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60+ New Articles Every Month,
Included in Your Subscription!

Written by Metro staff, not Al, with no byline needed.
Edit or localize these copyright-free features any way you like!
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When it's Tips to determine Your guide to Taming
advantageous to how big a home the basics of kindergarten

rent rather than buy you really need breastfeeding first day jitters
Renting has long been characterized Buyers can take steps to Breastfeeding is a personal There are ways to make the
as a short-term solution, but improve their chances of choica, but one that many first day of kindergarten less
there are situations when it's standing out in a competitive mothers consider after the scary for kids.
advantageous 1o sign a lease. market where sellers may be birth of a child,

fielding multiple offers at once.

5 reasons to Fun ways to A guide to How communities

draw up a will close out summer eating oysters can help to grow

Some may be surprised to Families can extend the fun a There is a certain etiguette and local businesses

learn that the gut plays an little longer with these ideas that even some safety rules when There's much te gain from a
integral role in how one feels can help everyone ride the last enjoying oysters. Here are some thriving local business sector, and
Both mentally and physically. of the summertime wave. tips to follow. communities can help them thrive

and grow in various ways.

K I l .
\_-_ .
Recognize the The wide-ranging The benefits How to manage a
gut-brain connection  facets of wellness of Pilates potentially stressful
Some may be surprised to learn Recognition of various facets Filates has attracted millions hurricane evacuation
that the gut plays an integral role that fall under the weliness of people across the globe, As hurricone season approaches,
in how one feels both mentally umbrelia can help people and the many benefits of the people living in areas susceptible
and physically. striving to live healthier identify appreach are undoubtedly o to hurricanes con consider
the ways and means to big part of that allure. these tips to make o potential
achieving that goal. evacuation less stressful,

>> Click here to access all August articles
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a Vaccine & Immunization Awareness

The many benefits
of immunization

Over the course of the twentieth century,
great strides were made in relation 1o
diagnosing  treating and preventing
disease. That work has continued into the
twenty-first century, as the erganization
Voices for Vaccines noles thal vaccines
prevent more diseases now than they did
even as recently as 30 years ago.

Despite the efficacy of vaccines,
skeplicism about them has been on the
rise m recent years, According to the
independent, nonpartisan policy institute
the Center for American Progress, since
the 2019-2020 school year, kindergarien
vaccination rates for measles, mumps and
rubella (MMR) have fallen below the 95
percent threshold required to maintain herd
immunity, The herd immunity rate refers to
the percentage of the population that must
be immunized {o prevent disease
transmission. The reduced rate of MMR
vaccination among kindergarien students
is thus increasing their risk for MMR.
indeed, the Kaiser Family Foundation
reports that 39 of the 50 states are now
below the 95 percent herd immunity rate
for measles

The data noted by the Center for American
Progress and the KFF is troubling and

suggests the public may have a lot 1o gain
from a refresher course on the numerous
benefits of immunization.

* Vaccines have saved more than 150
million lives over the last half century. A
2024 study published in The Lancet
estimated that vaccines saved 154 million
lives across the globe between 1974 and
2024. Researchers behind the study also
noted that 95 percent of the lives saved
during that 50-year period were children
younger than five years old.

+ Vaccines have a lasting effect. A 2024
report from researchers with the Cemers
for Disease Control and Prevention noted
that 117 million children were born in the
United States between 1994 and 2023. The
researchers behind the report estimated
that over the lifetimes of those children,
routing vaccinations would prevent 508
million cases of illness, 32 million
hospitalizations, and one million deaths

* Vaccines save money. Parents need not
be reminded of the medical costs
associated with children's health care.
Vaccines can greatly reduce such casts,
offering a nel savings of $540 billion in
direct costs according to the 2024 report
from the CDC. A separate repor published
in the journal Pediatrics in 2014 estimated
that every dollar spent on childhood
vaccination saves $3 in direct medical
care.

* Vaccines are thoroughly vetted prior to
being approved. Voices for Vaccines notes
that vaccines are among the most tested
medical interventions in the world.
Waccines are subjected to a rigorows, multi-
phased testing process, which includes
three separate phases of clinical
development involving human beings,
before they can even be submitted 1o the
Federal Drug Administration far regulatory
review and approval.

Vaccine skeplicism has risen in recent
years. But immunization remains a vital
component of public health and a highly
effective way to reduce ilinesses and
diseases in the present and for years to
come.

Did you know? -

Immunization schedules are often

discussed in refation to vaccinating young
children, but vaccines also are an important
component of health care for adults, Despite
that, vaccination rates among adults in the
United States are low. According to the Centers
for Disease Contrel and Prevention, in 2024 flu
vaccination rates among adults were below 50
percent and vaccination rates were below 25 percent
for both COVID-19 and respiratory syncytial virus (RSV).
Adult vaccination rates also are low in Canada, where the
2023 Adult Natianal Immunization Coverage Survey found
that just 44 percent of adults received the influenza vaccine
during the 2022-23 flu season and just 55 percent of adults

- age 65 and older received the pneumococcal vaccing, which
various public heaith agencies, including the CDC, recommend

all adults over 50 receive.

Tab10x13
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Wh_at to know al:gout
seniors and vaccines

Parents know that vaccination is a big par
of canng for young children, The American
Academy of Pediatrics advises parents to
vaccinate children against a host of
diseases and conditions in the first 12 to
18 months of a child's life. The AAP notes
that early immunization helps children
build immunity at the best time — before
they're exposed to germs that can make
them very sick

The effectiveness of vaccines in relation to
protecting young children is well
documented, but what about seniors and
vaccines? Are immunizations still a vital
part of a wellness routine when adults
reach their golden years? The National
Ingtitute on Aging advises older adults 1o
speak with their doctors or pharmacists
abaut the vaccines they need, which may
help 1o prevent or reduce the severity of
various diseases,

COvID-19

The MIA notes that age is a risk factor for
serious iliness from COVID-19. Due to the
relative infancy of COVID-19, researchers
are still learning about the effectiveness of
vaccines against new variants of the virus
Bul older adults are more likely to get
senously ill from COVID-19 than younger
people, 50it's imperative seniors discuss
immunization against the virus with their
physicians,

Influenza

The World Health Organization notes that
the flu kills as many as 650,000 people
across the globe each year. A 2009 swdy
publizhed in the journal influenza and Other
Respiratory Viruses indicated that most
deaths associated with influenza in
industrislized countries occur amaong
seniors age 65 and older, The flu is easily
transmitted from one persan 1o another
and the MIA advises everyone age six
months and older 1o get an annual flu
vaccine, While the protection from a flu
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vaccine can lessen gver time, particularly
in older adults, a flu shot still reduces the
likelihood of serious illness and/er
hospitalization. The Centers for Disease
Central and Prevention recommends that
seniors age 65 and older receive a higher-
dose flu vaccine or an adjuvanted flu
vaccine, the latter of which helps to create
a stronger immune response than a normal
flu shot. Seniors are urged to speak with
their physicians about which flu shot is
right for them.

Respiratory syncytial virus (RSV)
The MIA indicates that RSY is a common
virus that often produces mild, cold-like
symptoms, But older adults should know
that they are a1 higher risk of developing
severe symptoms if thay are infected with
RSV The NIA notes RSV can be particularly
dangerous for older adults with chronic
diseases or weakened immune systems.,
Hospitalization or even death can occur
after severe RSV symptoms develop. RSV
vaccines can prevent Serdous health
problems, and the CDC wrges seniors 10
speak with their physicians regarding
immunization. Doing so prior to peak RSV
infection season, which is fall and winter, is
ideal

Pneumococcal disease

The CDC advises that all adults age 50 and
older get preumococcal vaccination,
Pneumococcal disease is a serious
infection that the MIA notes often causes
preumonia in the lungs. The risk of getting
very sick and even dying from
preumococcal disease is higher among
older adults than younger people. There ane
different forms of the pneumococccal
vaccine, and seniors can speak to their
physicians about which one is best for
them

Immunization schedules begin shortly
after birth, and seniors still have much to
gain fram being vaccinated,



Financing ¢
& Investing

© HOME

Is now the time to refinance? What to look for

Refinancing a hame may be on the minds
of many as mortgage interest rates
continue 1o drop from the heights they
reached just a short while ago. Data from
the Freddie Mac Primary Mongage
Market Survey showed average 30-year
fixed mortgage rates hovering around
6.51 percent as of late May 2026. The
rates ame a notable step down from the
almost 8 percent peaksin lawe 2023

Morada Real Estate Investments says
traditicnal advice on refinancing is to
wail for a full 2 percent deop in inmerest
rates. Howewer, modern market
dynamics may require a far less rigid
approach. Homeowners who bought
haomes with peak rates during the post-
pandemic surge are recognizing that
small shifts are now opening
opportunities to refinance and save
maney. Consideration of various factors
can help homegwners determine if now
is the time to refinance.

Renovations
with the
biggest bang
for your buck

Home renovations are a sigificant part of
homeownership. Naturally, people want to
make their own personal maiks on the
homes they buy and ensure that their
properfties fit their needs and wants,
While many renovations add value 0 a
home, some offer more value than others.
When allocating dollars to rengvations,
particularly when finances are tight,
homeowners may want 1o direct their
efforts 1o those projects that will offer the
highest rate of retum on investrment. Each
year Zonda Home, in conjunction with
FRemodeling magazne, puts together a list
of high-return projects. Exterior projects
drive the most value for owners who are
selling their homes, and they consistently
top the list of high-ROLimprovements. Here
are five projects offering a strong RO! that
homeowners may wani 10 consider

1. Garage door replacement:

A garage deor replacement is part of the
curb appeal improvements homeawners
can consider, At an average costof 4,672,
it offers a recouped cost of 267.7 percent
according to the 2025 Zonda repart.

