B. 16 24 17 15 11 §

Clue: Walking path :

. B :
TEKSOR English: Hot C. 15 24 7 7 23 E
Spanish: Caliente Clue: Park fixtures -

Italian: Caldo g

French: Chaud D. 25 45 7 11 26 :

German: Heill E-

Clue: Open outdoor area
RS ANMAUY e My O sy

AT THE GRILL WORD@ARCH WORDS
BACKYARD
BARBECUE
VT ZBMTO CRNIHMTITIGATHNNWL Plropesaney
S RS URBETETDMMYTCSTISHTEA AT CHICKEN
K G URVY EGETA ABTULTESSTEUHTT ERLCES
E TAGV S O0OUPTULTCODTI KT DTCSATU OTOH R sy
W EPTEVKYZPRIDUDRYI KHR RNNTPM GRATE
EMZRALTETLTIOAUTDTFTFTIGZ ZA ASHB HEAT
ROWDTODOATCPYPTIETUVSTCRIKIL praasion i
S AP S SEEUOIKSTFADTU OIKTITK KA ATD O SAUSAGES
0 I NF S O0OGT CTCOUTDNTDTPNNTRESTD SEAR
G NI NOSAESRTCOTFEARSTDMN e
R UPOTET BUOMWATFAWTITDNUABAUSE SCEWERS
C LATABA AMTIRNUBMHUETEMIEKTKTGN.L SMOKE
K Z AMY VHYG G0 WOCMTIZTIO0OTIZ SZT*‘ETE;A
Z RYKBUPUTETRALTFETFVYLZLK?Z B
G V AL UTAUPSA A SI RMNMMEUDEISGU PI TEMPERATURE
DM ZSEGASUA ASTLTLUTFT KA ADWS TONGS
ERUTARETPMETI KTYUTFUVYOYUWS N
N L CWETET CRIKTFLEMALTFAMTIT
H LWEUBHTYTLTIEKA ATT CMWRMNYTKTGS SY
Z HKAY KATET SR RUDUBARTBTETCUE
Find the words hidden vertically, horizontally, diagonally, and backwards.

Tab 10 x13
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/f;- DESIGN YOUR VERY OWN TOURNAMENT ‘Q\\ f

GOCCER BAL],

e TH Eea

FINISH

SPONSOR

\ Z s

(A == == == “1_ ——aa \!
SHOPPING AT THE FARM STAND
v VU W

Add up the cost for this purchase:

2 baskets of blueberries + 1 basket of strawbernes + 6 ears of corn

$ + 93 + 9%

\S

$i]+58].58)=5%
e £
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Multiple Puzzle Pages for Every Week of the Year

Hover over the Puzzles tab at the top of our website and select Puzzle Page to access this
weekly page layout. Select Bonus Weekly, Kids' Corner or Coloring & Activity Pages for

additional ready-to-run page designs. Everything is included in your subscription!

Crossword

T [ |F [3 5
-
; |

1w

Wl

20 21

|
|

= —

30

L
"

S -

1 . )
SUDOKIA

[T 15]
7]

4

I
| | [9]
I

~J
e

o8]

[\

22, Popular type of dance

23, Moon crater

25, American state

26, Places to lock valuables
28, Stalk that supports the capsule
29, Keyboard key

30, *__ death do us part

31 Atype of cage

35, A place 10 sleep

34, Annual music awards show
36, Made over

3%, Hard, stony subsiance

CLUES DOWN

I. Hard things 1o kick

2. Collective of countries

3. Letter of Hebrew alphabey

4. One-time Alabama running back
Eddie

5. Ome's sense of self-esteem

6. OF the teeth

7. Treat with care

£ Type of whale

9. Curved structure

10, Emits eoherent radustion

11 One of the Gospels (abbr.)

I3, Netherlands seat of government
15, Gives to charitably

I8, Lowt

21, Pastas

24, Release from restnetons

26, Female sibling

27, Title of respect

30, Silver coins

12, Smallest interval in western music

55.
50,

5%

59,

6.
6,
3.
7.

i

T,

=

rai
T 45
s —t—1 gt
%% | | | |5?
G 81 |
65 ] I
| |
m |
CLUES ACROSS
1. Mended 40, Incantations
7. Hymns 41, Long-legged, wading bird
I3, Commercial transport of goods 43, Breathe noisily
4. Poked boles in the ground 44, Congressman
i6. They precede C 45, Rip off
17, Branch of knowledge concemed with 47, Golf score
wealth 4%. Popular pickup truck
19, Larry and Curly’s pal 51. Where infants sleep
20, Injured 53. Music term