Tab10x13

The need to refinance

Befon determining ifiU's the right time to
refinance, homeowners should assess
why they want 10, First Savings Morgage
Corporatien says people refinance for
various reasons, For some, they wani to
shorten the loan term 1o save on overall
imerest. Others need access 1o cash and
use a cash-out refinance to tap inta their
home equily. Someone who has an
adjustable-rate mongage may want to
refinance 1o switch 1o a fixed-rate one.
People who need relatively fast access
te cash may be looking to refinance mene
quickly than those who are doing so to
switch a morigage fype or shotien
Lefms

Rate reductions

According 1o mortgage analysis from
AmeriSave Martgage Corporation, an
interest rate reduction of just 0.75
percent 1o 1 percent is often enough to
justify a reflinance. On a 3400,000 loan

balance, dropping the rate from 7.5
percent 1o 6.5 percent can cut roughly
5260 off the monthly principal and
interest payment. So, even though rates
aren’t historically low, if they are lower
than when the original loan was initiated,
it may be prudent to refinance.

The break-even point

Refinancing comes with certain costs
that homeowners will have 1o pay. Data
from Rockel Mortgage indicates that
closing costs typically ange belween 3
percent and 6 percent of the 1otal kan
amount, and mnclude tle searches,
property appraisals, loan origination, and
underwriting. Timing a refinance shauld
occur at the break-even point, or the
axact month when the homeowner's
accumulated monthly savings surpasses
the upfront costs of securing the new
loan, says Norada.

Removing PMI

Private morigage insurance is added o
the maortgage when a borrower presents
a down payment that is less than 20
percent of the loan’s value. Comventional
borrewers will have the PMI removed
once they have reached 20 percent
equity, but others may want to refinance
to have the PMI removed sooner if the
home's value has risen significamly since
purchase. Removing PMI can improve
cash flow.

Timing @ refinance  requires
consideration of factors unkguee to each
homeowner. Waorking with a reputable
|ender can help homeawners identify and
weigh the pros and cons of refinancing.

2. Steel door replacement:

Also boasting an ROI north of 200 percent,
a steel door installation is a wise choice for
homegwners who want to drive up the
value of their homes,

3. Manufactured stone veneer:
Manufactured stone veneer is a manmade
masonry product that looks like natural
stone but s lightweight and casier 1o
install. 11 con offer & recouped cost of
207.9 percent on the $11,702 investment.
4, Fiber-cement siding
replacement:

Homeowners in the market for new siding
can consider fiber-cement siding, which
will see the investmant recoup slightly
mose than 100 pereent of its cost.

5. Minar kitchen remaodel:

Kitchens are the heart of a home, and a
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manor remodel offers 2113 percent retwm.
Inside the home the golden rule is to keep
things simple. Mingr remodels fend o
offer a better rate of return than major
ones. Buyers will pay for move-in ready and
updated, but sellers likely will not recoup
the costs fof luxury upgrades of over-the-
top renovations.

It's important 1 note that 2025 was the
first time a practical backup generator
made the list of top mprovements Falling
into the number séven spot the generator
averaged a return of 953 percent, which
underscores how homeowners are gearing
improverents toward the changing
climate and unpredictable weather

Those mmodeling primarily to increase
equity for fulure sales may want to
considel  exterion projects and basi
kitchen improvements.

in a long-term
rental property

The sharpincrease in home paces has boen well documented
in recent years. Though price increases have vared from
market to market, the National Association of Home Builders
fepon s that the average home prce increased by 55 percent
e tweon the fiest quarter of 2020 and the third quaner of 2025

Many adults who othervise weuld be in the market to buy a
home have fell priced out by the sharp increase in prices
That's led mary ta the ental market, where mone and more
adults are looking for longtemn solutions, Much like the
process of buying a home, finding a leng-term rental requires
would-be renters 1o be diligent, patient and honest with
hemselves about what they're looking for. With that in mind,
adults looking for a long-term rental property can keep these
1ips In mind during thedr search

+ Get a clear idea of all costs associated with a property.
Monthly rent 15 the primary expense associated with a rental
property, but there might be anciltary costs as well. In addition
1o the rent, a property might include fees for parking, trash,
fitness facilities, recreational facilites like a community poal,
and olher expenses. These fees can quickly add up, but it's
good 1o note that seme of them might remove addional
expenzes. For example, a property with an onsite fithess
facility may come with 2 monthly access fee, but that fee could
be bess than an expensive membership o1 a nearby gym. Take
note of all expenses associaled with a propecty and if some
of thern will cancel out other monthly bills.

*Gel a handle on a petential landlord. Many renters preler a
responsive landlerd who takes their concerns senously and is
quick 10 act when an issue afises. Long-lerm renters who find
a property they like will be dealing with the landlond for years
o come, so priotitize finding a landlord with a strong
reputation among past and curent renters. Many landiords do
ot have direct access with tenants but communicate through
property management firms. Ask the rental listing agent which
type of arrangement exists al each property and, if possible,
speak with current tenants 1o get an idea of the dynamic
betwean the landiord/property manager and residents.

+ Consider the location. A low monthly rest might be hard to
resist,_but if a praperty is far away from the office, those cost
savings could be erased by expenses related to getting to and
from waork each day. s also worth noteng that a big advanage
1o renting is the smaller time commitment related to renting a
propedty as opposed 10 owning one Rental mantenance and
routine propenty upkeep fike mowing is typically left to a
landlond or property manage: allowing renters to use that extra
time for recreational pursuits or other endeavors. But that
advantage can quickly vanishif renters are spending much of
their free time commmuting.

* Inquire about rent contral Rent control laws, if they exist,
vary by municipality. Many renters consider finding a rent-
controlled property akin to finding a needie in a haystack, but
it can be done. Rent contiol laws often regulate how much a
landlord canincrease rent at the end of each lease, and those
allowable increases tend to be much smaller than the
increases that have characterized much of the rental market
n recent years. Prospective langtemn renters are urged to
work with a real estate agent of realtor 10 find a rent-controlied
property in their desired location

Long-term renting is a viable eption for many people. Some
patience, research and even a litthe luck can help individuals
fired & long-term rental that makes them happy.
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Have an
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Find them under the
Image Category filter
of your Metro site.

Did you know?

Extracurricular
activities can
bolster a college
application.

Ad mizstons to many highly rated universities are as competitive
a5 ever, and that remains troe cven at a peint @ time when many peophe

e beginmng o guestion e value of 2 college education. An Octobser 2025
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fedt
that Tigher education was pot preparing studenis for the moden job marke and

ot ted effor 1o eering «
; spube that, many high schoe! stude
' Fronpes o g ming citry 1o highly ¢
ir college applications. high scho g

Iwitaes b st them apart, While extracurmcular activities

{ s, frary
el TS Sy

ar applicants, bail the expens
i that one biew that studests have particip
maltighe vears ana o arer lkiely 1o stremgthion an applicant’s
carudidacy more than a banger st of shor -lved sctivities

tows @

Predicling mortgage rates is no small task and
involves consideration of a wide range of variables,

same of which are impossible to anticipate. For example,

Yahoo! Finance notes that mortgage rates became wolalile upon the
beginning of the conflict in Iran in late winter 2026, and that volatility
continued througheut 1he spring. That volatility came afier years of high
morigage interest rates. which the Consumer Financial Protection Bureau
rates had dipped to 2 65 percent in January 2021 but rose 1o 7.79 percent in
October 2023, Allthat velatilty may have some in the market for a new home
waondesing if rates are due 10 drop. Near the end of spring 2026, modtgage
nterest rales hovered around 6.3 percent for a 30-year fized rate mongage,
according to data from the lender Freddiebdac. Mortgage inferast rates are
key variables for potential buyers 10 consider, and Yahoo! Finance projects
that inlerest rates will remadin arcund 6 percent for years 1o come but steadily
decline between 2026 and 2030, by which time the lorecasted rates are 5.7
percent. ‘While those rates are always alfected by both predictable and
uvnprediclable vanables, a dip ininterest ates over the next half decade could
benefit buyers.

Did you know?

The largest group of on-course golfers
is people between the ages of 18 and 34.

The image of a retirement spent playing 18 holes a day
on a beautiful golf course may appeal to millions, But data

from the National Golf Foundation indicates that the appeal of golf
extends beyond retirees. In fact, the NGF reports that the largest group of

on-course golfers is people between the ages of 18 and 34. Indeed, 6.3 million
people in that age bracket play golf compared to 5.4 million men and women golfers
age 65 and older. It's also worth noting that 57 percent of the 26.6 million on-course
golfers in the United States are 50 and under, which serves as a testament to the
popularity of this sport among individuals for whom retirement is a long way off.

Golf

The Savannah The Dorset Field Club

Golf Club in Georgi in Vermont
Courses veas serehtlihad s 1104 was established in 1886

bt its current layaut was and is me obd:m continually

the Test of Time

Golf has beer played fof centunes,
and is one of the most popular
pastimes in North Amernca. The
National Goll Foundation says
481 million peopie ages six and
up play golf across traditional
courzes, driving ranges and
simulators. There are goll courses
across the United States and
Canada, and both countries am
home 1o some goll courses that
have stood the test of time.

Adult vaccination
rates are low

Imumunization schedules are often discussed in relation to vaccinating young children,

bt vaccines also are an important component of health care for adults, Despite that,
vaccination rates among adults in the United States are low. According to the Centers for
Disease Control and Prevention, in 2024 flu vaccination rates among adults were below

50 percent and vaccination rates were below 25 percent for both COVID-19 and respiratory
syncytial virus (RSV), Adult vaccination rates also are low in Canada, where the 2023 Adult
National Immunization Coverage Survey found that just 44 percent of adults received the
influenza vaccine during the Z022-23 flu season and just 55 percent of adults age 65 and
alder received the pneumococcal vaccine, which various public health agencies,

including the CDC, recommend all adults over 30 receive.

An arrest and subsequent conviction for driving under
ke influence (DUT) can have a ripple effect that impacts a

persor’s personal and professional life. A DU amrest alzo can do a number on a persons
finances, According to Addiction Cenler, the average cost of a DUI varies widely depending on
where a persan |s charged, ranging fram $11,000 to $30.000. The costs associated with a DUI
arrest include fines and penalties cnce a case makes its way through the courts, legal
representation and increased insurance premiums, which Addiction Center estimates could

be between $4,500 and $10,000. Individuals arrested with a blood alcohol concentration (BAC)
well above the legal limit of .08 also might be forced 1o pay for an ignition interlock device
(ND), which may cost as much as $1,500. Even individuals who have their charges dropped

of who win an acquittal upon going to trial are likely to pay a steep price, as Addiction Center
reperts that Nirst-time DUI defendants who earned an acquitial or whose charges were
dropped still spent an average of $3,700 on attorney’s fees.
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Sell ad sponsorships

with engaging editorial mini features!

Locate them by using the Template Type filter to select

Ad Spot Fillers from the Editorial Templates accordion menu.

Extracurricular
activities can
bolster a college
application.

Al i b v masry b ghly Fated umive sl ies afe m eompelitive
ma v, e Ut ensaing ee cven o 8 poinl i thine when many peogle

are beginning 1o quesion the value of a collegie education. An Ociober 2025
atisidy rom the Pew Research Center found dun nesrly seven in 30 individ usls
St tha bighher exhuctbor: ws 508 i paring studen1a (ol the imodem job
ket s that sehools weee not maling & commisted offort to leeping
oollege -pelated conts and tuitiors alfordabde. Deypte that, many high scho ol
stwidery s are sl wosking hasd in the hopes of gining oniry o haghly rated
wniversities. In an offore wbobies their colege appbcations, Tigh sheol
stwpibenyts havee kongg Bowardd o omibra u ploubar & bivalies L sed Rl apat.
Whule exraum b sctivities offer siudents much more ihan @ measns (o
bobcirning a college spplcation, the sdmissions and aid professionads a
Buickavell Univer ity note that grsde joist aversge rma s the most
Enportard varkable when saseaing sn spplicant’s Candidscy for admission
Partcipaton i evtracurnos s can tp the soales when sdmissions offcars
comgare el applicants, but the expena st Buckeel] sho pote that o of
twn anechor sotnities that piuderts Bave parcipated in G mulliphe years
and care deeply aboui are likel 1o strengghen an applicast's Cand idacy meee
thar a longies bt of shon-lved sovitie.

Name Sponsor

1234 Washirgion Street | Somersvile Heghts =
DO0-OOTHD0D0 | winws. T iswbite com ﬂ L |

. Yahoo! Fingnce notes thot maorigage rates became voladle upon the

Predicting mangage rates is io smal lash and
irvnlves consideration of a wide range of variables,
sorre of which ane rmpossibie 1o anticiate. Fol exsmpie.

beginning of the confiict in irsn in lte winter 2006, and that voladiny
coninued ihvoughout the spang That velatilty came after yeors of high
mortgoege interesl mtes, which the Consumer Financial Profection Buresu
notes had dipped 10 2 65 percent in Jarsary 2021 bt rosets 779 percent
n Octber 2023 Al that wolatdity may have somie n the market for a new
hame wondering if rates are due o diop. Mear the end of spring 2024,
mortgage intesest rates hovened sround 6 S percent for s 30-year fued rate
mongage, acoording 1o dats from the lender Freddickdac, Mortgage
niwrest rates ane Key vanables for potential buyers o consider, ard Yahoo!
Firance propcts that inenest rates vl samain snound 6 percent for years
0 come bt steadiy decing between 2026 and 2030, by which Bme the
forecasted rates are 5.7 percert. While those rotes are shways alfected by
bath prediciable and unpredictoble varables, o dip i intevest rates over the
nex half decade could benelit buyers

Name Sponsor

1234 Washinglon Street| Sormersdlle Heghiz =
DOD-000-0000 | www e mewebsle com 0 '_]

ages of 18 and 34.

-

The image of a retirement spent playing 18 holes a day on o
beautiful golf course may appeal to millions. But data from the
Mational Golf Foundation indicates that the appeal of golf
extends beyond retirees. In fact, the NGF reports that the langest
group of on-course golfers is people between the ages of 18 and
3. Indeed, 63 militon peeple in that age bracket play golf
compared to 5.4 million men and women golfers age &5 and
older. It's also werth noting that 57 percent of the 26.6 million
on-course gollers in the United States are 50 and under, which
serves as a testament 1o the popularity of this spert among
individuals for whom retirement is a long way off.

Name Sponsor

1234 Washinglon Street | Somersville Heghts
QO0-COC000 | wink Namiwebeite com ﬂ F]

PASS2colx5 #*

PASS 2colx5 &

Golf Courses
That Have Stood the Test of Time

Geeld it oty played fof comturion, ahd 5 ot of the ma poprlal pastisnes
i North Aametica. The National Golf Feundation says 481 million prople ages
six and up play golf across traditonal coarses, driving ranges and siziulsiors
Thiere ame golf courses scross the United Suites and Carada, ard both
countries ame home 1o some golf courses that have Mood the test of time

The Savannah The Dorset Field Club
Golf Club in Georgia in Vermont

was established in 1794, was established in 1886

bt its cwrment layout was and is the oldes: continually
designed much later operating American golf course
The Foxburg Country In Canada, the Royal
Club in Pennsylvania Montreal Golf Club

waa lounded in 1887 and is weas founded in 1673 and i3 the

widely recognized as the cldest oldest centinuously operating
! goll ehub ins Nogth Amesica.

PASS2colx5 #

Irmewun zation <chediles are often d soussed i eelaion o

vaccinating young children, but vaocines alss are an important
congponent of hesith care for adults Despioe that, vaccination
rates among acubis inthe United States are low, Aceonding to
the Centers for Disease Control and Prevention, m 2024 flu
vaccinution rates among adulis were below 50 peecent and
vaccination rates wene below 25 percent for both COVID-9
anel resperatory syncytial virus (KSV). Adult viaoe mation rates aba
are bovw in Canaada, where the 2023 Adult Navonal Irs mazatson
Cu\’r[.qr Scn“-'\' B ini theat jmd £} percent of adalts recemed
the influenza vace ine during the 202223 flu season and just 55
percent of adubs age 65 and older reeeived the pneumoceccal
wvaccine, whach r.lricmpl!:h' Tr=alth Jgnum_ i hadingg the
CUH, recommend all adults over 50 receve.

Name Sponsor

1734 Washington Street | Somerswille Heghts =)
D00 O00-000 | werw namewebsie com o E

PASS 2colx5 &

An arrest and

subsequent conviction fior
dirving umder the influence
(DU canhave & npple effect that impacts a persod's personal and
professional be A DU arrest also can do a number on a person's
fmances. According to Addiction Center the average cost of a DUI
waries widaly dependng on whene & pers on ig changed, canging from
S11.000 40 530,000 The cosis essoctated with a DU arrest include
finez and penalies once a case makes iz way through the courls, legal
representaton and noreased insurance premiums, whech Addiction
Center estimates could be between 54500 and $10.000. Individuals
arested with a blood alcohol concentration (BAC) well above the legal
lirmit of (08 slso might be forced 1o pay lor an ignition imerock device
(DY, whech may cost as muchas §1.500. Even individuals who have
their charges dropped of who win an acquifial upon going 1o tnal are
likedy 1o pay & steep price, s Addiction Center reports thal first-time
[l defendants who earned an acquittal or whose chame s wane
dropped stll spent an avwemge of $3.700 on attomey's fees.

Name Sponsor

123 Washinglon Sireet | Somersville Heights
QO0-QOC-RN0 | v namewebnite com 0

3

PASS2colx5 #
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September 11 - 25 Years Later l

Find additional content to commemorate September 11 under the
“9/1 25th Anniversary” tab located at the top of your Metro site, beginning July 5.

TRIOT DA

nEviR FOEMT

T i

PATRIOT DAY

* NEVER FORGET

e o R $91SPECIAL SECTION

il . REMEMBERING  PRE-ORDERNOW!

; Remembering 9/11

9/ 11 Ready-to-publish special section

commemorating September 11
and honoring first responders in
communities around the country.
Available to Download in July!
For details, email
service@metro-email.com
or call us at 800.223.1600.

We Will NEVER
FORGET

9.11

10 | AUGUST 2026 ©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE




and alw

25 VEA

Remember. Commemorate. Educate.

As we observe the 25th anniversary of the September 11 terrorist attacks on America, we are
reminded of the importance of remembering, and educating younger generations about the events
of that day. The death, fear, destruction, and societal and geopolitical impacts of 9-1 forever
changed the lives of Americans here at home and people all over the world, The anniversary is a
somber reminder that peace is fragile and unity is our greatest strength.

Today we honer the nearly 3000 victims and first responders who perished on September 11, as well
as the tens of thousands of first respanders, recovery workers and survivars who have died from
related illnesses in the years since. The extraordinary selflessness and herpism of first responders
and ordinary citizens on 9-11 inspired the world, and the courage and connection of all Americans in
the weeks and months that followed reminded us what it means to be a nation indivisible.