Small opening in 2 surface
Musical term meamng “very”
. Soviet Socialist Republic
Treats with powder

. Email subject line featuse
A Brutish lawyer
Expression of laughter
Farmer's calendar

Seeds used as food
Furasian shiubs

Periods of nactivity

. Region m India
. Partner to cheese

37. Dark or dusky

. Pacific Northwest tree
. Exaggerate
. Toddler
. Touch lightly
. Fundamentals
. Jeopardies

Curved siractures
. Isolated, Nat-topped hills
. Forming the bottom laver
. Reciprocal of sine
. Genus of Old World birds
. New York college
. Cloak
. Kawhi Leonard’s team (abhbr.)
. Vietmamese offensive
. “The Great Lakes State”™
* . myself and I*

Here's How It Warks:

Sudoku puzzies are lormalted as a 9x9 grid, broken down inlo nine 3x3 boxes. To solve
& sudaku, the numbers 1 theough 9 must fill sach row, column and box. Each numbser
can appear only once in each row, column and box. You can figure oul the order in
which the numbers will appear by using the numenic clues alteady provided in the
boxes. The more numbers you name, the easser i gets to sobvo the puzzie!

Lo, Hagprerw

Double Word Puzzie for Kids

Unscrambie the individua! words 1o reveal letiers lor the phrase.

NKTEBAL |

[ L]

V.

SFROK

KCIEOO

DNREIN

Frigg chazknn phone
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Food & Grocery

July is National Ice Cream Month & National Grilling Month

ICECREAM

The sundae made its debut in the late 1890s, with several US.
towns claiming credit for its creation, Most arigin stories center
around blue laws, which made it illegal to sell sinfully rich ice
cream sodas on Sunday. In the American town of Evanston, Illinois
some vendors started serving ice cream with syrup instead, calling
/ it an Ice Cream Sunday or Sunday Soda. The name was eventually
\, changed to sundae, in order to avoid religious offense.

Sources: The lce Cream Alliance, The Daily Northwestern

2 e
~ Vanilla is the most 30% to 50% ?_

- opular ice cream of ice cream's volume is air, which
prevents it from becoming a solid,
lavor globakly' frozen block. The amount of air

Source: Ments! Floss affects the texture, volume and

flavor of ice cream.
lt takes about

3 gallons

(11 4 liters)

of whole milk to produce =

s
New Zealand
tops the chart for global
ice cream consumption
per capita, followed by
just one gallon of ice cream. the United States.

Source: Wodd Population Review
Source: Cruz Creamery

i

'8 N
w In the United States,
A “brain freeze” headache happens July was designated
when cold food suddenly touches the |ce cre{m as National Ice
roof of your mouth, causing blood Month Cream Month, and
vessels to rapidly expand. " the third Sunday in
;‘;: b f:;’\?ﬁ‘:rbr!;gmﬁi:rgsﬁi'ggi’n‘:“wﬁa*:ﬁﬁgmt July as National Ice Cream Day, by President
AR I Ronald Reagan in 1984, B
“rocery ice Lyoam Restaurant Gelato Sho
Store Shop P

Tab 10 x13 | Broadsheet 6 col x 21
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AN CRAWL

It's said that it takes an average of 50 licks to finish a

E'/ single scoop of ice cream. Try it out, and see for yourself!

Check
\ Them All!

PASSEGcolx10 *

e

Make summer coolo ith quality
you cantaste in every delicious bite!

Premium Meats & Hots e- Made
Mﬂnﬂm‘a_-r Sausages
Bakery-Fresh Buns | Snacks 6 Cold Drinks

Meat Market
& De

PASS 2colx5 &

METRO ADVERTISING SERVICE <2026 vavo Creative Grophics. In

L

L

g i

Qualityyou can tasie inevecy delicigusbite!

Ice Cream Ice Cream
Shop Shop
Ice Cream Ice Cream
Shop Shop
Ice Cream Ice Cream
Shop Shop

Web Ads * @

Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

WAT Market & Deli

2 P St

Sorrerislie Hrighin

Market & Deli

- TTH Mafgen Sme
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National Lasagna Day is July 29, July is National Hot Dog
Month, National Avocado Day is July 31
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July is National Watermelon Month, National Ice Cream Day
is July 19, National Macaroni & Cheese Day is July 14
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Success Stories BT revenue-generating ideas from peer publications across North America

Special Section Puts

Local Agritourism on the Map

Uncork the Experience gives local wineries, breweries and distilleries
an engaging advertising platform that encourages readers to
explore the region’s craft beverage producers.