As a community that values unity, peace and respect on this anniversary
please join us in mmrnemmating the past, remembering the fallen,
honoring our first respenders, and upholding the promise to never farget.

Name Name Name Name
Sponsor Sponsor Sponsor Sponsor
1234 Washington Street 1234 Washington Street 1234 Washington Street 1234 Washington Street
Somersville Heights Somersville Heights Somersville Heigh‘ls Somersville Heights

000-000-000! 000-000-0 00 0-000-000 000000
www.namewebsite.com wrenw. nameweb site.com wrw, namewebsite.com waw, namewebsite. com

€« (e deaey dfeall erade e
frowe the neesicote of tene »

, - Virgil

RS

Broadsheet6colx 21 | Tab10x13

Web Ads * @
Rectangle 250 x 300
Lleaderboard 728 x 90
Mobile Banner 320 x 50

“ f;g:- otpe LhalT ov e ravee

fraare P svevarectay oF rrave 3 Y

- Wirgit
exhineg Lhe past,
ur fird v spanden
Sing the promise 1o newe forget

e Lablen, honaein
Name

Sponsor

IR W e et
[

% Let us honor
e TR the memaory
We Will NEVER i
FORGET [ ' ' \ communities
9 I I ] ] and unity in
PATRIOT DAY our hearts.
Name
Remembering the
victims and honoring the Spomw Sponsor
herves of Sepiember 1 |mm-.==‘- lhlllh\-p.mw'
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We Will NEVER
FORGET

9.11

Remembering the
victims and honoring the
heroes of September 11

Name
Sponsor
1734 Washangan Stesl

Somevsale 3

D
werw namewedsite com

PASS 2colx7 #

BEA AR A B AR A A EE A A A B

Today we remember so many
lives lost, as well as the
sacrifices made by our
nation's first responders. Let
us honor their memory with
service Lo our communities
and unity in our hearts.

J

PATRIOT DAY

« NEVER FORCET «

Name
Sponsor
1234 Washigion Street

Somerswille Hesghts

00000 000G
W namewebsite. com

PASS 2colx7 &
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Fall School Sports

NAME HIGH SCHOOL
NAME SPORTS TEAM

NAME HIGH SCHOOL
NAME SPORTS TEAM

NAME HIGH SCHOOL
NAME SPORTS TEAM

. 4 | |
1 b { “% K et i
o

The 2026 Name The 2026 Name The 2026 Name
High School Varsity High School Varsity High School Varsity
Football Team Volleyball Team Soccer Team

(startirg fromt row, left 1o right)

Mame Player, Name Player, Name Player,
Name Player, Name Player, Name Player,
Mame Player, Mame Player, Name Player,
Mame Player, Mame Player, Mame Player,
Name Player, Name Player, Name Player,
Name Player, Mame Player, Name Player,
Marne Player, Name Player, Mame Player,
Name Player, Name Player, Name Player

2026 Varsity Football Schedule

{starting frant row, left to right)

Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player

[startimg front row, left to right)

MName Player, Mame Player, Name Player,
Name Player, Mame Player, Name Player,
Mame Player, Mame Player, Name Player,
Name Player, Mame Player. Name Player,
Mame Player, Mame Player, Name Player,
Wame Player, Mame Player, Name Player,
Mame Player, Mame Player, Mame Player,
Name Player, Name Player, Name Player

2026 Varsity Volleyball Schedule & 2026 Varsity Soccer Schedule 3

September 00 Name School
September 00 @Marme Schoal
September 00 Name School
September 00 @MName School
October 00 Name Schoal
October 00 @MName School
October 00 Name School
October 00 @Mame School
November 00 Name School
MNowvermnber 00 @MName School
All kickoffs at 6:30 p.m.

SPONSOR AD

Tab10x 13 | Broadsheet 6 col x 21
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September 00 Name School
Septermnber 00 @Name School
September 00 Mame School
September 00 @Name School
October 00 Name School
October 00 @MName School
Qctober 00 Name School
QOctober 00 @Name School
Movemnber 00 Mame School
MNovernber 00 @MName School
All games at 6:30 p.m.

SPONSOR AD

September 00 Name School
September 00 @Name School
September 00 Name School
September 00 @MName Schoaol
October 00 Name School
October 00 @Name School
Qctober 00 Mame School
Cctober 00 @Name School
November 00 Name School
November 00 @Mame Schoaol
All matches ot 6:30 p.m,

SPONSOR AD
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Wishing all of our local teams 1234 Washingten Street
and athletes a rewarding Name e
and successful fall season! Sponsor wwwnamewebsite com

We're proud of your accomplishments both
on and off the field, and we encourage you to
keep striving for excellence in all that you do.
Best of luck, ond enjoy the school year!

PASSGcolx3 =

Athlete of the We!

Name Student

Name Position
Name School Sports Team

Student bio here. Student bio
here, Student bio here. Studant
bio here. Student bio here.
Student bio here. Student bio
here. Student bio here.

Keep up the great work!

lGooDp Luck

to All the Teams

May all of your practice, hard work and dedication
take you all the way to the finals this fall!

We're proud of you, and we wish you
a wonderful and winning season!

Name Sponsor

1234 Washington Street
Somersville Heights

234
Name Simersaarionie
Sponsor  iiimeecsiccon

000-000-0000 | www.namewebsite.com

PASS 2colx4 #

Web Ads * @

Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

PASS 3colx4 »

Best
Wishes

Name
Sponsor

Name

Sponsor

1234 Washington Street
Somersville Heights

'GOOD LUCK

to All the Teas

Name
Sponsor

1234 Washington Street | Somersville Heights

METRO ADVERTISING SERVICE <2028 matio Creative Graphics, Inc

WINNING

Social Media & Email Marketing -

Use these ready-to-post JPG designs

for Facebook and Instagram, or select

the “Marketing: Create an E-Card” Image
Filter to personalize and send a formatted
e-card to sales prospects using this image.
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Themed Content for TOPics That Sell

August is Wellness Month

Ace Your
Appointment

Tips for getting the most
from your medical visit

Pharmacy

Prep Work

Prioritize. Write down the concerns
or symptoms you want to discuss,
in order of importance, to ensure your

maost pressing concerns are addressed first.

Track symptoms. If you are experiencing
chronic symptoms, start tracking them
well in advance of your appointment.
Record when they accur, how long

they last and what triggers them.

Make a med list. Compile a list of

all current prescription medications,
over-the-counter medications and
supplements with dosage information.

Gather records. If you are visiting a
new doctor, bring relevant past test results,
records and family medical history.

Finally, remember your
insurance card and photo ID.

Supplement Shop

Medical Office

e T?August s Wellness Month @©@® .|

Communication

Don't be shy. Communicating openly
and honestly about any symptoms or
concerns you are experiencing helps your
doctor help you. Remember that your
doctor is required to protect your privacy.

Ask questions. Don't be afraid to
ask for clarification on any confusing
medical jargon, information or
instructions you don't understand.

Explore your options. Ask your doctor
about the risks and side effects of any
treatment optiens they are recommending,
as well as available alternatives.

Summarize. Repeat the information
you are hearing back 1o your doctor.
This will help you absorb it, and also
help ensure you understood it carrectly.

Acupuncture Clinic

PASSBcolx *

. Social Media & Email Marketing
Use these ready-to-post JPG designs for Facebook and Instagram,

- i} 'u:
‘ Fi "' . ! orselect the “Marketing: Create an E-Card” Image Filter to personalize
4 &/, %, andsendaformatted e-card to sales prospects using this image.
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AGS Wellness Month ."

Masthead - Build themed pages or directory layouts, in print or online

JoveQour
Jaugh [ines

Specialists in age-positive beauty for
vibrant and luminous mature skin

Our Signalure
Glow-Time Facial
A relaxing and revitalizing
Go-minute reatment
combining gentle exfoliation,
stimulating facial massage,
deep lydration and a
brightening enzyme mask

Lg] ,q_gj -‘

| E Sean for details and booking!

Day Spa « ol

1234 Washington Street o
ashington

Somersville Heights i -
000-000-0000 % WG = Ty
www namewebsite.com s dcupressure

PASS 2colx5 *

THROUGH THE

‘:‘)?m-idf 5wwt Jﬂ% adu” %1

F ,Mhsw St ‘re Fresh organic feods

;El‘m\ﬁlb Heights All-natural skincare
Essential oils

wWww.namewebsite.com Supplements & juice bar

PASS2colx3 *

METRO ADVERTISING SERVICE <2026 watio Creative Grophics, Inc

Jove Your

Jaugh [ines
iz . WebAds * @
Glow-Thane Faciel o Rectangle 250 x 300
| Book How > | Leaderboard 728 x 90
Mobile Banner 320 x 50
Day Spa
o off Dur Signature
———— o Time Facial EZIZ0 ﬁ
S ove Your ﬁ%ﬁ Day Spa
Jaugh [incs == e an

Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

Fresh omnhe FMJM\:I s kincaie
Essential oils | Supplemerds | Juce bar

B ]
gl g " L el

1234 Washington Street | Somersville Heights

ol —

& rrj,?j,.- hling © ,'"" it x't._.;
Freen orgenes feods A |Epsmrtipt i |
=
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August is Family Fun Month

New
Winners

Announced
Every Frivay
In August!

Eight lucky winners will each receive one of
the family-fun prizes featured on this page,
compliments of our local contest sponsors!

Enter for free online ot namenewspaper.com.