Press Enterprise
Bloomsburg, PA

CREATE:

Prass Enterprise recently
published their third annual
Uncork the Experience special
section. The section serves as
a guide to the region’s craft
beverage producers, combining
a variety of Metro recipes and
editorial features with local
advertising and a "trail map”
of local wineries, breweries and
distilleries.

36 | JULY 2026

rk. |=
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SELL:

Following their first edition of

Uncork the Experience, the Press
Enterprise team used the section

as a sales tool by mailing copies

to all participating and prospective
advertisers, including those who
declined advertising, to familiarize
them with the finished product. The
sales team contacts ad prospects
for the upcoming edition by email,
and they follow up with in-person
visits to as many locations as
possible. Advertising Director Janene
Hachemeister says the section’s map
feature is popular with advertisers,
and the Metro editorial features help
them fill the section with information
that's relevant to their advertisers
and interesting to their readers.

K, * Check out an issue of Uncork the Experience

PROFIT:

Uncork the Experience has produced
positive feedback and returning
advertisers for the publication.
Advertisers appearing on the trail
map run individual ads with detailed
information about their businesses.
The publication also uses the section
to kick off promotion of their upcoming
Best of the Best contest, recognizing
exceptional food and beverage
businesses around the area.

Janene Hachemeister
Advertising Director
Press Enterprise
jonene.hachemeister@pressenterprise.net
pressenterpriseonline.com

Your Metro subscription includes a wealth of editorial features,
recipes, images, spec ads and page templates to support
wineries, breweries and agritourism advertisers in your region.

Search MetroCreativeConnection.com by keyword to explore and download!

>> See Metro’s 2026 Themed Special Sections Schedule >> Read More Success Stories

©E028 Metro Creative Gropaics, Ine. METRO ADVERTISING SERVICE



Customer Requests

Free custom content requests like these
are a benefit of your Metro subscription!

“ ?\ : /Ilk
\

1.\

Iﬂ'"“

»> Click here to make a request
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Content Created for Canada

Summer events and festivals throughout Canada ~ ©A

French Headings

\l

{ﬁf

w“f

(HAPPY CANADA DAY) (HAPFY HOUR ON THE TERRACE)

38 | JULY 2026
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\ENTE-TROTTOIR % !
_mm_ (HAPFY HOLIDAYS FOR WORKING IN

(SUMMER SIDEWALK SALE) THE CONSTRUCTION INDUSTRY)

;l‘
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.. 4 Summer Glestivals & Svents

Mastheads - Build themed pages or directory layouts, in print or online

ur ocal guide to

summer

Don’t miss outon the best thintﬁ to do...

Become a subscriber, and stay in

12 months
=

know all year!

Name for $12

Newspaper 1 cha s opeci et e

subscription otfer

subscribe « advertise « support {INTERNATIONAL TATTOD

000.000.0000 - www.namewebsite.com RGPS

PASS 3colx5 =

METRO ADVERTISING SERVICE <2026 vato Creative Graphics. In
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(DRAGON BOAT RACE) (HIGHLAND DANCERS) (FOLK FESTIVAL BAND)
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Newspaper Marketing

Use the Marketing menus under the Image Category and
Template Type filters for more content designed to help you
promote your publication to readers and advertisers.

NEWS

40 | JuLY 2026 ©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE



Nobody covers school sports like we do! From game schedules, highlights and
players to walch, to resources for students athletes and their parents, we're on the field

" LocAL SPORTS e

Purchase Team & Game Photos!

You can purchase any of the phatos you see published in our newspaper by
; contacting us al 000.000.0000 or photography@namewebsite.com.

i
#:

-1.' -
} -+ LOCAL SPORTS
' ¥, COVERAGE

i
#= FOR THE WIN

-hﬂﬂluhqpl in the game and give
students athletes the recognition they deserve!
> Sl Cribe 10 up port oar conlased warl @ %W commamity.
Name
Newspaper

000-000-0000

METRO ADVERTISING SERVICE <2026 watio Creative Grophics, Inc

— N7 514/, Name Newspaper

Local news and lifestyles 9 I"J
O]

000-000-0000 | www.namewebsite com

Web Ads * @

Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

Name
Newspaper
000-000-0000
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National Wine & Cheese Day is July 25

B, |

s

s

i ¥
o =
(MRS

-

b
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Quick Tips Fresh & Soft Zesty Semi-Hard Balanced

P Cheeses Whites o Cheeses Whites & T—
. Enj ¢ = N A N " A

wines with & ng.h[ blanc, dry Mem}ln]‘ chardonnay,
heavy cheeses, e.g. goat, burrata, Bodied riesli m{g F_g. Swiss, Bodied Vfug;'n ier,
and light wines ricotta, Brie, sparkling wine, orina, meriot,

with light mascarpone Reds pinot figﬁ' young Gouda Reds syrah
cheeses,

2. Balance fat

and acidity by

pairing high-acid Hard & Aged Blue & Pungent ¢

wines with rich, Cheeses Cheeses At

creamy cheeses, eg zinfandel, m‘“‘m e.g. port,

3. Match sw Tempranillo, ssert ice wine,
win:;c‘,ﬁ:: — e.g. parmesan, oaked e.g. Roquefort, ?‘:qnes Sauternes,
pungent, or aged cheddar, chardonnay, Gorgonzola, late-harvest
salty, cheeses. Manchego chenin blanc Stilton riesling

Come. celobrate with us!
National Wine .. Cheese Day
Weekday, July 25+ 3-5p.m.

Faae [e asdngE & ..,'——/raf f_/!'_‘.{n\

Wine Shop

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

/)f\(uw y the /( r’/{’(( /m m'frr’

Our friendly and knowledgeable wine experts are here to
recommend great picks for every occasion, at every price point!

PASS6colx10 #

: . : Web Ads = @
C Weoonen tho batoet £ hivne, | Rectangle 250 x 300
= ' /| Leaderboard 728 x 90

Matisnal Wine - Cheese Duy Mobile Banner 320 x 50

Weekday, July 25+ 3-5 pm.
Frae .?n.n.u_qsb ,mai"r.ff{m

! - National Wine
"2’ i Cheese Day
-';‘-P July25-35pm

Viccener e Wational Wine . Cheese Day
73 Weekday, July 25 - 3-5 pm.
AW P -l’ﬂ.l"l?t -.‘."Jw_j’u\-‘-al'—r{f‘:h'.
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Themed Content for TOPics That Sell

International Self-Care Day is July 24,
and National Relaxation Day is August 15
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MIND % CHECK
= MINUTE ==

TARE 0 SECONDS NOW T0 DO A GENTLE MIND-BODY RESET,
AND ENJOY THE REST OF YOUR DAY

Stand up and gently shake out your arms.

Unclench your jaw, epening and clesing it a few times.
Do a couple slow shoulder rolls in both directions,
then drop them away from your ears.
Take a few slow, deep breaths.
Mindfully move your body by doing
some gentle stretches, swaying or
twists that feel good.

Take a few more slow, deep breaths.

 Decide how you'd like to show up for the
rest of your day, then lead with intention!

-\."
e |

with these helpful self-care resources! d

Day Spa Acupuncture Studio Coffee Shop
1234 Washingion Street 1234 Washington Stweet 1234 Washington Street
Somersville 5 Somersville Heights Somersville Heights

000 000-000 000000000
W namewebsie com W, N2 me website.com i namews bsite.com
Yoga Studio Health Food Store Mattress Store
1234 Washingion Street 1234 Washington Sreet 1234 Washington Street
Somersville Somereville LLH Somergville Heighis
090000 D000
www. namewebsie.com waw na me website com wann namewe bsite com
Beng‘m Dance or Massage
Supply Fitness Class Therapist
1234 Washingion Street 1234 Washington Sweeq 1234 Washington Strest
Somersville Heights Somessville Heights Somersville Heights
000000-000 000000000 000-000- 000
‘www,namewebisile com W, N3 me website. com W namewe bsite.com

Ad Spot Fillers

Use these image files to instantly fill

You can locate Ad SpotFillers in the
Image Category filters of our website.

MIND &y CHECK
“""‘**MINUTE e

IAKE 60 SECNDS NOW 1000 A GENTLE MIND-BODY RESET.
¢ AND INJOT THE REST OF YOUR DAY,

Stand up and gently shake out your ams.

¢ Unclench your jaw, opening and closing it a few times.

£ Do acouple siow shoulder rolis in both diseclions,

: then drop them away from your ears

Take a few shw, deep beeaths

i Mindiully move your body by doing

S some gentle stretches, swaying of

© twists that feel good

" y. Take a few mare sbow, desp breaths.
Mﬂmmﬁllhmﬁwupmlh! .

|74 test of the day, then iead with imtention
% —

MIND‘[HE[K :.l.'!iﬂl[t"-lﬂ'r.'.-::l'
= MINUT[ S 10 D0 A CENIAE MINE:- 00T RESH 1

AN ENL O T A5 0% TOUK DAY

o B wp dod graBy shake 0 your s

Ll o pm, opesing e clteng € 8 iew B

S Do eouple show yhouides mils o e deeciom

I e o e sy bom yor eart

= Tk s Sew slow, Ship Boptta

D WALy mee oo body By 0] Lo entie KiRCheL
S mwieg O taats that les good.