Contest is open to ol Nome County residents. wWinners
will be selected a1 random, Employees of this newspoper

e e heuergr i Enter Online to Win

August 00-00.

to win, List details, terms and conditions here. See onling

ag @ 3 ‘. « 4 B contest poge for complete rules and detois.
Amusement Park | Family Restaurant
Contest Prize i Contest Prize
& Family Fun Month ' & Family Fun Month
Special Offer Special Offer

Impertant information and details here. Importent information and delails here.

............................................................................................................................................

———————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————————

. gon, Arcade Bowling Alley
@@@ Contest Prize Contest Prize

Contest Prize

& Family Fun Month
Special Offer

Imporiant information ond details here.

Climbing Gym
Contest Prize

& Family Fun Month
Special Offer

Importiant information ond detalls here.

& Family Fun Month & Family Fun Month
~ Special Offer Special Offer

Important informaticon and details here, Important information and details here,
g P .. e E

Mini Golf Course Batting Cages

Contest Prize

& Family Fun Month
Special Offer

Irmportant information and details here,

.......................................................................................................................................

............................................................................................................................................

Movie Theater

Contest Prize

& Family Fun Month
Special Offer

Importent infermotion and details here,

Tab 10 x13 | Broadsheet 6 col x 21
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28 r AUGUST IS .‘

Amlﬁl foN

SN BOGO ButtinF Cage
B Golf Rounds Renta
for Kids $5 for 15 Minytes

Important infarmation

B s g
Mini Golf Course Batting Cages
1234 Washingtan Street | Somersville Heights 1234 Washlngl'-]nnsuai | Semersville Heights
000-000-0000 | www namewebsite.com 000-000-0000 | www.namewebsite.com
PASS 2colx4 & PASS2colx4 *

WebAds * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

B Rounds for Kids

Mini Golf Course
1234 Washington Street | Somersville Heights ¢
FriYAY in August!
-1" ' X AUGUST IS .' . [ Erter Now » |
fﬂﬂllg fU N Name Newspaper

1234 Washington Street | Somersville Heghts

. SV LB Batting Cage Rental
$5 for 15 Minutes

FEsss e o >

Batting Cages
1234 Weshinglon Sireet | Somersville Heights Social Media & Email Marketing -
Use these ready-to-post JPG designs
for Facebook and Instagram, or select
the “Marketing: Create an E-Card” Image
Filter to personalize and send a formatted
e-card to sales prospects using this image.
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National Friendship Day is August 2

“8’,. gs}%‘lp

improves happiness, and abates misery, .
by the doubling of our joy and
the dividing of our grief. 99

= Marcus Tullius Cicero

T ——

Friendships play an important At the same time, recent studies point to @
. FIF 1 H H [
role in our overall well-being, friendship recession,
with studies reported by the Mayeo Clinic indicating that with an American Perspectives Survey reporting that the percentage of

U.S. adults who report having no close friends quodrupled to 12 percent

people with close friends and strong social connections between 1990 and 2021 while the percentags of those with ten or more

show a lower risk of many health problems, including close friends dropped from 33 percent to 13 percent. Stalistics Canada
depression and high blood pressure, as well as reports that in 19886, 48 percent of Canadians saw o friend on an
higher levels of happiness and resilience. average day, while that number dropped 1o just 19 percent in 2025.

Jnm&mmmmmwwﬁa%%

friendships help keep us connected as a society.

if you're ready to put a renewed focus on friendship in your life,
here are some suggestions for strengthening old friendships and forging new ones:

«/ With Nearby Friends. A R iancatrian

- See a movie. * Create or collaborate on = Volunteering in your
« Meet for coffee. a music playlist featuring community con help connect
: Do @ workout together, songs that bring back you with people who share
. meamories of your past your values and interests.
« Plan a weekend getaway or day trip. experiences together. « Ask neighbors If they'd be
* Cateh up with a walk or a hike. + Mail a card, or better yet, interested in organizing a
* Take a cooking class, dance class craft a homemade card. block party together.
or other class together. * Pick up the phone, or check « Join a local book club, —
* Create a craft day where . inwith o text message. meetup group or social club. -
everyone brings their own supplies. Consider kicking off the + Take a class that piques your f“"l"
- Plan a puzzie night or game night. corwersation with a interest, whether it's an, crafting,
- Organize @ pienic or remamber the time’ cooking, dance, fitness or
get-together ot o local park. srr.:rald penance. : something eise. i,
- Watch a weekly television series together, * Surprise nﬂfrlend by sharing + Check out local music and events. V
« Consider a “no smartphones” rule ;sr?rme 'rl;l?ex?m:iik photos + Join @ sports league or cutdoor ”~
to minimize distractions and R T activity group. >

maximize quality time together.

— —

Phone-Free Social

First Thursday of Every Month, 6-10 p.m. B
Happy Hour Specials 6-7 p.m. ar or
Shicouecsl A oy Restaurant

Leave your phone at home or at the door, and enjoy a night 1734 Washington Street
of corversation and connection without digital distractions Somersville Heights
Mingle, ploy games and moake new frierds, while enjoying our 000-000-0000
delicious menu of mocktails, cocktails, wine and craft beer wwiw namewebsite com

Tab 10 x13 | Broadsheet 6 col x 21
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Fitness [ i
is more / 1 4
- . Quality Jime & Coffee
youre in it { b e
together! Py ) Meet up, chill out, and enjoy a delicious
- 3 \ - menu of beverages, sandwiches and pastries.

Uieekl Tl

Secial, Euents

. Come solo, or bring a friend!
Book Club

Music BINGO

Board Game Night
Coffee & Conversation

) ‘\ Open Mic Night
/s & Meore

BOGO 50% OFf

Closses 6 Memberships

Bring a Iriend or parner, ond you'll gach
save 25% off clnsses, closs pocks or

an unlimited monthly membership. Coffee Shop @ i"'%i
Cardio Theater  Cicait Training |
Group Fitness Closses  Personal Training mimﬁﬁfxﬁﬁﬁ#ms E'

PASS 3colx5 & PASS 3colx5 &

No phones. ofust [uendly vibes!

Phone-Free Social
First Thursday of Every Month, 6-10 p.m.
Happy Hour Specials 6-7 p.m,

Bar or

No Cover « 21 & up only Restaurant
Leave your phone ot horme or ot the door, and enjoy o night 1234 Washington Street
of corversation and connection without digital distractions. Somersville Heights

Mingle, play gomes and make new friends, while enjoying our 000-000-0000
delicious menu of mocktails, cocktails, wine and croft beer. WWW namewebsite.com

Web Ads * @ ~
Rectangle 250 x 300 f
Leaderboard 728 x 90 l-et S

Mobile Banner 320 x 50

B0GD S0% OFf

Closses & Memberships
SIGN UP >

1234 Washington Street | Someisville Helghts

No Ehom

‘ Fitness Center

Quality Time & Coffee

Meet up, chill out, and enjoy a delicious
memn of beverages, sandwiches and pastries.

orecinl & ents
Book Club
Music BINGO

Board Game Night
View Event Calonudar »»»

e
Coffee Shop

1234 Washinglon Street | Somersville Heights

et
St

Just W i

Phone-Free Social
First of

Every Month, G- pm,
Happy Hour Specials 8-7 pm.

Restaurant

1224 Washingiion Street | Somersville Helights

Social Media & Email Marketing -

Use these ready-to-post JPG designs

for Facebook and Instagram, or select

the “Marketing: Create an E-Card” Image
Filter to personalize and send a formatted
e-card to sales prospects using this image.
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Games, Puzzles, Recipes & More

Weekly games & puzzles to keep
your readers focused on the page!

Included in your subscription! Download them from the
Puzzles tab on the mega menu at the top of your Metro site.

OY E@+ar20s < m:aui. cF
ABCDEFGHIJK

c!YI_"I'Q F

——
~

ey

Solve the code to discover words related to horses.
Each number corresponds to a letter,
(Hint: 16 = 0)

A. 12 23 18 17

Clye; Balances horse

B. 10 18 16 15 10

Clue. Passenger

C. 6 23 16 16 17 15

Clue: Riding accessory

§ooppod |0 GIPPDS D JOPU'E NI0) Y ISIOMSUY

D. 3 23 16 16 22 11 19

Clue: Small enclosure

SUDOKI

o B e o M. Fu.n Bj’ Thﬂ
5 6 7 Numbers
4 I 911 Like puzzles?
Then you'll love
sudoku. This
SU, — 6 2 9 mingd-bending
puzzle will have
4 2 1 you hooked lrom
the moment you
711 I 2 9 square off, so
5 sharpen your
pencil and put
your sudoku
4 3 savvy to the test!
2 6
13[ (5] |7

" Lovel insrmediate
Here's How It Works:

Sudoku puzzies are formatted as a 9x9 grid, broken down into nine
33 boxes. To solve a sudoku, the numbers 1 through 9 must fill each
row, column and box. Each number can appear only once in each row,
column and box. You can figure out the order in which the numbers will
appear by using the numeric clues already provided in the boxes. The
more numbers you name, the easier it gets to solve the puzzie!

28 | AUGUST 2026

+.YOur
Horoscope

ARIES - Mar 21/Apr 20

Aries, your energy is at an all-time high. Il you've been sitting on a
wild idea, Tuesday is the day to pitch it to someone. Your charisma is
your superpower right now.

TAURUS - Apr 21/May 21

Expect a spothight moment, Taurus. Whether it 1s a compliment from
stranger or a win at work, the universe will validate your hard work
this week. Keep your chin up.

GEMINI - May 22/Jun 21

Adventure is calling you this week, Gemini. Even if it is a new coffee
shop or a different route home, no voyage is too small. A
spontaneous conversation midweek could lead to an opportunity.

CANCER - Jun 22/Jul 22

Treat yourself, Cancer. The stars suggest that a little luxury could go
a long way for your mental heaith right now. A small investment in
your comfort will pay off in productivity

LEQ - Jul 23/Aug 23

The mental or physical clutter in your life is finally clearing out, Leo
You will find a lost item or a solution 1o a nagging problem by the
end of the week. The relief will feel good

VIRGO - Aug 24/Sept 22

Virgo, your discipline is producing tangible results. Take a moment
o look back at where you were three months ago. You have chimbed
higher than you realize. Celebrate the progress

LIBRA - Sept 23/0ct 23

Your social calendar s buzzing right now, Libra. You are the main
character in your fnend group this week, and your ability 10 connect
people will spark a brilliant new collaboration

©2028 Metio Creative Grophics, inc. METRO ADVERTISING SERVICE




CLUES ACROSS

I. Bleated

6. Snakehke fish

9. Database management sysiem

13. Social evolution anthropologist
Service

14, American rocker Grohl

15, Gireek personification of
COMpassion

16, Negatives

17. Reseued

1%, Self-immolation by fire ritual

19, Assigns tasks

21, Popular type of cigar

22, Discounts

23, The whole quantity

24, Mew York Giants legend

25. Indicates before

2E. Lentils

29, Extremely angry

31, Body pan

33. "North Star State”

36, David |, US playwnizht

CLUES DOWN

1. Curvied segment

2, Wings

3. Yellowish volatile liquid
4. Makes less severe
5. Debit note

6. Overhang

7. The nights before

&, Type of light

9. Lacking enthusiasm
10. Tatle

11, Some is “heavy”™

12 One who is canomzed

14 Indicates date and place of writimg

17. “Peace”™ in Arabic

20, “Olal™ actor Josh

21. Fragmented rock

3. They

25 Advanced degree

26. Backside

27. Influential architect and design
couple

19, An act of undue intimacy

38,
38
41,
a4,
45,
A,
48,
44,
.
. Short-billed rails
54,
56,
60,

52

il
62.
63.
&4,
65,
66,
67,
6,

30

1

34
3.
.
40,
42,

43

4%,

50,
$2.

53

55.

36,
5.
58,
59,
Bl
65~

Lower and raise one's head
Private rendesvous

Ina way, lmpm\'cd

A place 1o play

Astronomical period of 18 years
Automobile

Something vou can take

A radio band

Jaws of a voracious smimal

Chinese province
Shamclcss

Honzontal passage from the
surface into a mine
Inndian respectful utles
Fail to entertain
Dned-up

Central Utah eity
Southern U.S.

German river
Necessary for breathing
Put into play

Waords from which later words

are derived

10 meters

Neither

Fungal sacs

The low of God revealed o Moses
A woolen cap of Scomish origin

A promise

. Challenges
47.

British Air Aces

Large bank

Served as an emen
Cavalry sword

Vaecine developer
Belgion WW2 resistance
leader Jules

lalian Scapaort

Hap jomnt

Clapton, musician
Insect repellent
Constrictor snake

The First Sue™ (abbe.)

Creative Coloring

(/’_,.

(_ WELCOME ) \

BAGK 2 @@m@@m

- e

Tab 10 x13
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f/—| AT THE BUS STOP

Q)=

" MAZE FUN )
- o

7y
[TI_—U—

iy =it
=

,/f

( MAZE ruu

rd [_I-r"lJ

uﬁ*

\S
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\

@ Lunchtime at the Cafeteria )

g-.'_.‘-*‘ 'r| = . é 3
L, & @ g
et hd B BN
53 pershice | S2Salad | | 51 Juice | $1each
How much does this lunch cost?

1 slice of pizza + 1 salad + 1 juice box + 2 cookies

§

+8 |+9% [+58 (=9

&

s

Flow muck: dota thua fusich ot
------------ pr—
£ +87 80 S] S.l
e S/

" GCHOOL SUPPLIES )

1 8py

I EIWe @
>,- How many do YOU spy “<
5 =
W & 6
hWi— B ©-— Iln—;ﬂ

\

( s;.m SUPPLIES \

.-E 3.E
- BT .

|! EIIHHII
[ E4a.j".

Higrw many do VOIL® apy!

7@ i A

\-.;:| & N ll"j
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Multiple puzzle page layouts for every week of the year!
Hover over the Puzzles tab at the top of our website and select Bonus Weekly to access
this weekly page layout. Select Puzzle Page, Kids' Corner or Coloring & Activity Pages for
additional ready-to-run page designs. Everything is included in your subscription!

OPE@+202 S x@ X 5

ABCDEFGHIJK

CRYPT

Solve the code to discover words related to fairs,
Each number corresponds to a letter,
(Hint:15 =R)

A. 10 3 14 15

Clue: Fun outdoor gathering

B. 5 3 15 23 14 22 3 8

Clue: Event with rides and attractions

15 14 17 7

Clue: Amusement

JOPUBA ] BpU D (DAILIDD G D) Y SIBMSUY

D. 22 7 23 17 1 15

Clue: Sells something

WoRD ScpfAmBLE

Rearrange the letters to spell
something pertaining to fairs,

EKCITT

19211 BMEUY

GUESS WHO ?

I am a musician born in California on
August 3, 1963. | learned to play various
instruments after being inspired by the

band Aerosmith growing up. lama
cofounder of one of the most popular
heavy metal bands of all time.

PIaIaH SaWDr Jamsuy

OO ZJOoONXXUVEr-rNNTY-sHMC
CO<EXMUu=-IMCrMrFEFOOXOoOZ00H
LV NANOEZCOMNMEIIrHATVXOoOMmM>>xX
EMMITI>MNO=-=-0OZN>=Z20<=-ITnN
ML PBPHODOXOZZ2r-3a3IxZNmnnunwoo
EIrOUXEZoOoOX-PMMAADD> >0 -
CO=ZMUTPTNMAPTIOoO0==MOET=ZIOCWL
== rFrMMArFrOE=-IrFMYI3I=ZE=ZZNnom
A< CEAIMIrnunXXu-Nn> r~cm<
EPETUrEPMEPENEZIHOOFPMEXXs -0 H
ANXSEZXNAUVLMOPEP=ZZIVTNPBLr
HHESCTOHMFHNOXRP2PAZIOrHMN
OZ2TOoONrHADMmMIYXYoOPPMNIODIICITNAN
Ao TMIEIOE=NNOITI=E=nOoO<EKXI—
TP MNMMX>2TVEZEO=Z2MMOMOOr x—

Find the words hidden vertically

FAIRDAYS  WORD @)EARCH

TAOAHMNMITUWUEZIO=ECTOCE<XCX

horizontally, diagonally, and backwanrds.

WORDS

APPLES
BLUE RIBBON
CARNIVAL
CAROUSEL
CHURRO
COASTER
CONCERT
CORNDOG
COTTON CANDY
EXHIBIT
FERRIS WHEEL
FRIES
FUNMNEL CAKE
GAMES
GRAMND STAND
JUDGES
LEMOMADE
LIVESTOCK
MIDWAY
POPCORN
PRIZE
QUILT
RACING
TRACTOR

EATVOXHNOMMMXHUZTINAVLDNISZm
D<A X AT EZDOMNATVOTVEOMNZRWM
EZ20<A=-INTMITOCHrF=-IXr~rmno
TUMEX—"ZTOoOAITIVuCcoOoamMmUuDEIW
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Food & Grocery

Have a Great
SCHOOL

YEAR

Fuel their success with wholesome
and delicious breakfast, lunch, dinner

32 | AUGUST 2026

Tab 10 x 13 | Broadsheet & col x 21

and snack favorites!
- STOCK-UP SPECIALS
Buy 3, Get 1 FREE Na;ﬂci Brand Name Brand
Name Brand Sn Juice Box
Chi Jumbo Pack
g miine o
i g 2 for $5 Only $10
LUNCH BOX FAVORITES B BREAKFAST CLASSICS
Name Brand Name Brand Name Brand Name Brand
weﬂ Bread d(:mld ch:ns Erozeu: Waffles Breakfast Cereal
criptian here ECrption here senpion hare descrigtion hete
$0.00 *0.00 *0.00 $0.00
Name Brand Name Brand Name Brand Name Brand
SumhCien— Sl YogmiCups  QuickOMs | oy pss w0
Rectangle 250 x 300
$0.00 $0.00 $0.00 $0.00 ey i g
Name Brand Name Brand OB Barer I 2 30
Wheat Bread Cold Cuts
descriphion hore descrption here
$50.00 $0.00 Name Brand Have a Greal
. : e b SCHOOL
Name Brand Name Brand ;ERBHU :
Snack Chips  Cookies s S YEAR Fas
descripton here descripteon here 4 -
s0.00 $0.00 Pasta Dinner tlesome reatast ko < 0F
0.00
Name Brand Name Brand
Pizza Kits Ground Beef
F- Se vy gt here descrigiion here
*0.00 0.00
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pineapple-minl margarita « steawberry lize »
cucumber marling « melon blossom » & more

)O 0“ COthaII 1234 Wasl'lngmn o

Somersville Heights

Happy Hour Bar 000-000-0000

Werkdes 4601 pats www namewebsite.com

.

PASS6colx3 &

Chicken & Ribs » Pulled Pork Sandwiches
Southern-Style Sides » Beer § Wine

BBQ Restaurant

Web Ads

Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

* O

METRO ADVERTISING SERVICE <2026 vato Creative Graphics. In

PASS6colx3 #

Try our famous lobster roll!
ONLY 525 Seafood
Includes Homemade Chips & Fresh Slaw Restaurant
grilled & fried seafood platters '2343;",2323%2.3'9?‘?;
po’ boys & sandwiches 000-000-0000
fresh soups & salads www.namewebsite.com

Fast & Flavorful  "&iisse
Fafita Kits

Meat Market Deli We throw in the onions and

: 4 peppers for free - sliced,
1234 Washington Steeet | Somersville Heights ;
000-000-000 | wwwenamewebsite. seasoned and ready to sauté!