= Takr s brw mone slom: dons Brewthe

@ Decele Sow youd e 1 Sheve g for I et of e iy
e p 2 maty tenbor?

g
vip |
L

PASS 3colx10 #

MIND"(H[[K
= MINUTE ==

TAKE S0 SECONDS NOW 10004 CINTLE MIND-B0DY F.ISH

Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

swtnont v/
as! Bl?sairﬂn:ss ‘— M]ND‘ [H{[[ HIND B9 ST Name
1234 Washington Strest | Somersville Heights ~ MINUTE Csmtvowt ¥ Business
MINDQ [HE( Pty glome
“MINUIE== ommp @ oo st |
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Themed Content for TOPics That Sell

July is Independent Retailer Month

,.
".’,
e

/"

B

Meet the Staff

Employee Name | Job Position
Information about emplovee's
involvement with the community.
Information about emplovee's history
with the company. Information about
employee's customer service and
workplace achievements.

Employee Name | Job Position
Information about employvee's
involvement with the community.
Information about emplovee's history
with the company. Information about
employee’s customer service and

It truly takes teamwork to make a local business like ours work, and we'd like to thank the incredible team
members who go above and beyond each day to support our success. Their actions create a culture that ensures
both customers and coworkers feel valued, appreciated and welcome. Their professionalism and commitment to
excellence have earned us the trust, support and reputation that empower our small business to thrive!

Employee Name | Job Position

Information about emplovee's
involvement with the community.
Information about emplovee's history
with the company. Information about
employee’s customer service and
workplace achievements.

Employee Name | Job Position
Information about emplovee's
involvement with the community.
Information about emplovee's history
with the company. Information about
employee’s customer service and

{

workplace achievements. workplace achievements.

Thanks to each of you for your hard work, your positivity and the pride you take in

your job. You make our business a meaningful part of this community, and @ phu:e
people feel good about supporting, and we appreciate everything you do!

- Business Owner Name

Tt t e R R e M R
. & L .

-

Local Business Sponsor

1234 Washington Street | Somersville Heights | 000-000-0000 | www.namewebsite.com

PASS 3colx575 *

oo
Meet the Staff

SHoP
MINGLE B S

el weote/ cI=r | Mee

Web Ads = @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

SIP

[

et W
:m:lw

Local Business
Sponsor

12 W mgtor Satet | Sormern e Masghi

Meet the Staff g

TIN T See kR e e 2 TR

Saturday, June00-10am.-6pm
1334 Rt 1Tt S = e

= 8100 Gift Card Giveaway

« Complimentary Refreshments

« Free In-Store Styfist Consultations

« Free Goody Bag for the First 25 Guests

Mystery Discoumt for Every Customer
Pick a cand ta reveal yous d scount
ard save up o 0% off ary item 0 The store! 7

Bt
Business
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Retail Business

1234 Washingion Seet | Somemvile Heights e p SIP SHOP MIK MINGLE oot ne ’B etail
o m - J .

GOO00000 el 2 s Husiness

e - o v 134 Wathegon Srmet | Somery e Heghiy '_m" o | "
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Shopping Event
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Independent
Retailer Month

Independent
Retailer Month

Social Media & Email Marketing

Use these ready-to-post JPG designs for
Facebook and Instagram, or select the
“Marketing: Create an E-Card” Image Filter to
personalize and send a formatted e-card to
sales prospects using this image.
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Community Focus

Create promotions for community meet-up events
at local schools, churches, nonprofits or businesses!

MUFFINS?. %
WITH MOMS

48 | JULY 2026
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MUFFING®.#%.
WITH MOMS

Meet more moms, chat and relax, while
the kids enjoy storytime, singing and
dancing with our special guest host!

First Wednesday

of the Month .
9:30 a.m.-11:30 a.m.
65 Muflin&
Coffee Special

Stop by anylime during event hours to say helio and join the fun, no REVP needed

Coffee
Shop

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

PASS2colx5 #

WebAds + @
Rectangle 250 x 300
Leaderboard 728 x 80
Mabile Banner 320 x 50

MUFEING:. R,
WITH MOMS

First Wednesday :, "* Join

METRO ADVERTISING SERVICE <2026 vavo Creative Grophics. In

First Saturday
of the Month
8 a.m.-10 a.m.

An opportunity to relax and enjoy quality time
with the kids while connecting with other fathers
in a fun and welcoming community setting!

Opento everyone, no RSVP needed!