PASSGcolx3 *

Try our famous
lobster roll!

S gritied & e bealood
- . platters | pa boys &
it ]

ey B e}

Fast & F!r-offulfﬂr;f
Seafood o e Meat

Market

R W

N
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Success Stories BT revenue-generating ideas from peer publications across North America

Home Improvement

Section Upgrade Produces a

247 Percent Increase in Sales

An expanded “Spring Home" special section drives an impressive
spike in local advertising revenue for a New York newspaper.

HOME

lompkins\Weekly e oot

ridhing e

Upgrading

Arstheticy

[ + Kitchen Henovations:
iy

= s
[y

Tompkins Weekly K, > Check Out the Tompkins Weekly “Spring Home" Section

Lansing, NY

CREATE:

Tompkins Weekly has
historically produced four-
page “Spring Home" and “Fall
Home" sections. For their 2026
"Spring Home" edition, they
expanded the scope of their
usual program using a Themed
Special Section from Metro.
They selected twelve pages
from Metro's fully templated
“Spring Home" section to
expand their traditional
product. The resulting section
successfully attracted a
variety of local advertisers and
exceeded sales projections.

The basics of 3
ppadar siding smaterialr

F ¥ ome
§pm

SELL:

The Tompkins Weekly team
used the Metro section
template as a selling tool.
Publisher and President Todd
Mallinson says they are a
“feet on the street business/”
selling in person as well as
through email marketing.
The publication created a
promotion for "Spring Home”
advertisers, offering businesses
a 50 percent discount on
future advertising within the
next month.

>»> See Metro’s Themed Special Sections Schedule

36 | AUGUST 2026

A rundown on countertops A guide to sarvive e fieplace
- i i marrel of v
- E"- M"MMW F

[LIRN R TATLN ]

PROFIT:

The publication's 2026 “Spring
Home" section sales were 247
percent ahead of the previous
year. The 12-page section
featured ads of all sizes from
24 different businesses. Based
on the section’s success, the
Tompkins Weekly team plans
to expand the page count of
their next home improvement
section even further.

Todd Mallinson
ToddM@VizellaMedia.com
Publisher & President
Vizella Media

Lansing, NY

>> Read More Success Stories

©2036 Metio Creative Graphics, ine. METRO ADVERTISING SERVICE



Customer Requests

Free custom content requests like these
are a benefit of your Metro subscription!

»> Click here to make a request
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Content Created for Canada =

Celebrate diversity and reflect on the past with content honoring CA
Emancipation Day on August 1, as well as Orange Shirt Day and
National Day for Truth and Reconciliation on September 30.

”

" : : o
‘ ~::.' e
! %

=i

o

=
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NON AU RACISME

{ND TO RACISM)

(EMANCIPATION DAY)

(PROTEST AGAINST ANTI-INDIGENOUS RACISM)

French Headings

'osbhnsy'
sont-ils |
Bien

(ARE YOUR BELONGINGS
PROPERLY INSURED?}

.

ot

(SAVE GAS. BULY LOCAL!)

METRO ADVERTISING SERVICE <2028 wmateo Creative Graphics, Inc

(CANADIAN DIVERSITY)

P

W? 'y
*  Dua votra liste de matiriel scolaire

(LET US TAKE CARE OF YOUR
BACK-TO-5CHOOL LIST)

N DAY

AUGUST 1

‘

==Y

L

YENTE

DE FINDE <
SAISON DE CAMPING

(END-OF-SEASON CAMPING SALE)
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Newspaper Marketing

Use the Marketing menus under the Image Category and
Template Type filters for more content designed to help you
promote your publication to readers and advertisers.

Locut (S

THE SMARTEST COOKIES

also just happen to be our subscribers.
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Themed Content for TOPics That Sell

National Bargain Hunting Week is August 10-16

fl
;\Lt\ug:,.&&kf%&:ﬁ;%

E
=
=

— NATIONAL —

BARGAIN
HUNTING

©2028 Metio Creative Grepnics, inc. METRO ADVERTISING SERVICE
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is more i
¢ for m
s o 5

shopping SVIB0% g

enjoy SPEC o your
Week deals from o
favorite jocal retailerst

$

® When shopping for food and household goods, check $

the price-per-ounce or unit price on the shelf tag, as

sizes aren't necessarily the

Ny 3 Shop extra National
@ Compare prices on store brands Bargain Week savings at

and generic items to name brands. these local businesses

all week, August 00-00!

@ Make a list before you head 1o the store,

0 you can stay focused on what you need.
@ Check for print and digital coupons, —— P —

and track weekly circulars.
@ Join loyalty programs where available.
@ Utilize consignment and thrift shops. HOME STORE GROCERY MARKET

Pro tip: The best items are often donated over the
weekend, processed on Mondays and Tuesdays,
and an the sales floor early in the morning.

Web Ads * ©
@ Check sale and clearance racks. pop— Rectangle 250 x 300
SUPPLY STORE - Leaderboard 728 x 90
® Try on clothes before you buy them to Mobile Banner 320 x 50

ensure yau like the look and fit.

@ When shopping for clothes, check the rolling
racks near fitting rooms or processing areas.

PET SUPPLY STORE GARDEN CENTER
@ Take advantage of end-of-season
and holiday sales.
‘® Ask about student, senior
CRAFT
or military discounts. VARIETY STORE ST ST

Tab 10 %13 | Broadsheet 6 col x 21
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Themed Content for TOPics That Sell

National Dog Day is August 26
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Local readers share
favorite photos of
their fur babies in

celebration of National
Dog Day on August 26!

4o densd s abou 1AW00 T
mdlluhhw.h""'
named ol pup paENT

abingd, fvce e
m:ﬂ‘hu. el 81
rames of g parenty. names of g patenll EL. Y

L 85 el detai's bt § ecring.
m“‘ Bavt, g wed iy
D patesrs

Do and detab sbo tte
and ¥ ity heere, 83 £
e mes o pig paweess.

Dog Name Dog Name

2 sty sbout fawrite D b st setad s siont 55 detai g about famnse
et an oot e, a5 i Sctiction e o haon _":'.: e an g e, 6wl
i o P ramni of pup paresty names of pap parenT)

850 Learn More & Save 50%
30 Off Your Dog's First Visit

Every Day’s a
Pawty!

Kennel-Free Sleepovers + Grooming Services « All Breeds & Sizes

1234 Washington Street

 Somersville Heights
000-000-0000

ﬂﬁ www namewebsite com

Tab 10 x13 | Broadsheet 6 col x 21
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Web Ads * @
Rectangle 250 x 300
Leaderboard 728 x 90
Mobile Banner 320 x 50

Every Day’s a gy

Pawty! i

Doggy Day Care
Kennel-Free Sleepovers
Grooming Services

Save 50% Off

Pet Day Care
Your Dog's
First Visit l.'mmwa.n?
Sanmyn e Hiewg Fs

AUGLUST 2026 | 45



Themed Content for TOPics That Sell

Senior Citizens Day is August 21

— DAY —

“| - ;M ‘| |Il
i SENIOR

‘llCITIZENS| |
= L
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From Our
Community’s Seniors

In celebration of Senior Citizens Day on
August 21, we asked the older adults in our '
<

audience to share their valuable points of
view and life lessons with us. Thanks to all of
the local seniors whose past and continued
contributions help make our community a
unique and wonderful place!

If you could give 9

your younger self 5
one piece of advice, 4 ""1
what would it be? & d

Cands a{;@uw%

Name Person, Age XX

Rapdy Irom Ioc ol sardon hene,
Rephy Iromm 1o ol Sendor Peng.
R ply from loc ol senior hare,
Ry o loc o Senior bere,

Name Person, Age XX

Rephy froem 1000l Senior hare
Rorjaly [1aen bocal Senios here
Rispby froem local senios bare
Ropby from local $enios here

What do you think are _ T_':i
the most important '
keys to a happy and

satisfying life?

What games,

activities, events or

traditions did you

enjoy most as a kid?

Name Person, Age XX

Reply from Dool sersor hore
Reply lrom Boal semar hive
Ripply from ool serior hire
Roply Irom Boal sonkar hire

Name Person, Age XX
R ply froen loc ol sendor here.
Reply from oo al Serdor heng,
Rixply froem loc ol senicr hefe.
R oy froem loc ol senion b,

9

&
Name Person, Age XX

Reply rom locol senior here,
R ply froin 100 o sendor here.
Rirply fromm 1o ol senior hete.
Reply from local senion bene.

Name Person, Age XX

Ry Troemn Io00E Sedied are
Repiy from local Senior here
Resply froem local Seniot hare
Rty Irarm ool Senmoe b

L

Name Persen, Age XX

Reply lroen local senios hare
Reply Irom Io00l Send hare
Reply Trom local seniod hera
Rispby frawen locol genion hare

Name Person, Age XX

Reply from ool sersor heie
Rely from ol Senkar hre
Regly from Boal senion here
Rinprly frorm ol senion here

S

Name Person, Age XX

Raply from ool senor herne
Reply from Dodl sersar here
Roply from kool seredr hare
Reply from ool serior here

Name Person, Age XX

Reply from local senior hese,
Ragly 1o 1ooal seric e
Reply trom looal senior M.
Reply Brom local senicr hade,

&4

Name Person, Age XX

Reply fromm ool senior heda.
Reply Irom local senior hede,
Reply troam local senior heve
Rarpaly From ool Sericr b,

N

Name Person, Age XX

Reply from kooal senior here.
Reaply romn Kool Senicr hede
Raply trom local senior hede.
Reply from local senior hewe

—

RESTAURANT

PHARMACY SENIOR MENU

i

HEARING AID CENTER

Tab10x 13 | Broadsheet 6 col x 21
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Support civic engagement in your commmunity with content for local
and state politics this election season and throughout the year.

VOTE <
VOTE TION
2026 g S\

V

. MIDTERM |
. ELECTIONS

o
'''''
------------

MIDTERMELECTIONS

VETE2026
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****

****
Masthead - Build themed pages or directory layouts, in print o

A @V

VUTER
GUIDE

v Local candidate Q&A

v How to register to vote

¥ Find your polling location
v Mail-in ballot FAQs

NAME NEWSPAPER

Cover-10x13

***2026*** ***202 * kK

ELECTION
LLECTION  INFORMATION

METRO ADVERTISING SERVICE <2026 vato Creative Graphics. In

:VUTERGUIDE=

4
WHERE &WHENTO

VOTE

b b db o b b 2b Jb o g

VUTER
GUIDE

* k& 2026* * k
ELECTION
HIITNEWS /Il
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Spiritual Content for Churches and Sponsors

This is your illustration and copy for for the first week of August. This is your illustration and copy for for the second week of August.

::u?:h« m%{zuu ”

Proverbs 1815 (NIV )

The Choice to Learn

5 school years begin in some parts of the
Country, it's important to remember the choice
have in bulding and exercising the strength

of our minds. While we tend to frame this with
regards 1o our participation i the acade mic and then
professional worlds, our education is truly a lfelong
journey. When we seek to broaden our horizons in
vanous areas, we find a better abiity to understand
others in eur ves. Ultimately, cultivating an open
and discerning mind helps us grow not just in worldly
knowdedge, but in the spintual wisdom required 1o
Jove and serve our neighbors well

water will be thirsty again, but whoaer
drinks the water | give them will never thirs” 7Y
Johin 45 (KIV)

Seeking Spiritual
Refreshment

e of the best anl smplest expericnces of the
ummer is the refreshment of 2 cold drink on the

beach, ot a barbecue or right on our porch. In e
same way, smple moments of spiritual refreshment can
be some of the most enriching experiences of our days
Whether it be taking some tme o read our favorite
Bible verses, or perhaps sharing a conversation about
our spirtuality with a loved one, we can find
refreshment all the same. As the heat of summer

This is your illustration and copy fer for the third week of August.

il
o _prsent hlp bl )

Pualm 46:1 (NIV)

Sudden Storms

H'lc ST, W A e ometimes subject to a
ndownpwrahu' mistakenly thinking we
Thad a full day of sun, OF course, we always

understand the potential for an event which changes
our course, yel we are not always sure how (o react.
Similarly, we are well avware of natures unped ictabiivy,
vet still end up surpased when a perfect wenther
forecast does not hold tnie. In comparing a sudden
storm o the sudden struggles we encounter in life, we
umlerstand that there is both a beginning and anend (o
them. While these sudden disruptions can tempornrly
shake our confdence, we can find peace by aischosing
our heans in the one constant we can alwiys rely on,
knowing that o unexpected storm can separse us from
Gy protective care.

centinues 1o bear dows on us, consider tking o ~lames Stone
mornent 1o seck such spintual refreshiment. R
~lames Stone
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This fs your Hllustration and copy for for the fourth week of August.

This s your illustration and copy for for the fifth week of August.

4 Whatever you do, work at if with

& & A gentle answer turms away wrath,
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all heart, as work thse
Im?ﬂ.u:ujw huremn m ”

Colossians 123 (NIV)

The Weight of
Invisible Maintenance

uch of our daily lving congsts of unseen
nainenanoe. The u o ol o P hokd,

slendy showing up for our jobs, and
generally managing our persanal lives all fall under this
category. As these tisks don't come with any nmediate,
tangble rewards, we may be left thinking our efforts do
not motter, hort heless, this quict care is exactly what
hokds our lives and familics ther. Remembenng this
truih allows usto bring a m“ﬁfmmmrmow
wordinary tsks of fe, trensforming what sometimes feels
like an exoessdve burden inte o meaningfuol s of service
that honors God

=James Stone

PASS 2colx7

bl a harsh word stirs up anger. 55
Proverbs 151 (NIV)

The Power of

Gentle Speech

nour fast-paced datly imeractions, we often
utilize words as toak for effickency, or sometimes,
as outlets for frustration. Though such actions are
inevitable in the tenser moments of our
wes, we are called o be deliberate in our speech. By
looking to Proverbs 15, we can find guidanee in the
?er:!m“ of this approach. Although it may sometimes
ﬂmrfmha a sitgation '-u:h Aggression,
there is a true pawcr inthe speech of one who is
calm and collected

~lames Stone
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Themed Backgrounds & Elements

Create a variety of promotions for local parks and playgrounds,
renaissance fairs and National Lighthouse Day on August 7.
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Themed Backgrounds & Elements

Create promotions for classic car shows and services, National Golf Month
deals and events, and National Black Business Month in August.
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Spanish Headings

(LABOR D. (END-OF-SUMMER CLEARANCE EVENT)
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Back to School Month, Children’s Vision & Learning Month,

Golf Month, Lighthouse Day, Dog Day & So Much More...
Use the Planning & Promotional Calendar located under the Planning Tab of our website
to discover new marketing opportunities for your local advertisers each month!
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Every Metro Image Is Guaranteed Safe to Use..
Royalty-free legal licensing protection
is included on all Metro images!
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Your Metro subscription

includes unlimited downloads,
so you can present unlimited options to prospects.
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Metro Retro

A collection of more than 4,000
vintage images spanning over 100 years!

Find them by selecting Retro from the Image Category filters of your Metro site.
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Themed Special Sections (TSS) & Websites Rttt e L LT

as a supplement to your Metro subscription

Print and online templated sections and directories
to connect your advertisers with niche audiences.

Tips o become a
batiar wxiinker

Trading Up

Th it of w0 00

P
" e frT

ical Store
mmum

g e v 1 e WH‘"
— Smopvwiear
ST

=
All-Inclusive Pricing Run as a section Marketing Materials Included
means all images, Oor page series, Rate Cards, Social Media Posts, and
layouts and cover in print or online Print and Web Promotional Ads to
design are included Target Advertisers and Readers
Coordinated
Websites &
Digital Directories

Cost-effectively grow
online revenue with
mobile-responsive
themed sites and
advertiser directories
that are ready to present,
sell and launch, no HTML
knowledge needed!

>> Click here to learn more
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Wizard Spec Ad Library

Schedule
09 guezstl&mber
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School Supply
Retailer :
Pediatrician
e
—

Doubletruck 19.333 x 13
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*This is a bonus subscription product. If you can't access this content by
clicking the page, please email service@metro-email.com or call us at 800.223.1600.
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Mix-5- Match Hoo dies & JogEETS

Denim & DIes

3 i
5ale Stars saprday!

Kids’
Clothing Store

)00 0 Lty

PASS 3colx 5

pep and acade &

Kids® Clothing Store

Kids' Haircuts

Bookstore or Libeary

Eye Care Center
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One Subscription [ mpowers Your [ntire Teom

Copyright-Free Editorial Features
Ready-to-Sell Editorial Pages
Horoscopes

Recipes

Ad Spot Fillers

Themed Section Tempiates *

Themed Websites & Diractones *

CMS Bot Websitas *

Themed Section Templates *
Themed Websites & Directories *
Marketing E-Cords

Web/Mobile Ads

Print with Web/Mobile Ads

Soccial Media Images

Revenue-Generating Digital & Print

Event Calendars *
Wizard - personalize web ods *

ADS On Demand *
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Images v Ads/Templates v

Websites v  Digital
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The fastest way to access a

Search All Puzzies

Kids' Corner

Bonus Weakly
Crosswords

Coloring & Activity Poges
Horoscopes

Metro Sudoku

Crypto Fun

Guess Who?

Word Scramble

Word Search

What's The Difference

cmsbot Websites *

Themed Websites & Directories *

Themed Websites & Directories Login

Client Gallery

images v Ads/Templates » Websitesw Digitalw  Editoriol v

Metro SearchBooks

e

CHCRODIS POGEs CEnnect you deectly to
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Access SearchBooks

Explore Your Planning Tab
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Sales Features

Calendar: Planning & Promotional
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Hovemine: Decembor  Search All Events
Devwmiaod Printolie Yeor-of -o-Glance

TOPice That Sell

o saiing icdeas to ump- stort sales and c
for ot month and ol yeor

SNt Vour Prospoct List -+

12 Months of Revenue ideas
Coordnated content to sel prnt, dgial and
acviertising arownd new themas of yoeor

Gat inspirod ¥

Customize Spec Ads with Wizard *
Pwranmaiine ond whdars pret ond digetal o1 o
Prosentohon with odvestmsrs in theos smpl
Ty MOt =#

Plan Your Special Sections Program
far the Year *

Tharrdic] specsl LRction tlies o pabheatic
Downiood Sohedule ¥ Loanm Moo ¥

* hvailable by seporate ourchase

Search Allimage Types Spec Ad .
Photos Web/Mat
llustrations Editarial |
Social Media Marketin
Auto Photos * Themed |
legos & Trademarks * Wizard -
Food & Dining * ADS On D
Metro/Getty Freedom imoges *
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