Sponsor
Organization

1234 Washington Street | Somersville Heights
000-000-0000 | www.namewebsite.com

PASS2colx5 =
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Spiritual Content for Churches and Sponsors

50 | JULY 2026

This is your itlustration and copy for for the first week of July.
&

(1 Live as free e, but do not use
your frevdom as a cover-up for evil 39
1 Peter Z16 (NIV)

Liberty as Virtue

n celebrating Independence Day each year, we
Iel’un &m'l’mmx thatg:rn Jtreumnt.

However, a de theological perspoctive
suggests that true v is not the power todo
whatever we want, but the capacity to do what we
ought. St. Paul reminds us that freedom is not an end
initself, but a medium for love. When our desires are
properly oriented towards moral action, we find that
the core of divine law is actually the very thing that
protects our freedom from devobang into the
oppression of habit or impulse. This weekend, take a
brief moment of reflection in consideration of what
freedom means, both in our daily lives as well as our

This is your illustration and copy for the second week of July.

.
“m«ummaammmqtnc

muummmmmmk
ﬂwﬂublﬂe;‘ﬁ. he mot smich 5 o
rure clothe you

Mat thew B30 (MNIV)

Beauty as a Bridge

e sensory splendor of July, such as the vibrant
sunsets and the lush growth of the season, is
maore than a backdrop for our sunimer; it is a

bridge to the transce ndent. When we pause to
recognize this beauty as a reflection of the Creator,
our gratitude begins to shift from a fleeting emotion
intoa settled spiritual cutlook, We realize that if Ged
drapes the world in such glory, we are surely held in
His constant care. This recoghition of being
cherished should not end with us. Rather, it should
move intoe our daily hves, promping us to mirror that
divine beauty in our own conduct. By extending

spiritual ones. grace and intentional kindness to our netghbors, we
~Jamies Stone turn our ap preciation for God's handimwork into a
living testament of His love. ’
=lames Stone
PASS 2 colx 7 * PASS 2 col x 7

This is your illustation and copy for the third wesk of July.

This is your illustration and copy for the fouth week of July.

(1%
B
completion unnl the day of Christ Jesus. 99

Philippians 16 (NIV)

The Spirit of Endurance

uly serves as the a imate midpoint of the year,

making it aHB‘\'I-II'I!t'IﬂE toassess the undertakings

we've and the goals we still hope to reach. Itis
easy to feel dscouraged when we realize how much
waork is left to do, or when the progress on a specific
prt:jeflfbehsullcd, However, there is a guict solace to
be found i reflecting on the process rather than just the
result. In the life of faith, we aren't just measured by the
finvish line, but by the steady persistence we show when
the path gets long. Endurance is more than just survival;
it is a way of trusting that God is present m our lives,
strengthening our character precisely when we feel like
Wi dre just treading water.

~lames Stane

o

114 Theyhro::ﬂ:udiumm.: and ate
Godm;awxﬂe;wddﬂmh '3
Acts Z46-47 (NIV)

Community at the Table

ile we often look back on July for its

vacations or festive reunions, the true heartbeat

of our relationships 1s wswally found in much
quieter settings, W tend to focus on the bigger moments
within rebitionships, though their foundation is built
th small communal moments, such as the sharing of
meals together. From our carliest years, the simple act of
sharing & meal has been a way we learn to see
one another, In the Christian t ion, gathering to cat is
more than a physical necessity; it is a spiritual
practice of presence. When we sit down toge ther, we are
doing the holy work of listening, sharing, and offering
oursehes to ane 3

=James Stope ;

PASS 2 colx7

PASS2colx7
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Themed Backgrounds & Elements

Create a variety of fair promotions, including
competition categories and livestock shows

%dil.".@é-
HONORABLF
M

E
N
T
1

L0
N
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Themed Backgrounds & Elements

Create ads and pages for new retail openings or hours, campsite or
cabin rentals, and “keep your cool” promotions for summertime.

Tab 10 x13

METRO ADVERTISING SERVICE <2026 vavo Creative Grophics. In JuLY 2026 | 53



Mastheads

Build themed pages or directory layouts, in print or online

After School Act1v1t1es.7__;

M—— —v_-!-""'-'_'
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Air Conditioning Appreciation Days, Independent Retailer

Month, Women's Motorcycle Month & So Much More...
Use the Planning & Promotional Calendar located under the Planning

Tab of our website to discover new marketing opportunities for your

local advertisers each month
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Local
Like
You L \‘
Meawn
Ik
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Every Metro Image Is Guaranteed Safe to Use..
Royalty-free legal licensing protection
is included on all Metro images!
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Your Metro subscription

includes unlimited downloads,
so you can present unlimited options to prospects.
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Metro Retro

A collection of more than 4,000
vintage images spanning over 100 years!

Find them by selecting Retro from the Image Category filters of your Metro site.

‘-n1rfu|rl|j:ilml‘m|r
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Themed Special Sections (TSS) & Websites

*These add-on products are available by purchase
as a supplement to your Metro subscription

Print and online templated sections and directories
to connect your advertisers with niche audiences.

Creature comforts
1_:0 cun_sm-er foran .

Plants that can deier
insecis and wild|ife

All-Inclusive Pricing Run as a section
means all images, Or page series,
layouts and cover in print or online

design are included

QUTDOOR

>> Click here to learn more

68 | JULY 2026
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Marketing Materials mcluded
Rate Cards, Social Media Posts, and
Print and Web Promotional Ads to
Target Advertisers and Readers

Coordinated
Websites &
Digital Directories

Cost-effectively grow
online revenue with
mobile-responsive
themed sites and
advertiser directories
that are ready to present,
sell and launch, no HTML
knowledge needed!

©3028 Melio Creative Grophics, . METRO ADVERTISING SERVICE



pq H ed *This is a bonus subscription product. If you can't access this content by
cqm |gns & CIHSSIh S clicking the page, please email service@metro-email.com or call us at 800.223.1600.

Let’s Td‘&(aAbout .
Community

From in-depth reporting on local government, development L_}v' i: T a :;'_-j] |I 1 'Fp

and civic concerns to the latest updates on area events, SNy I8 RS t-.‘.

activities and entertainment, we care about guality of life in

this community, and our role in supporting an informed 0 n LO Ca I N WS

democracy. After all, we live here, work here and raise our = .

families here too! Get the facts with in-depth local news reporting
from a trusted team of real journalists.

Get involved and help
support vital local news
by becoming a subscriber,
advertiser, contributor or donor

[
today. Together, we can stay '
informed, engaged and connected : =)
to what makes us a community! ‘i_ - \_!“g

i enewspaper.com. Your support not anly helps AVE 50 ,
Contact ed\tOT@nam P p fund the important work we do; vOUR FIRST YEAR
it also helps ensure the future
of real, eredible, verified news. [Elg-A{8] with our new
Visitus online today tolearn mare.  SIERISE cubscriber
subscribe, donate or advertise. ial
Together, we can strengthen and E Bpess

Name Newspaper TR o o Shiapes

s stoqg i Name Newspaper
TR = vmns?e Truth, trust and local news Subscribe - Support - Advertise
000.000.0000 | www.namewebsite.com 000.000.0000 | www namewebsite. com

PASS 2colx5 w

PASS3colx8 # @

"

All-Access Ml USA
Digital — &CA
Subscription ' . |
ity 99¢ Weekly

SOCIAL MEDIA POSTS
Use these ready-to-post JPG
designs to promote your publication

Omunity on Fucebo t.::nlnstcagram.

i the local
in-depth reporting on e
o tms\t,,-esd : ulir.ig( and planning that affect your i
events, news, p -, "

e 'y ‘ ' .

Community

Trusted in=depth rcpmw:m_g m-.nrd
the lpcal events, REWS, imh?ti?j
planning that affect you i

Name

NCWS paper and stay on wp of community

Primt s Dia kel « Social news that matters with our exchsve
mnhr --m-m.;-’- ,w,m Local News & Politics Report.

O, O OO * wwwew s m ewebsite. coim

PASSGcolx10 &
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Metro Tip
==
M =TR® Images v Ads/Templates v Websites v  Digital

One Subscription [ mpowers Your [ntire Team

a s
The fastest way to access a

Images~ Ads/Templates « Websites~ Digitol «  Ecitorial v

Sales Features
Caopyright-Free Editorial Features Search All Puzzies
Calendar: Planning & Promotional
R AP jorwsary Februory Morch Apnl May
Ready-to-Sell Editorial Pages Kids Corner pormre s oo, oo s
Novembe: Decembar  Seorch All Events
Horascopes Bonus Weekly Devwnicod Printable Year-of -a-Glance
Recipes Crosswords TOPics That Sell
Top-umiling e to - wtart .akes ond cres
a " for st mrionth and ol yeor
Ad Spot Fillers Colonng & Activty Pages g sl
Themed Section Templates Horoscopes 12 Months of Revenue ideas
Cootdinated content to sell print, digital and
Themed Websites & Directories * Metro Sudoku acvertining oround new themes of yeor
Got inaparod +
Crypto Fun
Chownle pores connect you teecty to Customize Spec Ads with Wizard *
E] wvery idea, image, od and editaral Parsonaiye and share gent ond degrtal ods o
GUGSS wm leaturs for teonm sharmg ond soles Protentoteny with odhwrtmers in theos smps
pretaniations Try 1 Gt =+
Ward Scromble Accass SearchBooks #
Explore Your Planning Tab Plan Your Special Sections Program
Ward Search Resources for the Year *
St b bnow s valuoble MoHetng 1000 Thernad Specel Dection tlles and pubh atio
Whut's The Diﬁﬁrem:e ond sobes support feohures you toe homo Downiooad Sohedule <+  Loam Mot #
Wwaotch Video B * Availobhe by seporote purchase
CMS Bot Websites *
Themed Section Templates *

Themed Websites & Directories *

Marketing E-Cards

Web/Mobile Ads Emsbot Webihes * Search Allimage Types Spec Ad .
Print with Web/Mobile Ads Themed Websites & Directories * Photos Web/Mot
Social Media Images Themed Websites & Directories Login lllustrations Editorial
Revenue-Generating Digital & Print Client Gallery social Media Marketine
Event Calendars * !

Auto Photos * Themed :
Wizard - personalize web ods *

Logos & Trademarks * Wizard -
ADS On Demand *

Food & Dining * ADS On D

Metro/Getty Freedom Imoges *
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v Editorial v Puzzlesv = America@250 v Planning v

-

| your Metro site has to offer

Pugsies v«

sative plormng

w3l i

]
¢ slipe

\ bt

B Amenca@?s0 v

Communications and Resources
Emaoil Communications

Stay onlap of tiwe aies! cales ond creotnee feotuses anda
I, 1 Mol S @ profits.
Wit Ermvaiis b

Marketing E-Cards

Entoe your iRfio and pach b prospective clents
Personalize & SondE-Cords 9

Search SPGs 10 Create Your Own Ermoil =

Contact a Metro Client Rep

Sehedule o quick wolkthrough of pour Metro sernces. moks
o contenl reguest o B ul help wilth pous guestians

tots Connect =

Succe$s Stories

A oDk ot MonyTRaking Brogrons ideas Nomm pe
Pubic oo

Reod This Month's 50808 SUCCESS Story =#

Shore Your Succers Story ¥

Imoges v Ads/Templates ~  Websites v  Digital

mages v koe/Temploles v Wobses v Degitale  EOSonalv  Puizies v

Thomeod Special Section

1P gy’ B o Wl [ttt
Arneen g1 S (e L
i li-b (3 ATl b W Wl
petrant: i T etk wilh the
ety o s o e Pt e
EEPRIS

Wiy Bt g

W St

Getting Started

Learn More v

W S T ety R T B, RGO 1By O DeTRGRES. SRt
Pt prmruisleonn. i bobed B omvesd syl formemnaly ird S ey
Al Tt b, STWI AR e WA

e O w SRl wmnion o T
g - [ TR (e R (e B
o o by e (e i | s
e e vty i Tharrea Watutes &
Dhewiommt tam siime, 8§ Dovm i bt Cun
AT RO T - |
thawreet wetuten Mors shermoten 4
W Wity Deebery  AUSeItHy

Mg E-Card
trler yous rRorTTIEGn ardd o 80 PSS B WO 101 PO iren e
PR e 3000 Vins OO B

Editorial ~  Puzzies « M America@250 «  Planning «

More

Metro Services
kigtro Nowspapes Senice
Editoricl Featuses, Puzties & Recipes
Camposgng & Classifiod
9 Templates MIAD Wizord
Wizard Spec Ad Library
yile Ad Termnpilates Hohday Advertising Semice
: i Thamad Spocial Sections
i TRl WoDSTEE & LINSCTomas
3 Templates cmsbol Websites
Auto Photo Lbrary
1 -
Section Tempilates food & D
personalize spec ads * S
kigtro Partnat Sotvicos
emond * Roquest o Triol Ofter

Need ossmtance? Call BOG 2221500 of
TV BOTACE T D DT SO

METRO ADVERTISING SERVICE <206 wotro Creative Gropics, Inc.

Qne Subscription Empowers Your Entire Team!

Shaty 3 chplivan 1 Bhe DAt el urn on STt weth unlirmited oocess 1o Sy
SREONIGE CIOObivD, SO o0l O SONEE DRt 10T 0N Phcd

Save Winats inchucied -+

See How a Metro Subscription Works
Ay = et kool af whol's mchuded ard Baw your [8am con Oocess Svery
assontial benall

Requests & Feadback

Email ideas - View & sigh up
Sales Resources & Traming
Video Tutarials

Schadule Free Trainng

Live Training Webinars
Rogstor & view drchive

User Tips
Community Forum

My Account

Beowser/Sottware Redquirements
Fenl Guide
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